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Bachlrachs  On  50% 

Bamide  FaHoiit 
Hits  WSJ  Sciihe 


Coming  together  as  a  community. 


This  guy  was  lucky.  He  sur¬ 
vived  his  encoimter  with  the 
Kem  River.  Unfortunately, 
since  1968  more  than  200 
people  have  not  survived  the 
Kem  River. 


Spearheading  a  community¬ 
wide  effort  to  prevent  further 
loss  of  life  this  summer,  The 


Bakersfield  Californian  teamed 
up  with  other  area  media  to  get 
the  message  out;  Stay  out. 
Stay  alive.  Just  another  exan> 
pie  of  our  commitment  to  bring¬ 
ing  our  community  together. 


L'iiliaU 


Itress  here 
fcfor  the 
^  latest 
inrwi^tive 
techn(Sfi2\ 


Thomson  Newspapers  -  Leading  The  Way 


At  Thomson  Newspapers,  we’re  at  the  forefront 
of  leading  edge  technology. 

We  publish  the  first,  second  and  soon-to-be  third 
newspapers  in  the  United  States  to  use  computer- 
to-plate  technology  front-to-back,  electronically 
transmitting  fully  paginated  papers  to  production. 

Our  state-of-the-art  system  enables  us  to 
print  better  quality  newspapers  -  with  improved 
reproduction  of  both  black  and  white  and  color 


photos  -  while  shortening  time-to-print  and  reducing 
newsprint  waste.  It’s  just  one  more  example  of  the 
commitment  to  excellence  ^ 

that  permeates  our 
business.  II 

And  it’s  one  more  IMOIMOH 

reason  «hy  we  say.  |  NEW*APERS 

Ihomson  Newspapers 

.  J.  ,  ,,,  „  EXCELLENCE  THROUGH  GREAT  PEOPLE, 

IS  Leading  the  Way.  innovation,  common  sense. 


I 


general  manager 
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SECTIONS 


DEPARTMENTS 


ABC  Eases  Discounting  Rules 

Discord  grows  at  papers  since  50%  rule  is  revoked 
in  Canada  and  under  pressure  in  US. 


Newspeople 
In  The  News 


Editorial 


Obituaries 


Letters  To  The  Editor/ 
Newspaperdom 


McGwire  Under  Fire 

An  AP  report  on  the  baseball  star’s  use  of  muscle  boosters 
revives  debate  on  athlete  privacy  and  media  access 


Marketing 

The  World  Moves  On  After 
Quitting  Audit  Bureau 


Calendar 


‘Fakes,  Lies  And  Videotape’ 

Food  Lion  campaigns  to  slam  ABC 


MediaINFO.  com 
Weekly 

Real  Media  Serves  Ads 
For  Playboy  Online 


Writers  Workshop 


Photogs  Roughed  Up,  Arrested  At  Riot 
Reno  newsmen  file  brutality  complaints  after 
police  manhandle  them  and  confiscate  film 


Technology/ 
General  Operations 

More  And  Better  Color 
From  Refurbished  Presses 


Stock  Quotes 


Newspaper  Slugfest,  LA.  Style 
LA’s  Times  and  Daily  News  bludgeon  each  other  in  a 
battle  over  the  reshaping  of  the  city  and  its  government 


Above  The  Fold 
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Read  Two  'Peanuts’ And 
Call  Me  In  The  Morning 
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Shop  Talk  At  Thirty 

III  Winds  Blow  Over 
Windy  City  News  Racks 
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Clinton’s  Credibility  Gap 
Mirrors  The  News  Media’s 


Newspaper  editorial  pages  are  gleefully  beating  up  Bill 
Clinton  over  the  Monica  Lewinsky  scandal,  but  are  newspa¬ 
pers  doing  any  better  during  their  own  summer  of  scandal? 
After  seven  months  of  evasions  and  lies,  President  Clinton  tried  to 
put  the  Lewinsky  matter  behind  him  with  a  televised  minispeech 
that  resembled  the  kind  of  grudging  editor’s  notes  found  in  some 
newspapers;  short,  vague,  truculent.  It  was  an  unqualified  flop  that 
tainted  even  the  justifiable  military  strikes  in  Sudan  and  Afghanistan. 

Meanwhile,  some  newspapers  handled  their  scandals  the  way 
Clinton  should  have  —  with  prompt,  decisive  action.The  Wall  Street 
Journal,  for  instance,  forced  out  a  reporter  who,  in  the  rush  of  dead¬ 
line,  reported  that  a  company  he  never  called  had  declined  comment 
(news  story,  p.  7).Too  harsh  a  punishment?  We  think  it  sends  a  strong 
message  about  upholding  standards  of  truthfulness.  Ironically,  the 
reporter  was  covering  the  Boston  Globe's  own  scandal  over  colum¬ 
nist  Mike  Barnicle.  In  that  drawn  out  affair,  the  newspaper,  like  the 
president,  promised  quick  action,  but  dithered  until  further  evidence 
of  falsification  forced  his  resignation.  In  contrast,  the  Globe  got  it 
right  when  it  quickly  severed  the  fabricating  columnist  Patricia 
Smith. 

The  Cincinnati  Enquirer  also  seems  to  be  imitating  Clinton’s 
legalistic  “executive  privilege’’  strategy.  In  June,  it  retracted  and  apolo¬ 
gized  for  an  investigative  series  after  Chiquita  Brands  charged  that 
the  lead  reporter  stole  voice-mail  messages.  But  the  Enquirer  and 
corporate  parent  Gannett  Co.,  citing  a  secret  settlement  including  at 
least  a  $10  million  payment  to  Chiquita,  have  yet  to  explain  to  read¬ 
ers  what  in  the  18-page  series  was  inaccurate. The  affair  breaks  the 
newspaper’s  most  sacred  trust  —  readers’  faith.  Readers  are  left  in 
the  dark  and  likely  to  view  the  next  big  project,  if  there  is  one,  with 
Wag  the  Dog  cynicism. 

The  Fourth  Estate  By  Steve  Greenberg 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Jountalist,  established  March 
22,  \Sli4,  Newspaperdom.  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  PiMislter,  June  29, 1901;  Adiertising,  June  22, 1925. 

James  Wright  Brown.  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  ion  iisi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  ion  m71 
Publisher, 

Circulation/Production  Christopher  Phillips  ion  1 16| 

Editor,  Senior  Vice  President 

for  News  James  T.  Robison  |on22S| 
Executive  Editor  Hoag  Levins  ion  soji 
Managing  Editor  George  Gameau  ion  22.^1 
Editor,  Free  Paper  Publisher  Wendy  Giman  ion  4991 
Associate  Editors  David  Astor  ion  226I 

Robert  Neuwirth  ion  2271 
Joe  Nicholson  inxi  228I 
David  Noack  |c«  2291 
Jim  Rosenberg  ion  2241 

Deputy  Editor,  MediaINFO.eom  Carl  Sullivan  ion  2221 

Midwest  Editor  Mark  Fitzgerald  (.4I2)64I4>hi 
Washington  Editor  Kelvin  Childs  (2()2)M>2.''2.44 
West  Coast  Editor  M.L.  Stein  (6V)) ,422--i’8 
Edit.  Prod.  Coordinator  Jennifer  S.  Waber  ion  2,4(i| 

Copy  Editor  Colleen  Adams  ion  siui 
News  Desk  Coordinator  Karim  Mostafa  ion  ,44 11 
Editorial  Assistants  Nancy  Marini  ion  2411 
Joanne  Messina  ion  4141 

Art  Director  Hector  W.  .Marrero  ion  2211 
Editorial 

Production  Manager  Rttbert  Rivera  ion  2201 
Art/Graphlc  Assistant  Lery  Chan 
Production  Assistants  Fermin  Fernandez 

Tatiana  Sindalovskaia 


Vice  President 

Sales/Advertising  Dennis  O'Neill  ion  issi 
Associate 

Advertising  Director  Betsy  Maloney  (,4<)i)6S6-s7i2 
National 

Accounts  Manager  Robert  N.  Paltos  lexi  is’i 
Regional 
Advertising  Managers 

Northeast/New  England  Richard  E.  Ferreira  (Sos)  szi-tS’D 
East/Canada  Howard  E.  Flood  icxi  i6o| 
West/Canada  Jill  Martin  («4i)62V69«2 

Central  Ramona  D.  Cox  (404)  44.4-9840 
Midwest  Michael  A.  Madden  (412)  64n)04i 
Advertising 

Production  Manager  Jane  Brundage  ion  I66| 

Christina  Mason.  Assistant  ion  i6Si 

Classified 

Advertising  Manager  .M.  Eileen  Long  ion  29S| 

Hazel  Preuss,  Assistant  |on  29SI 
Matt  Wilcox,  Sales  Rep.  icxt  2941 

Circulation 

Marketing  Director  David  Williams  ion  2401 
Fulfillment  Manager  Marlene  Hazzard  ion  2411 
Information  Services  Shqipe  .Malushi  ion  ,4511 
Promotion  Director  Lawrence  J.  Bumagicl  ion  1401 

Denniston  Brown,  A.ssistant  ion  I4i| 
Lisa  DeuLsch,  As.sistant  ion  1421 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member, 

National  Newspaper 
AsstKiation 
Newspaper  Association 
of  America 
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LETTERS  TO  THE  EDITOR 


About  those 
piddling  20% 
profit  margins 

Two  ARTICLES  IN  your  Aug.  8  issue 
(“Miami  Herald  Publisher  David 
Lawrence  Quits”  and  “Ottaway  Cuts 
Fall  Hard  On  Middletown,  N.Y.,  Daily”) 
bring  to  mind  one  of  Casey  Stengel’s 
quotes;  “You  look  up  and  down  the 
bench  and  you  have  to  say  to  yourself, 
‘Can’t  anybody  here  play  this  game?’” 

Although  the  Miami  Herald  articles 
said  Lawrence  insisted  commercial  pres¬ 
sures  did  not  prompt  his  resignation, 
statements  by  his  successor,  plus  those 
by  “other  executives  within  the  Knight 
Ridder  organization”  and  “another  high- 
level  Knight  Ridder  source”  seem  to 
paint  a  clear  picture:  the  incompetent 
types  C'-asey  saw  as  he  kxtked  down  the 
bench  (are  they  mostly  beancounters?), 
feeling  a  greater  obligation  to  sharehold¬ 
ers  than  to  readers,  have  taken  over.  Not 
satisfied  with  a  20%  profit  margin, “a 
high-level  Miami  Herald  source”  said 

Newspaperdom* 


50  YEARS  AGO  . . .  The  American 
Press  Institute  organized  a  conven¬ 
tion  and  invited  1 5  German  publish¬ 
ers  and  editors  to  come  to  the 
United  States  to  observe  the  tech¬ 
niques  of  a  democratic  press.  The 
six-week  program  included  two 
weeks  visiting  newspapers  and  press 
associations,  along  with  discussions 
with  API  on  writing  and  editing,  the 
function  of  a  free  press  and  the  role 
of  an  editor  in  the  community. 

Plans  for  the  construction  of  India’s 
first  newsprint  mill  were  underway, 
and  production  —  of  100  tons  a  day 
—  was  expected  to  begin  in  1949. 

From  Editor  &  Pubusher 
August  28,  1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


“over  three  years  it  wants  to  impnwe 
profit  margins  to  25%.” 

“Other  executives  in  Knight  Ridder,” 
the  article  went  on, “suggest  the  chain 
may  soon  require  all  of  its  newspapers 
to  match  the  industry  cash  flow  aver¬ 
age,  currently  27%.” 

Twenty-seven  percent  seems  to  have 
become  the  magic  number  for 
Ottaway  Newspapers,  too.  An  article  in 
the  July  4  issue  of  E&P  by  Robert 
Neuwirth  reported  Ottaway  earnings 
for  1997  of  22%,  “below  the  industr\’ 
average  of  27% ."James  H.  Ottaway  Jr., 
the  newspaper  group’s  chairman,  said, 
“We  hope  to  pick  up  that  5%  differ¬ 
ence  in  the  next  18  months” 

One  would  hope  that  the  Knight 
Ridder  sources,  and  Ottaway,  were  intel¬ 
ligent  newspaper  people  who  under¬ 
stood  the  basics  of  the  newspaper 
business.  However,  they  sound  more 
like  the  journalistic  whores  whose 
profit  margins  weigh  the  average  they 
seem  so  hellbent  on  achieving. 

Wouldn’t  newspaper  readers  (and 
the  countr)'  as  a  whole,  too)  be  better 
off  with  owners  whose  primary  inter¬ 
est  was  in  informing  the  public  in  a 
responsible  manner,  and  who  would 
be  happy  with,  say,  a  2()%>  margin? 

Good  grief,  when  did  a  20%  profit 
become  so  inadequate? 

Perhaps  those  who  manage  the 
newspaper  business  should  look  up 
and  down  the  bench  and  ask  them¬ 
selves  if  they’re  the  problem. 

Mack  Stewart 
Higganum,  Conn. 

Finch  of  skepticism 
required  with 
'good  news' 

IT  MUST  BE  great  to  live  in  Mesa, 
Ariz. ...  a  place  where  there  is  no 
crime,  no  disease,  no  deaths  and  no 
controversy  whatsoever.  In  fact,  things 
are  so  great,  there  is  even  a  “Good 
News”  Tribune  (E’iS'P,  Aug.  1,  p.  4)  that 
tries  to  make  every  one  feel  warm  and 
cozy'  every'  day. 

For  the  editor  to  say,“l  could  proba¬ 
bly  get  a  rabbit  to  write  a  court  story' 
after  a  while,”  means  he  has  been 
brainwashed  or  intimidated  by  the 
publisher,  is  burned  out,  or  he  hasn’t 
taken  his  Prozac  for  a  while. 


The  day  editors  and  reporters  stop 
turning  over  rocks  and  overturning 
barriers,  is  the  day  journalism  dies  as 
the  best  profession  there  is. 

Bill  Chanin 

executive  editor,  Ledger  Newspapers, 
Quarryville,  Pa. 


Corrections 

A  POSTAL  SERVICE  story  (Aug.  1, 
p.l  1)  incorrectly  identified  Bill 
Keller  as  the  NNA’s  top  executive.  He 
is  the  executive  director  of  the 
Alabama  Press  Association.  Kenneth  B. 
Allen  is  the  CEO  of  the  NNA. 

A  REPORT  ABOUT  the  memorial  ser¬ 
vice  for  Norman  E.  Isaacs  (July  1 1 , 
p.  19)  mistakenly  said  former  Louis¬ 
ville,  Ky,  Courier-Journal  owner  Barry 
Bingham  Jr.  made  remarks  at  the  .ser¬ 
vice  at  Columbia  University'  in  New 
York.  Bingham  did  not  attend. 


CAC  Introduces 


Newspaper 

Readership 

Report 


Certified  Audit  of  Circulations 
(CAC)  will  offer  a  Newspaper 
Readership  Report  as  an 
optional  supplement  to  the 
annual  Audit  Report  beginning 
September  1998.  Following  a 
standardized  format,  this  report 
allows  publishers  to  present 
authoritative  readership 
statistics  with  their  circulation 
data  and  provides  advertisers 
with  a  consistent  source  for 
market-by-market  comparisons 
and  consumer  research. 


For  further  information, 
please  contact  Laura  Adams  at 
1-800-346-1357,  ext.  131  or 
by  e-mail  at  cacaudit@aol.com 


CAC 


"Member  of-Aivertising 
Hesemrek  Foumdmtiom" 
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AUGUST 

30-4  National  Press  Photographers  Association  Visual  j 
Edge  Conference,  Poynter  Institute,  University  of  i 
Florida  and  St.  Petersburg  Hilton,  St.  Petersburg,  Fla.  \ 

SEPTEMBER 

10-12  American  Copy  Editors  Society  Annual  Convention,  1 
Marriott,  Portland,  Ore.  | 

10- 12  Society  of  News  Design  Workshop  and  Exhibition,  ! 

Philadelphia  Marriott,  Philadelphia  j 

11- 12  Pew  Center  for  Civic  Journalism,  Seminar  on  Social  | 

Security,  Grand  Hyatt,  Washington,  D.C.  i 

11-13  Religion  Newswriters  Association  Annual  Meeting,  j 
Sheraton  Colony  Square  Hotel,  Atlanta  i 

17-19  Annual  Mid-America  Newspaper  Conference,  Lake  j 
of  the  Ozarks  Holiday  Inn,  Lake  Ozark,  Mo.  \ 

17-19  Independent  Free  Papers  of  America  Fall  Conference,  I 
St.  D)uis  Airport  Marriott,  St.  Louis  j 

17-19  MDDC  Press  Association  Annual  Convention,  \ 

Harbourtowne,  St.  Michaels,  iMd.  I 

17-20  New  England  Newspaper  Operations  Association  j 
Annual  Conference,  Marriott,  Portland,  Maine  1 

17-20  Western  Classified  Advertising  Conference,  Cheyene  j 
Mountain  Conference  Resort,  Colorado  Springs,  j 
Colo.  I 

23-25  America  West ’98,  John  Ascuaga’s  Nugget,  Reno,  Nev.  \ 
23-26  National  Conference  of  Editorial  Writers  Annual  \ 
Convention,  Chateau  Laurier,  Ottawa,  Canada  ! 

23- 27  Suburban  Newspapers  of  America  Fall  Publishers/  j 

Retail  Ad  Managers  Meeting,  J.  W.  Marriott,  j 

Washington,  D.C.  i 

24- 26  National  Newspaper  Association  Convention  and  j 

Trade  Show,  The  Nugget,  Reno,  Nev.  j 

30  Newspaper  Features  Council  Meeting,  Ritz-Carlton  j 
Kansas  City,  Kansas  City,  Mo.  \ 

30-3  American  Association  of  Sunday  and  Feature  Editors  i 
Annual  Ck)nvention,  Ritz-Carlton  Kansas  City,  Kansas  j 
City,  Mo.  i 

OCTOBER 

5-7  Editor  &  Publisher  Online  Classifieds  Industry  I 

Symposium,  Adam’s  Mark  Hotel,  St.  Louis  j 

8-11  Society  of  Environmental  Journalists  Annual  j 

Conference,  Chattanooga,Tenn.  I 

14-17  Associated  Press  Managing  Editors  Annual  \ 

Conference,  Disneyland  Hotel,  Anaheim,  Calif.  j 

19- 22  Advertising  Media  Credit  Executive  Association  1 

lnternational,Tropicana  Hotel,  Las  Vegas  j 

20- 22  International  Newspaper  Group  Conference,  I 

Marriott  Biscayne  Bay  Hotel,  iMiami 
22-24  Society  of  Professional  Journalists  National  j 

Ct)nvention,  Sheraton  Universal  City/Universal  City  i 
Hilton  &  Towers,  Los  Angeles  ; 
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How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editoriai/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


Of- 

A’- 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions,  write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


IppH  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
managing  editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 
Submit  to  Letters  to  the  Editor  or  Shop  Talk  at  Thirty, 
c/o  George  Garneau. 


mgmm  E&P  Archives 

KHBI  ■  Online  access  to  E&P  magazine  archives  and  our 
IkBI  entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://\w\NW.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  new 
media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  microfilm  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


Hpn  Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Reprint  Services. 
Huh  Phone:  (612)  582-3800 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  information  services  manager  Shqipe  Malushi 
at  ext.  351. 


H  Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 


Printed  in  USA.  Vol  1.S1,  No.  .S5.Augu.st  29.  1998.  EDITOR  &  PliBUSHER,  THE  FOURTH 
ESTATE  (ISSN:  0013-094X)  is  published  weekly  by  the  Editor  &  Publisher  (k).  Editorial  and  busi¬ 
ness  offices  at  1 1  West  19th  Street.  New  York,  N.Y.  1001 1 .  Peritxlicals  postage  paid  at  New  York, 
N.Y.  and  additional  mailing  offices.  Printed  at  The  Mack  Printing  (iroup.  Easton.  Pa.  18042.  Titles 
patented  and  registered  and  contents  copyrighted  1998  by  Editor  &  Publisher  Co..  Inc.  All  rights 
reserved.  Annual  subscription  $75  in  the  United  States  and  possessions  and  in  Clanada.  All  other. 
$135.  No  claims  for  back  is.sues  honored  after  one  year. 

Postmaster:  Please  send  address  change  to:  EDITOR  &  PUBUSHER,  THE  FOURTH  ESTATE. 
PO.  Box  3000,  Dept.  Editor  &  Publisher.  Denville.  NJ  07834-3000. 


4  Editor  &  Publisher 


http://www.mediainfo.com 


August  29, 1998 


WRITERS  WORKSHOP  byjackhart 


Learning  Character 
From  The  Masters 

When  properly  portrayed,  people  can  bring  the  news  to  life 


Think  of  the  great  characters 
from  fiction.  Gustave  Flaubert’s 
romantic  and  unfocused  Emma 
Bovary.  Mark  Twain’s  spunk>' 
Huck  Finn.  Margaret  Mitchell’s  willful 
Scarlett  O’Hara. 

Each  is  memorable  because  each  is 
a  whole  person,  carefully  crafted  with 
specific  actions,  revealing  words  and 
individual  attributes. 

Newspaper  writers  who  hope  to  cap¬ 
ture  believable  characters  in  their  own 
work  will  listen  carefully  to 
what  the  best  fiction  writ¬ 
ers  have  to  say.  Not  because 
journalists  should  make  up 
characters,  of  course.  But 
because  the  detail  that 
brings  a  character  to  life  can 
result  from  good  reporting 
as  well  as  imagination. 

Excellent  guides  to  the 
development  of  character 
in  fiction  include  Robie 
MacAuley  and  George  Lanning’s, 
Technique  in  Fiction, ]ohn  Gardner's 
Art  of  Fiction  and  Janet  Burroway  s 
Writing  Fiction.  They  all  make  the  point 
that  the  most  fully  crafted  characters 
are  round,  rather  than  flat.  Burroway 
says,  “A  flat  character  is  one  who  has 
only  one  distinctive  characteristic, 
exists  only  to  exhibit  that  characteris¬ 
tic,  and  is  incapable  of  vary  ing  from 
that  characteristic.  A  round  character  is 
many  faceted  and  is  capable  of  change.” 

Not  that  flat  characters  can’t  be  use¬ 
ful.  Many  characters  simply  exist  to  ad¬ 
vance  the  plot,  or  to  play  off  the  more 
central  characters.The  same  is  true  in 
nonfiction.  If  we  simply  quote  govern¬ 
ment  officials  to  establish  authority,  for 
example,  then  their  job  titles  and  their 
official  opinions  are  about  all  that 
count.  If  we  enrich  scenes  with  quick 
descriptions  of  several  characters, 
each  will  be  almost  as  flat. 

'When  we  do  venture  into  more 
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complete  characterization,  we  will  no 
doubt  do  so  with  techniques  pio¬ 
neered  by  the  novelists. They  include: 

♦  Physical  Appearance  — 
Character  begins  to  emerge  with  a 
description  of  what  human  beings 
look  like  and  what  they  wear. 

MacAuley  and  Lanning  also  note  that 
the  best  descriptions  rest  on  only  a 
few  carefully  chosen  details  and  show 
us  characters  as  they  move  through 
scenes,  rather  than  stepping  out  of  the 
action  and  holding  them 
up  for  a  static  description. 

In  Treasure  Island, 
Robert  Louis  Stevenson 
describes  one  of  his  char¬ 
acters  “as  he  came  plod¬ 
ding  up  to  the  inn  door, 
his  sea<'hest  following 
him  in  a  hand-barrow;  a 
tall,  strong,  heavy,  nut- 
brown  man;  his  tarry  pig¬ 
tail  falling  over  the  shoul¬ 
ders  of  his  soiled  blue  coat;  his  hands 
fagged  and  scarred,  with  black,  broken 
nails;  and  the  saber  cut  across  one 
cheek,  a  dirty,  vivid  white.” 

♦  Movements,  expressions  and 
mannerisms  —  Most  of  us  have 
some  sense  that  a  full-fledged  narrative 
should  show  the  characters  in  action. 
Beginning  writers  often  go  wrong,  as 
MacAuley  and  Lanning  point  out,  when 
they  include  insignificant  actions  just 
to  break  up  background  or  dialogue. 
“Many  cigarettes  have  been  lighted,” 
they  write, “many  noses  rubbed,  many 
throats  cleared  in  that  endeavor.” 

The  point,  as  always,  is  that  every 
word  must  do  some  work,  and  every' 
detail  must  advance  the  action  line 
and  develop  character.  We  never 
include  detail  for  its  own  sake. 

♦  Speech  —  Burroway  notes  that 
the  purpose  of  dialogue  in  fiction  “is 
never  merely  to  convey  information. 
Dialogue  may  do  that,  but  it  must  also 
simultaneously  characterize,  advance 
the  action  or  develop  the  conflict. . . .” 

Newspaper  stories,  in  contrast, 
often  are  filled  with  “information 
quotes,”  which  do  nothing  more  than 


pass  along  background  that  the  writer 
could  have  presented  directly.  A  quote 
that  develops  character  reveals  some¬ 
thing  about  the  sty  le,  motives,  intelli¬ 
gence,  background  or  education  of  the 
speaker. 

♦  Thought  —  Fiction  writers  may 
suggest  what’s  going  on  in  a  charac¬ 
ter’s  head  by,  for  example,  showing  a 
conflict  between  what  a  character 
says  and  what  a  character  does. The 
most  radical  fiction  technique  for 
probing  the  minds  of  characters  is 
undoubtedly  the  stream-of-conscious- 
ness  sty  le  of  interior  monologue, 
which  James  Joyce  took  to  its  logical 
extreme  in  Ulysses. 

Nonfiction  writers  have  generally 
been  reluctant  to  describe  the  thoughts 
of  their  characters.  But  some  literary' 
journalists  argue  that  careful  interview¬ 
ing  can  legitimize  the  technique.  Gay 
Talese  was  once  confronted  by  a  critic 
who  demanded  to  know  how  he  could 
presume  to  describe  what  one  of  his 
characters  was  thinking  as  he  drove 
across  the  Brooklyn  Bridge. 

“I  asked  him,”  replied  Talese. 

♦  Physical  surroundings  —  The 
great  popular  novelists  still  write 
books  rich  in  physical  setting. 
Characters  drive  distinctive  brands  of 
cars,  wear  clothes  that  say  something 
about  their  values  and  reveal  their 
place  in  the  social  structure  via  their 
houses,  furniture  and  jewelry'. 

Of  all  the  nonfiction  writers,  Tom 
Wolfe  has  probably  relied  most  on 
possessions  as  a  key  to  character.  He 
has  unquestionably  demonstrated  that 
an  astute  student  of  popular  culture 
can  describe  what  we  own  as  a  way  of 
discovering  what  we  are.  He  also  has 
demonstrated  that  successful  nonfic¬ 
tion  often  flows  from  careful  study  of 
techniques  developed  in  fiction. 

Wolfe  studied  the  19th<entury'  novel 
of  manners  to  discover  how  physical 
surroundings  can  serve  as  keys  to 
character.  He  had  no  compunction 
whatsoever  about  stealing  techniques 
from  those  who  perfected  them,  and 
neither  should  the  rest  of  us. 
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BUSINESS  BRIEFLY 


STOCK  QUOTES 


Pulitzer  acquisition 

IN  ITS  FIRST  acquisition  since  deciding  to  shed  its  TV  sta¬ 
tions,  Pulitzer  Publishing  Co.  has  agreed  to  buy  the  Troy 
(Ohio)  Daily  News  and  Miami  Valley  Sunday  News  from 
the  Kuser  family  for  an  undisclosed  price. 

The  papers,  which  circulate  11,000  copies  daily,  13,000 
Sunday,  had  about  $7  million  in  revenues  last  year,  and  mar¬ 
ket  penetration  over  65%.  “This  acquisition  would  be  an 
excellent  fit  with  the  small-  to  medium-sized  market  strategy 
we  intend  to  follow  as  we  grow  our  new  stand-alone  pub¬ 
lishing  company,”  said  chairman  and  CEO  Michael  E.  Pulitzer. 

Hollinger  repurchase 

HOLLINGER  INTERNATIONAL.THE  newspaper  holding 
company  controlled  by  Canadian  investor  Conrad 
Black,  is  increasing  its  share  repurchase  program  by  $100 
million.  Under  the  existing  share  repurchase  program,  the 
company  has  already  repurchased  about  1 .4  million  of  the 
3  million  shares  targeted.  At  current  prices,  the  new  plan 
expands  the  firm’s  buyback  capacity  to  6.6  million  shares, 
or  7.7%  of  all  outstanding  shares. 

Hollinger  ups  Southam 
stake 

Hollinger  international  says  it  will  buy  io.6% 

more  of  Southam  Inc.  from  funds  managed  by  Franklin 
Mutual  Advisers.The  acquisition  will  increase  Hollinger’s 
Southam  stake  to  69.2%.The  8.3  million  additional  shares 
will  cost  C$31.68  each,  or  C$261.9  million. 

Gray  split  and  dividend 

Gray  communications  systems,  the  broadcasting 
and  newspaper  company  based  in  Albany,  Ga.,  has 
approved  a  three-for-two  stock  split. The  split,  which  will 
increase  the  number  of  class  A  and  class  B  shares  to  1 1 .9 
million  from  7.9  million,  will  take  effect  on  Sept.  30  for 
shareholders  of  record  on  Sept.  16.  The  company  also 
approved  a  2t  per  share  dividend,  payable  on  Sept.  15. 

NYT  buyback 

The  new  YORK  Times  Co.  has  tripled  the  size  of  its 
stock  repurchase  program,  allocating  $575  million 
toward  additional  share  buybacks.  Under  its  current  pro¬ 
gram,  the  company  has  repurchased  about  6  million  shares 
for  $201.2  million,  with  $24.8  million  remaining.  Under  the 
new  allocation,  the  company  could  buy  up  approximately 
10%  of  its  190.7  million  shares. 

Community  tries  parenting 

COMMUNITY  NEWSPAPERS  CO. has  purchased  South 
Shore  Baby  Journal,  a  free  parenting  publication,  from 
Riverside  Publishing  Co.Terms  were  not  disclosed.  CNC’s 
eastern  Massachusetts  stable  now  includes  two  dailies,  90 
weeklies,  and  19  shoppers  and  specialty  publications. 


EiSr'P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

8/26/98 

8/19/98 

8/26/97  1 

A.H.  Belo  Corp.  (NY)+ 

20.188 

21.250 

44.312 

American  Media  Inc.  (NY) 

5.500 

5.813 

8.375 

Central  Newspapers  Inc.  (NY) 

64.938 

64.188 

68.437 

Dow  Jones  &  Co.  Inc.  (NY) 

52.750 

54.750 

42.937 

E.W.  Scripps  Co.  (NY) 

49.938 

51.500 

39.000 

Gannett  Co.  Inc.  (NY)# 

63.688 

63.500 

49.469 

Gray  Comm.  Sys.  (NY) 

31.500 

31.000 

21.500 

Harte-Hanks  Inc.  (NY)++ 

24.188 

25.125 

30.812 

Hollinger  International  (NY) 

16.188 

16.063 

13.250 

Journal  Register  Co.  (NY) 

16.000 

16.813 

17.312 

Knight  Ridder(NY) 

51.000 

49.500 

50.937 

Lee  Enterprises  Inc.  (NY) 

26.750 

28.250 

26.125 

McClatchy  Co.  (NY) 

33.938 

36.625 

29.562 

Media  General  Inc.  (AM) 

47.438 

48.938 

36.375 

New  York  Times  Co.  (NY)+-h- 

30.625 

30.750 

47.437 

News  Corp.  Ltd. 

26.813 

28.625 

17.562 

Pearson  Ltd. 

18.000 

17.299 

7.545 

Pulitzer  Publishing  Co.  (NY) 

80.875 

82.313 

52.375 

Quebecor  Inc.  Class  A 

19.500 

20.000 

26.600 

Sun  Media  Corp.  (TSE)## 

13.000a 

13.100a 

N/A 

Thomson  Corp.  (TSE) 

37.900a 

37.300a 

32.700a 

Times  Mirror  Co.  (NY) 

60.625 

60.438 

51.437 

Tribune  Co.  (NY)* 

67.250 

67.188 

50.437 

Washington  Post  Co.  (NY) 

534.000 

523.875 

423.625 

*  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 

(a)  Canadian  dollars 
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Philadelphia  Inquirer  Fires  Reporter  Who  Sued  Editor 

/  1-year  veteran  reporter  gets  a  visit  at  home  and  a  termination  letter  charging  him  with  being  'disloyal' 


Ralph  CIPRIANO,  the  Philadel¬ 
phia  Inquirer  reporter  who  sued 
his  editor  for  libel  and  slander  and 
charged  that  his  investigative  stories 
about  a  powerful  Roman  Catholic 
prelate  had  been  watered  down,  has 
been  fired. 

Cipriano,  who  was  suspended  with 
pay  after  he  filed  suit  on  Aug.  7,  said 
Inquirer  associate  editor  Phil  Dixon 
hand-delivered  a  termination  letter  to 
his  home  a  week  ago.  Cipriano,  an  1 1- 
year  veteran  of  the  newspaper,  said  the 
letter  alleged  that  he  had  been  “disloyal” 
and  “insubordinate.” 

The  dispute  began,  according  to 
Cipriano,  when  some  of 
his  investigative  stories 
about  lavish  spending  by 
Philadelphia’s  Cardinal  HE  j 

Anthony  Bevilacqua  were  X  inve 
spiked  by  editors.  related  t( 

Cipriano  then  used  The  in 

material  the  Inquirer  identify  I 

declined  to  publish  in  a  room  coi 

10,000-word  article  he  ly,  the  Pit 

wrote  for  National  The  fi 

Catholic  Reporter.  Cipriano 

In  an  interview  pub-  Morgan, 

fished  in  the  June  13  noted  th 

Washington  Post,  Inquirer  In  a  bi 

editor  Robert  Rosenthal  er  Robei 

said  he  rejected  several  the  new; 

Cipriano  stories  because  leaker  th 

the  reporter  “has  a  very  was  bres 

strong  personal  point  of  calling  it 

view  and  an  agenda.  .  .  . 


There  were  things  we  didn’t 
publish  that  Ralph  wrote  that 
we  didn’t  think  were  truthful.” 

Cipriano  then  filed  suit  for 
libel  and  slander  against 
Rosenthal,  the  Inquirer  and 
parent  Knight  Ridder.  He  asked 
$50,000  in  compensation  and 
unspecified  punitive  damages. 

The  lawsuit  alleges  that  Ralph  Cipriano 
Bevilacqua,  the  leader  of  1.4 
million  Philadelphia  Catholics,  “pres-  |  Pam 
sured  the  Inquirer"  to  tone  down  j  Askt 
Cipriano’s  coverage  of  the  Cardinal’s  i  Bro\ 
decision  to  close  churches  and  schools  j  cuss 
in  poor  neighborhoods  even  as  he  !  T1 


Inquirer  Investigation 

The  PHILADELPHIA  INQUIRER  has  launched  an  internal 
investigation  to  find  the  source  who  leaked  information 
related  to  the  Ralph  Cipriano  case  to  the  press. 

The  in-house  probe  at  the  Knight  Ridder  newspaper  seeks  to 
identify  the  person  who  obtained  a  secure  file  from  the  news¬ 
room  computer  system  and  gave  it  to  the  local  alternative  week¬ 
ly,  the  Philadelphia  City  Paper. 

The  file  was  the  original  version  of  a  critical  column  alxjut 
Cipriano  written  by  assistant  managing  editor  Arlene  Notoro 
Morgan.  The  leak  formed  the  basis  of  a  City  Paper  story  that 
noted  the  material  was  obtained  from  “an  Inquirer  source.” 

In  a  brief  interview  with  E&P  on  Thursday,  Inquirer  publish¬ 
er  Robert  Hall  confirmed  that  a  hunt  was  on  for  the  source  of 
the  newsroom  leak.  He  said  he  was  less  interested  in  nailing  the 
leaker  than  in  figuring  out  how  the  editor-level  system  security 
was  breached.  Hall  declined  to  say  if  the  leaker  would  be  fired, 
calling  it  a  “personnel”  decision. 


spent  $5  million  renovating  a 
“main  fine  mansion”  and  “a 
seaside  villa  that  serves  as  his 
vacation  home.” 

The  suit  further  contends 
that  newspaper  management 
ordered  editors  to  “avoid 
antagonizing  the  archdiocese 
^  so  as  not  to  further  jeopardize 
iano  declining  readership.” 

Inquirer  spokeswoman 
Pamela  Browner  declined  comment. 
Asked  if  Capriano  was  still  an  employee. 
Browner  said,“rm  in  no  position  to  dis¬ 
cuss  personnel  matters.” 

The  Inquirer's  own  story  about  the 
matter  quoted  Cipriano  as 
saying  he  had  been  fired 
and  reported  Inquirer  edi- 
i  internal  tors“declined  to  comment.” 

brmation  The  Inquirer  story  said 
Rosenthal  maintained  that 
r  seeks  to  the  paper  covered  the  car- 
;he  news-  dinal  “fully  and  fairly.” 
iveweek-  Kitty  Caparella,  presi¬ 
dent  of  the  Philadelphia 
nn  alxjut  Newspaper  Guild  and  a 

e  Notoro  reporter  at  the  sister 

story  that  Philadelphia  Daily  Neu's, 

urce.”  called  Cipriano  an  “excel- 

r  publish-  lent”  reporter  and  a  victim 
source  of  of  “outrageous”  treatment, 

tailing  the  Cipriano’s  attorney, 

n  security  James  Beasley  Sr.,  amended 

1  be  fired,  the  lawsuit  to  call  the  fir¬ 
ing  an  act  of  “retaliation” 
— Joe  Nicholson 


Reporter  Files  Union  Grievance  Against  WSJ 

Union  characterizes  loss  of  job  as  'draconian'  action  by  the  newspaper 


A  UNION  GRIEVANCE  has  been  filed 
against  the  Wall  Street  Journal  on 
behalf  of  a  reporter  who  left  his  job 
after  reporting  in  a  story  that  he  had 
called  the  New  York  Times  for  a  com¬ 
ment  when  he  had  not. 

James  S.  Hirsch,  36,  who  has  worked 
at  the  Journal  for  nine  years,  left  on 
Aug.  18.  The  exact  details  of  his  depar¬ 
ture  are  not  known  because  neither 
side  will  discuss  it. 

The  controversy  centers  on  an  Aug. 
12  Journal  story  about  Boston  Globe 
columnist  Mike  Barnicle. 

Hirsch  wrote  that  according  to  Globe 
publisher  Benjamin  B.  Taylor,  the  deci¬ 
sion  to  bring  Barnicle  back,  which  Taylor 


supported,  was  made  by  editor  Mat¬ 
thew  V.  Storin.Then  Hirsch  wrote, "The 
Globe  is  owned  by  the  New  York  Times 
Co.,  which  declined  to  comment.” 

But  New  York  Times  spokeswoman 
Nancy  Nielsen  said  that  the  paper  had 
not  received  a  call  from  Hirsch  that  day. 
Nielsen  said  she  called  Hirsch,  who 
admitted  he  had  not  made  the  call. 
Then  she  sent  a  letter  detailing  the  inci¬ 
dent  to  Journal  managing  editor  Paul 
E.  Steiger.  Hirsch  left  his  job  a  short 
while  later. 

The  Independent  Association  of 
Publishers’  Employees  Local  1096/ 
eWA,  filed  a  grievance  on  Aug.  18, 
charging  that  Hirsch  was  “terminated 


without  just  and  sufficient  cause.” 

The  union  is  seeking  to  have  Hirsch 
reinstated  with  back  pay  and  benefits. 

Ken  Martin,  the  grievance  chairman 
of  the  union,  said  the  newspaper  was 
overreacting  to  a  mistake.  He  charac¬ 
terized  the  paper’s  actions  as  “dracon¬ 
ian”  and  “not  proportional.” 

A  hearing  is  scheduled  for  Sept.  10, 
where  the  newspaper  is  to  present  its 
case,  said  Martin. 

Richard  Tofel,  a  spokesman  for  Dow 
Jones  &  Co.,  the  Journal's  parent,  said, 
“Printing  something  that  one  knows  to 
be  untrue  is  perhaps  the  most  serious 
error  a  journalist  can  make.” 

—  David  Noack 


August  29, 1998 


http;//www.mediainfo.com 


Editor  &  P  BUSHER  7 


E6?P 


BY  ROBERT  NEUWIRTH 


Discord  Grows  As  ABC 
Eases  Discounting  Rules 

Newspaper  factions  gird  for  'holy  war'  as  Audit  Bureau  of  Circulations 
expands  its  84-year-old  definition  of  paid  circulation.  So  long,  50%. 


WITH  LIITLE  FANFARE,  the  Audit  Bureau 
of  Circulations  has  taken  steps  to  do 
away  with  its  84-year-old  rule  regulat¬ 
ing  what  constitutes  paid  circulation. 
Since  its  founding  in  1914,  ABC  has  enforced  a 
strict  standard  limiting  newspaper  discounting  to 
50%  off  basic  prices.  The  base  prices  are  estab¬ 
lished  by  each  newspaper,  but  copies  sold  at  dis¬ 
counts  greater  than  50%  are  not  counted  as  paid. 

But  now,  in  two  reporting  changes  —  one 
already  in  effect  in  Canada,  the  U.S.  proposal  up  for 
discussion  this  fall  —  ABC  has  agreed  to  count  all 
papers  purchased,  no  matter  how  steep  the  dis¬ 
count. 

In  Canada,  ABC  has  essentially  jettisoned  the 
50%  rule.  Starting  in  September,  Canadian  papers 
can  count  all  copies  sold,  at  any  price,  as  paid  cir¬ 
culation. 

In  the  States,  ABC  is  set  to  consider  a  recom¬ 
mendation  that  for  the  first  time  would  add  lines 
for  heavily  discounted  sales  and  total  distribution 
on  the  cover  of  circulation  reports.The  proposal  is 
on  the  agenda  for  ABC’s  November  board  meeting 
in  Chicago. 

Major  advertisers  are  demanding  the  moves, 
according  to  Jeremy  Halbreich,  president  and  gen¬ 
eral  manager  of  the  Dallas  Morning  News  and 
head  of  the  ABC  committee  recommending  the 
change.  He  insists  ABC  is  simply  augmenting  its 
activities  —  not  abandoning  paid  circulation  as  a 
measure  of  newspaper 
power. 

“No  one  should  be  con¬ 
fused  that  this  is  intended  to 
supplant  the  total  paid  circu¬ 
lation  number.  We  will  con¬ 
tinue  to  include  the  current 
paid  number  in  boldface.” 

Opponents  say  the 
changes  are  the  first  steps  on 
a  path  toward  dropping  paid 
circulation  as  a  barometer  of 
newspaper  strength  — 
changes  they  claim  will  dis¬ 
tress  advertisers.  And,  some 
say,  disagreements  over  the 
looser  rules  are  so  serious 
that  some  papers  have 
threatened  to  quit  ABC. 

“We’re  on  a  slippery  slope 
heading  towards  open  pric¬ 


ing,”  said  L.  Gayle  Pryor,  vice  president  of  circula¬ 
tion  for  Thomson  Newspapers  and  a  member  of 
Halbreich’s  committee.  He  views  the  proposal  as 
an  extension  of  last  year’s  discounting  dispute, 
begun  when  metro  papers  advocated  —  ultimate¬ 
ly  unsuccessfully  —  expanding  allowable  dis¬ 
counts  to  75%  on  newspapers  sold  to  targeted 
reader  groups. 

“I  think  this  is  just  another  way  of  skinning  that 
cat,”  Pryor  said.  “Certain  people  will  use  it  to  their 
advantage  and  use  it  against  their  smaller  com¬ 
petitors.” 

And  MediaNews  Group  chief  William  Dean 
Singleton  said  relaxing  paid  circulation  rules  will 
remove  the  one  yardstick  that  differentiates  dailies 
from  free-distribution  newspapers  and  shoppers. 

“"When  you  get  to  open  pricing,  we’re  no  better 
than  shoppers,”  Singleton  said,  arguing  that  steep¬ 
er  discounts  won’t  help  prove  to  advertisers  that 
readers  pay  attention  to  what’s  in  the  paper.  “If 
we’re  not  careful,”  he  warned,  “we’re  going  to 
make  ABC  irrelevant.” 

Besides,  Singleton  noted,  current  rules  already 
allow  newspapers  to  cut  prices  as  much  as  they 
want  by  establishing  low  basic  rates.  For  example, 
the  Denver  Rocky  Mountain  News,  E.W  Scripps 
Co.’s  competitor  to  his  Denver  Post,  charges  just  a 
penny  a  day  for  a  six-day  subscription  if  sub¬ 
scribers  pay  for  a  full  year,  Singleton  said.  Since  the 
News  priced  subscriptions  at  $6.24  a  year,  Ha  day 
meets  the  50%  discount 
threshold,  and  “technically, 
according  to  the  rules,  it 
qualifies  as  paid,”  he  said. 

North  of  the  border,  ABC 
staffers  have  been  scurrying 
to  introduce  Canadian  pub¬ 
lishers  to  ABC’s  new  report¬ 
ing  form  that  allows  papers 
sold  at  any  price  to  count  as 
paid. 

“Any  paper  that  is  sold, 
including  papers  sold  for  a 
penny  per  piece,”  will  qualify 
as  paid  circulation,  said 
Harry  Brown,  director  of  cir¬ 
culation,  sales  and  marketing 
for  the  Winnipeg  Free  Press, 
who  has  seen  the  form. 

The  new  reporting  format, 
to  be  introduced  on  publish- 


“When  you  get  to  open  pricing, 
we're  no  better  than  shoppers." 
—  William  Dean  Singleton, 
CEO,  MediaNews  Group 


"The  Canadian  statement  is 


going  to  get  south  of  the  border 
within  months." 

—  Thomas  Curley, 
president/publisher,  USA  Today 
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ers’  statements  for  the  six 
months  ending  September 
1998,  provides  for  Canadian 
papers  to  continue  reporting 
copies  sold  for  at  least  50% 
of  base  rates,  but  also  to 
break  out  copies  sold  at 
steeper  discounts  and  in 
bulk,  and  to  tally  them  all 
under  “total  paid  circulation.” 
The  form  also  has  a  line  for 
reporting  free  distribution, 
which  will  be  added  to  paid 
circulation  to  give  a  total  cir¬ 
culation  figure. 

U.S.  newspaper  executives 
expect  the  relaxed  Canadian 
reporting  standards  to  catch 
on. 

“The  (Canadian  statement 
is  going  to  get  south  of  the 
border  within  months,”  said 
Thomas  C^urley,  USA  Today  president  and  publisher. 

Curley  said  advertisers  may  be  upset  because 
the  new  reporting  system  may  seem  like  newspa¬ 
pers  are  padding  their  numbers. 

“It  raises  the  possibility  of  another  storm  cloud 
over  the  industry  and  its  future  direction,  if  that's 
the  only  thing  we  can  do  to  get  circulation  up,”  he 
said. 

Though  opponents  of  the  U.S.  plan  expect  USA 
Today  to  benefit  most  by  factoring  discounted  cir¬ 
culation  into  ABC  reports,  Curley  expressed  disin¬ 
terest,  saying,  “We  don’t  have  an  oar  in  the  water 
on  this  one  at  all.”  He  said  USA  Today's  bulk  distri¬ 
bution  to  airlines  and  hotels  won  acceptance  from 
advertisers  long  ago. 

But  the  newspaper  industry’s  growing  discount 
dispute  is  turning  more  bitter,  some  observers  say, 
and  threatens  the  84-year-old  auditing  agency. 


“This  is  a  holy  war  that 
could  blow  up  ABC,”  said  one 
newspaper  executive  who 
asked  to  remain  anonymous, 
adding  that  chains  on  both 
sides  of  the  issue  have  threat¬ 
ened  to  drop  ABC  if  they 
don’t  get  their  way. 

Janet  Robinson,  president 
and  general  manager  of  the 
New  York  Times  and  a  mem¬ 
ber  of  the  ABC  board  who 
strongly  favors  allowing 
deeper  discounts,  did  not 
deny  the  Times  has  mulled 
life  without  ABC  but 
declined  to  discuss  her 
actions  should  the  discount¬ 
ing  measures  fail. 

“All  papers,  whether  they 
are  big  or  small,  will  all  look 
at  their  options,”  she  said. 

Thomson  executives  said 
its  papers  were  unlikely  to  pull  out  of  ABC  anytime 
soon. 

But  Thomson,  which  vehemently  opjjoses  fur¬ 
ther  discounting,  is  moving  toward  readership  as  a 
measure  of  market  power  and  has  begun  a  project 
to  create  proprietary'  readership  and  demographic 
surveys  for  all  of  its  newspapers. 

“We  know  for  a  fact  that  most  of  our  readers 
pass  on  copies,”  said  Stuart  Garner,  head  of  the 
Stamford,  Conn.-based  chain.  “It’s  far  more  impor¬ 
tant  to  market  readership  than  the  number  of 
copies  of  a  newspaper  you  sell.” 

But,  added  Pryor,  Garner’s  circulation  deputy, 
“We  still  believe  in  the  definition  of  paid  circula¬ 
tion  We  don’t  think  you  have  to  give  a  product 
away  to  grow  readership.  We  think  our  newspa¬ 
pers  have  value  and  our  readers  will  pay  for  them.” 


"All  papers,  whether  they  are 
big  or  small,  will  all  look  at 
their  options." 

—  Janet  Robinson, 
presidenVgeneral  manager. 
New  York  Times 


"No  one  should  be  confused 
that  this  is  intended  to 
supplant  the  total  paid 
circulation  number." 

—  Jeremy  Halbreich, 
president/general  manager, 
Dallas  Morning  News 


12  Years  After,  Contract  Has 
Merit  Pay,  More  Workers 


A  12-YEAR  STANDOFF  between  the 
Newspaper  Guild  and  the  Oakland 
Tribune  and  six  other  Alameda  Newspaper 
Group  dailies  ended  recently  with  a  tentative 
agreement  on  a  three-year  contract  calling  for  a 
minimum  starting  salary  of  $500  a  week  for  jour¬ 
nalists  and  wage  increases  tied  to  annual  perfor¬ 
mance  reviews. 

The  accord  awaits  ratification  by  the  member¬ 
ship  of  the  Northern  California  Media  Workers, 
which  includes  the  Guild  and  the  Typographical 
Union,  both  units  of  the  Communication  Workers 
of  America.  Negotiations  on  details  were  continu¬ 
ing. 

The  agreement  caps  on-again,  off-again  bargain¬ 
ing  since  William  Dean  Singleton  bought  the 
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Tribune  from  the  Robert  Maynard  family  1 2  years 
ago  in  an  asset  sale  that  essentially  voided  the 
existing  contract  and  terminated  all  employees, 
though  most  were  rehired.  The  tentative  pact 
would  protect  220  employees  at  all  seven  papers, 
whereas  previously  the  only  contract  was  at  the 
Tribune,  where  45  workers  are  covered. 

Singleton’s  other  San  Francisco  Bay  area  dailies 
include  the  San  Ramon  Valley  Herald,  Alameda 
Times  Star,  San  Mateo  County  Times,  Hav-ward 
Daily  Rei'iew,  Pleasanton  Tri-Valley  Herald  and 
Fremont  A r^HS.  Union  representatives  were  unen- 
thusiastic  over  the  agreement,  however,  because 
the  $500  minimum  falls  short  of  the  Guild’s 
national  average  for  newspapers,  and  well  below 
(See  Contract  on  page  42) 
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Furor  Follows  AP 
Disclosure  On  McGwire 

AP  report  on  baseball  star's  use  of  muscle  boosters  roils  home  run  record  race 
and  revives  debate  over  athlete  privacy  and  media  access  to  locker  rooms 


As  CONTROVERSY  SWIRLED  around  the 
revelation  by  Associated  Press  sportswriter 
Steve  Wilstein  that  home  run  king  Mark 
McGwire  uses  an  over-the-counter  sub¬ 
stance  banned  in  other  sports  —  and  about  how 
the  writer  found  out  —  Wilstein  says  the  biggest 
mystery  to  him  is  why  no  one  reported  it  earlier. 

“What  is  amazing  is  that  nobody  —  of  the  hun¬ 
dreds  and  hundreds  of  reporters  who  have  crowd¬ 
ed  around  his  locker  since  the  beginning  of  the 
season  —  reported  it  before.  He  obviously  wasn’t 
keeping  it  a  secret  "Wilstein  said. 


Wilstein  was  following  McGwire  around  for  sev¬ 
eral  days  in  mid-August  to  write  a  profile  of  the  St. 
Louis  Cardinals  slugger  and  his  quest,  along  with 
the  Chicago  Cubs’  Sammy  Sosa,  to  break  the  single¬ 
season  home  run  record  that  has  stood  since  New 
York  Yankee  Roger  Maris  hit  6l  homers  in  1961. 

During  one  typical  post-game  interview  in  the 
Cardinals  locker  room  along  with  at  least  a  dozen 
other  reporters,  the  6-foot-2-inch  Wilstein  found 
himself  pressed  up  against  McGwire’s  stall  and 


took  an  inventory'  of  items  on  the  shelf;  “There 
were  pictures  of  his  kids,  a  cap  from  a  Roger  Maris 
celebrity  golf  tournament,  some  sugarless  gum,  a 
bottle  of  Creatine  and  androstenedione,”  he  said. 
Creatine  is  a  nutritional  supplement  used  by  many 
athletes  because  it  supposedly  builds  muscle. 

That  little  bit  of  color  was  buried  inside  a  3,000- 
word  profile.  But  when  AP  moved  a  separate  story 
Aug.  2 1  about  McGwire’s  use  of  androstenedione, 
all  hell  broke  loose. 

Androstenedione,  a  testosterone-producing  sup¬ 
plement,  is  banned  in  the  Olympics,  the  National 
Football  League  and  college  athletics  — 
but  perfectly  legal  in  professional  base¬ 
ball.  Nevertheless,  the  revelation  that 
McGwire  was  using  androstenedione 
spurred  a  furious  debate  among  base¬ 
ball  fans  —  and  columnists  —  about  the 
use  of  performance-enhancing  supple¬ 
ments  and  whether  McGwire  was  taint¬ 
ing  the  race  to  break  Maris’  record. 

Wilstein ’s  story'  added  another  tongue 
twister  to  the  annals  of  sports  contro¬ 
versies.  Pronounced  andro-STEEN-die- 
own,  androstenedione  was  quickly 
shortened  to  “andro” 
on  talk  radio  and  in 
newspaper  stories’ 
second  references. 

Just  as  furious,  how¬ 
ever,  was  the  debate 
among  journalists  and 
the  athletes  they 
cover.  In  the  wake  of 
his  story,  McGwire 
accused  Wilstein  of 
“snooping,”  Cardinals 
manager  Tony  La 
Russa  threatened  to 
ban  AP  from  the  club¬ 
house,  and  sports  col¬ 
umnists  nationwide 
contended  over  the  issues  of  an  athlete’s  privacy 
and  media  access.  Ironically,  McGwire’s  first  reac¬ 
tion  to  being  asked  about  andro  was  pretty  mild. 

“Everybody  I  know  in  the  game  of  baseball  uses 
the  same  stuff  I  use,’  McGwire  told  the  AP.  He  also 
confirmed  that  he  had  used  andro  for  about  a  year 
—  a  confirmation  critical  to  reporting  the  story, 
Wilstein  said.  “We  would  not  have  run  that  story 
had  McGwire  not  acknowledged  he  used  the 
drug,”  Wilstein  said.  “Just  seeing  it  on  the  shelf  was 
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not  enough.  It  could  have  been  sent  by  the  manu¬ 
facturer  or  he  could  have  bought  it  but  not  used  it. 
It  was  only  when  he  said  he  was  using  it  for  more 
than  a  year  that  we  went  ahead  with  it.” 

Once  McGwire  saw  the  story  in  print,  his  reac¬ 
tion  quickly  turned  to  anger. 

"The  whole  basis  of  this  was  some  guy  from  the 
AP  snot)ping  around  my  locker,”  McGwire  said  Aug. 
23,  after  hitting  his  52nd  home  run. 

The  “snooping”  charge  was  taken  up  by  St.  Louis 
Post-Dispatch  sports  columnist  Bernie  Miklasz. 

“You  have  a  reporter  from  The  Associated  Press 
snooping  in  McGwire’s  possessions.  And  it  was 
snooping,”  iMiklasz  wrote  Aug.  24.  “I  did  my  own 
test  Monday  at  Three  Rivers  Stadium,  inside  the 
Gardinals  clubhouse.  With  the  Cardinals’  permis¬ 
sion,  1  stood  several  feet  from  McGwire’s  locker, 
and  1  could  not  read  the  writing  on  the  label  on 
the  now-infamous  bottle  of  androstenedione.  My 
vision  is  20-20,  but  I  couldn’t  see  the  spelling  on 
the  label  until  I  moved  much  closer,  all  but  sticking 
my  head  inches  from  the  locker. 

“If  a  reporter  determined  the  contents  of  this 
bottle  by  reading  the  label,  well,  that’s  crossing  the 
line,”  Miklasz  wrote.  “And  to  be  able  to  decipher 
the  label  on  this  Andro  bottle,  you  have  to  inten¬ 
tionally  look,  and  look  hard.  And  that’s  out  of 
bounds.  We’re  supposed  to  be  in  there  for  one  pur¬ 
pose:  to  conduct  intervie^v  s.  And  peeking  inside  an 
open  locker  is  wrong.  It’s  unprofessional.” 

Wilstein  calls  the  notion  he  was  “snooping”  sim¬ 
ply  ludicrous.  “I  would  have  to  be  blind  not  to  see 
it,”  he  said.  “It  was  all  in  front  of  my  eyes.  I  would 
have  to  close  my  eyes  not  to  see  it. . . .  If  that  fellow 
(Miklasz)  couldn’t  see,  perhaps  it’s  because  he’s 
shorter  than  me.  All  he’s  doing  is  acting  like  a 
homer.  He  is  trying  to  protect  him.” 

In  an  interview,  Miklasz  said  he  had  repeated  the 
experiment  a  couple  more  times,  and  simply  could 
not  make  out  the  label  on  the  bottle.  “I  know 
reporters  are  supposed  to  stick  together  and  all 
. . .  but  I  just  don’t  think  you’d  notice  it  accidental¬ 
ly.  My  personal  standard  is  1  wouldn’t  do  it,”  Miklasz 
said,  adding  that  the  “homer”  charge  is  an  occupa¬ 
tional  hazard  of  writing  in  St.  Louis  during  the  home 
run  chase.  “I’m  kind  of  paranoid  that  every  time  1 
stand  up  for  McGwire  I’m  a  homer,”  Miklasz  said. 
“But  that’s  just  my  point  —  it  wasn’t  in  plain  sight.” 

Like  the  clubhouses  of  almost  all  professional 
sports  team.  Cardinals  lockers  are  better  described 
as  open  stalls. There  are  no  doors,  and  clothes  and 
other  personal  items  are  in  plain  sight. 

Chicago  Sun-Times  sports  columnist  Jay 
Mariotti  says  the  challenge  for  reporters  is  not  to 
see  personal  items  in  a  locker  —  but  to  avoid 
them. “A  lot  of  times  we  are  almost  literally  pressed 
into  someone’s  locker,”  he  said.  “The  other  day  I 
was  in  [with]  the  reporters  around  Sammy  Sosa.  1 
noticed  a  big  bottle  of  baby  oil  in  his  locker.  You 
notice  things  like  that.” 

In  am'  case,  Mariotti  says,  privacy  —  or  lack  of  it 
—  is  controlled  by  the  teams  and  the  athletes. 
“Look,  we  interview  athletes  where  we  are  told  to 
interview  them,”  Mariotti  said.“l  have  no  problem 
with  interviewing  someone  in  a  room  outside  the 
locker  room.” 

AP’s  Wilstein,  in  fact,  would  prefer  it.  “People 


think  it’s  cool  to  talk  to  people  in  a  locker  room. 
It’s  not,”  he  said.  “It’s  not  my  preferred  place.  We’re 
there  only  because  of  deadlines.  I  don’t  need  to 
wait  an  hour  in  a  locker  room  for  a  player  to  come 
out  of  the  shower.” 

La  Russa  certainly  wants  Wilstein  out  of  the 
locker  room.  Immediately  after  the  stor>-  broke.  La 
Russa  said  he  wanted  to  ban  AP  reporters  from  the 
clubhouse. 

But  the  team  says  that’s  not  going  to  happen. 
“We  will  not  ban  AP  from  the  clubhouse,”  Brian 
Hainje,  a  Cardinals  spokesman,  said.  “We  had 
already  arranged,  long  before  this  happened,  that 
when  Mark  got  to  50  home  runs  we  would  set  up 
a  post-game  press  conference  to  accommodate  all 
the  reporters,  and  we  would  make  available  Mark 
and  other  key  team  members  along  with  Tony  La 
Russa.  We  have  not  closed  the  clubhouse.  Media 
will  have  access  to  the  clubhouse.” 

There  is  an  irony  in  La  Russa  s  enmity:  According 
to  Wilstein,  when  La  Russa  managed  the  Oakland 
Athletics  some  jears  back,  Wilstein  learned  “some¬ 
thing  about  the  personal  life”  of  La  Rus,sa  that  could 
have  damaged  the  manager  personally  and  profes¬ 
sionally.  After  talking  with  La  Rus,sa, Wilstein  said,  he 
decided  not  to  write  anything,  and  he  would  not 
comment  on  what  the  information  concerned. 

“I’ve  been  doing  this  since  1971  I’m  not  a  nK)kie 
reporter,”  said  Wilstein,  who  was  named  AP’s  nation¬ 
al  sportswriter  in  1991.  “I've  had  the  experience 
almost  every  year  of  having  to  choose  whether  to 
write  about  a  controversy.  What  is  happening  with 
McGwire  and  drugs  is  not  a  personal  issue.  His 
whole  game  is  built  on  muscles,  and  so  if  he  uses 
performance-enhancers,  that  is  a  public  issue. 

“Let’s  say  I  saw  a  bottle  of  Viagra  on  the  shelf,” 
Wilstein  added.  “Would  I  have  written  about  that? 
No.” 

Wilstein  says  the  “snooping”  charge  has  distract¬ 
ed  attention  from  the  main  issue:  Major  League 
Baseball’s  handling  of  performance-enhancing 
supplements. 

“Mark  McGwire 
is  a  good  man,  a 
g(x)d  father,  a  gtxxl 
ballplayer.  He 
works  out  every 
day  and  he  is  not 
hitting  home  runs 
because  of  this 
drug,”  Wilstein 
says.  “On  the  other 
hand,  (Olympic 
shot-putter)  Randy 
Barnes  is  also  a 
good  man  who 
won  a  gold  medal 
for  his  countrv'.  He 
also  works  out 
every  day.  Yet  be¬ 
cause  he  used  an¬ 
drostenedione  he 
is  banned  for  life, 
althougli  that  is  on 
appeal.  The  ques¬ 
tion  is,  where’s  the 
fairness  in  that?” 


Mr.  Big  Stuff  says... 

‘I’m  full  of  valuable 
coupons.  Seal  me  up!” 


Call,  write  or  fax  for  details  about 
the  Big  Stuff  line  of  equipment.  It’s 
the  automatic,  easy,  inexpensive  way 
to  package  big  Sunday  editions. 
Stepper,  Inc. 

Box  11 26 ‘Olathe,  KS  66051-1126 
(913)  782-2584 » Fax:  (913)  782-2441 


August  29, 1998 


http://www.  mediainfo  .com 


Editor  &  Pi  BI.ISHER  11 


IN  BRIEF 


Enquirer,  Gannett  Dispute  Report  On 
Internal  Chiquita  Probe 


Gannett  CO.S  internal  inves¬ 
tigation  into  the  Cincinnati 
Enquirer's  retracted  series  on  the 
(Ihiquita  banana  company  blames 
lead  reporter  Mike  Gallagher  for 
most  of  the  mess  while  also  faulting 
editor  Lawrence  K.  Beaupre,  accord¬ 
ing  to  a  rival  Cincinnati  Post  report 
that  Beaupre  called  “completely  inac¬ 
curate.” 

“There  have  been  a  lot  of  sloppy 
stories  about  this,  and  that  was  one 
of  the  sloppiest  I’ve  ever  seen,” 
Beaupre  said,  refusing  to  discuss 
whether  there  was  indeed  a  Gannett 
report  or  what  it  had  concluded. 

The  Enquirer's  massive  investiga¬ 
tion  into  Chiquita  Brand 
International’s  business  practices 
resulted  in  an  18-page  special  section 
published  last  May.  Within  six  weeks, 
the  Enquirer  had  agreed  to  pay 
C^hiquita  $10  million  as  part  of  a  con¬ 
fidential  legal  settlement;  the  paper 
printed  a  front-page  apology  retract¬ 
ing  the  entire  series  three  days  in  a 


Ad  growth  slows 
for  U.S,  papers 

The  bad  news  is, the  good  news 
isn’t  good  enough. 

Newspaper  advertising  revenues 
continued  to  rise  in  the  second  quarter 
of  the  year  but  at  a  much  slower  clip 
than  a  year  earlier,  according  to  the 
Newspaper  Association  of  America. 

(Classified  advertising  —  a  key  profit 
center  and  economic  indicator  —  rose 
6.1%  to  $4.3  billion.  That  compares 
with  12.9%  growth  reported  in  the 
same  period  last  year.  Recruitment  out¬ 
paced  other  classified  categories  by 
vaulting  11.7%  to  $1.86  billion. 
Automotive  inched  up  1 .8%  to  $  1  bil¬ 
lion.  And  real  estate  was  flat  at  0.1% 
higher,  at  $700  million. 

Retail  ad  spending  advanced  5.6%  to 
$5  billion,  and  national  jumped  8.5%  to 
$1.5  billion. “Despite  the  slower  econo¬ 
my,  the  industry  did  particularly  well  in 
the  national  and  retail  categories,”  said 
Miles  (iroves,  NAA’s  chief  economist. 
He  called  decelerating  classified 
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row;  and  lead  reporter  Gallagher  had 
been  fired  and  charged  in  a  Chiquita 
civil  suit  with  stealing  voice-mail 
messages  from  the  banana  company. 

“As  to  any  internal  report,  you’ll 
have  to  get  that  from  Gannett,” 
Beaupre  said.  But  Gannett  spokes¬ 
woman  Donna  Faulk  refused  to  com¬ 
ment  on  the  article  in  E.W  Scripps’ 
Post  or  on  the  existence  of  any  inter¬ 
nal  report,  saying, “We’re  really  not 
commenting  on  the  whole  Cincinnati 
situation.” 

The  Aug.  25  Post  article  by 
reporter  Barry  M.  Horstman  cited 
several  unnamed  Gannett  and 
Enquirer  officials  as  saying  the 
report  “largely  reinforce(s)  the  ver¬ 
sion  of  events  offered  by  the 
Enquirer  two  months  ago. . . .  [T]he 
internal  investigation  finds  that 
Gallagher  misled  his  superiors  into 
believing  that  the  voice-mail  mes¬ 
sages  had  been  provided  by  a 
Chiquita  official  with  authority  over 
them.” 


growth  “a  normal  part  of  the  cycle.” 

The  Conference  Board  help  wanted 
index  —  which  tracks  employment 
advertising  volume  in  5 1  major  news¬ 
papers  —  has  also  flattened  in  recent 
months,  remaining  unchanged  in  May 
and  June  and  rising  one  point  in  July. 
Across  the  country,  the  group  report¬ 
ed,  help  wanted  advertising  was  up  in 
five  regions  and  down  in  four. 

As  E&P  reported  last  week,  newspa¬ 
per  stock  prices  have  declined  as 
decelerating  ad  growth  has  raised 
questions  about  a  cyclical  downturn. 

—  Robert  Neuwirth 

Knight  Ridder 
tallies  high  cost 
of  high  tech 

SOYA  WANNA  be  in  Silicon  Valley? 
It’s  gonna  cost,  but  how  much? 
Knight  Ridder  expects  to  shell  out 
$25  million  to  move  its  corporate 
headquarters  to  San  Jose,  Calif.,  from 
Miami.  The  nation’s  No.  2  newspaper 
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Editor  Beaupre  is  criticized  “for 
not  responding  forcefully  enough 
when  he  learned  —  reportedly 
months  before  the  series  was  pub¬ 
lished  —  that  Gallagher  had 
personally  tapped  into  Chiquita’s 
voice-mail  system  to  verify  the 
messages’  authenticity,”  the  Post 
reported. 

Chiquita  apparently  remains  an  off- 
limits  subject  even  inside  the  paper. 
The  Post  article  said  Enquirer  offi¬ 
cials  planned  to  discuss  the  Gannett 
report  at  a  newsroom  meeting  Aug. 
26,  but  Beaupre  said  the  topic  never 
came  up. 

“You  had  a  roomful  of  reporters 
and  no  one  brought  up  Chiquita?”  he 
was  asked. 

“Well,  that’s  correct,”  Beaupre  said, 
adding  that  the  meeting  was  called 
to  discuss  plans  for  the  upcoming 
year,  including  an  emphasis  on 
“improving  writing  and  being  more 
consistent  with  enterprise.” 

—  Mark  Fitzgerald 


firm  wrote  off  $  1 1 .6  million  in  reloca¬ 
tion  charges  during  the  second  quar¬ 
ter,  according  to  a  recent  filing  with 
the  Securities  and  Exchange 
Commission.  It  expects  to  report  the 
remainder  as  a  one-time  expense  in  the 
third  quarter. 

The  filing  also  revealed  the  price 
Knight  Ridder  got  for  its 
Technometrics  business  information 
unit,  sold  to  a  Thomson  Corp.  sub¬ 
sidiary  earlier  this  year.  Knight  Ridder 
recorded  the  $125  million  selling  price 
as  a  $60  million  after-tax  gain. 

Scribe  witnesses 
cops  in  action 

AN  DIEGO  UNION-TRIBUNE 
police  reporter  J.  Harry  Jones  was 
shooting  pool  at  the  Stadium  Club  one 
recent  night  when  a  big  man  pushed  a 
smaller  one  a  couple  of  stools  away. 
The  smaller  responded  by  punching 
the  bigger  man  in  the  mouth.  Another 
patron  suddenly  whipped  out  a  snub¬ 
nosed  pistol. 
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Jones  wrote  that  at  that  instant,  he 
didn’t  know  if  he  was  “about  to 
become  the  next  day’s  news. ‘Gunman 
shoots  up  bar;  Eight  dead,’  or  some¬ 
thing  like  that.” 

It  turned  out  that  both  the  gunman 
and  the  smaller  man  were  off-duty 
detectives.  Resting  the  big  fellow’s  face 
on  the  bar,  gun  barrel  against  his  neck, 
the  two  cops  “mocked  him  and 
laughed,”  according  to  Jones. The  bar¬ 
tender  phoned  91 1.  Cops  were  soon  all 
over  the  place. Three  days  later  internal 
affairs  called  Jones  and  said  the  inci¬ 
dent  “was  a  black  eye  for  the  depart¬ 
ment  and  that  it  had  ruined  the  chief  s 
breakfast.” 

In  his  story  about  the  hrawl,  Jones 
asked: “What  are  cops  doing  in  a  bar 
drinking  while  armed?  Shouldn’t  there 
be  some  policy  against  it?”A  number  of 
other  cops  called  Jones  and  thanked 
him  for  raising  the  issue  in  the  paper. 

The  big  guy,  identified  as  Frederick 
Andrews,  4 1 ,  was  arrested  on  suspicion 
of  battery  and  held  on  $10,()()()  bail. 

The  internal  affairs  probe  is  ongoing. 

—  M.L.  Stein 

Sault  Ste.  Marie 
suspect  slated  for 
hearing 

Nathan  HANNA  —  the  carrier  for 
the  Sault  Ste.  Marie,  Mich.,£re«/>i^ 
News  who  stands  accused  of  killing 
the  paper’s  circulation  manager  — 
goes  to  court  for  the  first  time  Aug.  3 1 . 

Authorities  scheduled  the  prelimi¬ 
nary  examination  for  Hanna,  who  was 
captured  after  a  gunfight  with  police 
two  days  after  the  July  23  shotgun 
killing  of  circulation  manager  Anthony 
Gillespie.  Hanna  was  wounded  during 
the  gun  battle  and  remains  in  fair  con¬ 
dition  under  police  guard  at  a  hospital 
in  the  resort  area  bordering  (Canada. 

Ex-circulation 
chief  draws  jail 
in  biz  espionage 

The  former  circulation  man¬ 
ager  of  the  Gwinnett  (Ga.)  Daily 
Post  has  been  sentenced  to  three 
months  in  prison  and  fined  $2,800  for 
offering  to  sell  confidential  information 


to  the  rival  Atlanta  Journal- 
Constitution. 

Carroll  Lee  Campbell,  41,  called  the 
Journal-Constitution  last  year,  as  the 
two  papers  were  knotted  in  a  lawsuit 
over  which  had  the  right  to  publish 
Gwinnett  County  legal  notices.  He 
offered  to  sell  inside  information  about 
the  Post  for  $145,000. 

The  Journal-Constitution  alerted 
authorities  to  the  scheme. 

(Campbell  pleaded  guilty'  to  conspir¬ 
ing  to  steal  trade  secrets.  He  also  faces 
four  months  of  home  detention. 

A  colleague,  Paul  Soucy,  also  pleaded 
guilty'  to  the  same  charges  and  was 
sentenced  to  two  years’  probation. 

In  the  intervening  months,  the  Post 
won  its  case  for  legal  notices. 

Goss  strike  ends 
at  Reading,  Pa,, 
press  plant 

UNION  WORKERS  AT  Goss  Graphic 
Systems’  Reading,  Pa.,  assembly 
plant  overwhelmingly  ratified  a  three- 
year  labor  agreement  Aug.  10,  ending  a 
two-month  strike. 

The  plant,  one  of  Goss’  two  U.S.- 
based  manufacturing  facilities,  recently 
added  the  Universal  press  line  to  its 


traditional  output  of  mostly  commer¬ 
cial  printing  presses. 

By  a  nearly  3-to-l  margin,  Goss  said, 
the  20()-plus  workers  represented  by 
United  Steelworkers  of  America  Local 
69-96  approved  a  contract  that 
includes  a  5%  general  wage  increase  in 
its  first  year,  followed  by  wage  increas¬ 
es  of  3%  in  each  of  the  next  two  years. 

Sex  offender 
charged  in  Conn, 
carrier  murder 

Police  have  charged  a  paroled 

sex  offender  in  the  murder  of  an 
1 1 -year-old  newspaper  carrier  in 
Willimantic,  Conn. 

Angelica  Padilla  failed  to  finish  her 
route  Aug.  1 1 .  Her  body,  beaten  and 
throat  slashed,  was  found  just  before 
midnight. 

She  had  been  a  carrier  at  the 
Chronicle,  the  town’s  10,00()circulation 
evening  daily,  for  about  four  months. 

Jose  Torres,  26,  w  ho  lived  in  the 
same  apartment  complex  as  the  pre- 
teen  newspaper  carrier,  was  taken 
into  custody  after  a  three-hour  stake¬ 
out  on  Aug.  26.  He  was  charged  with 
capital  felony  murder  and  held  in  lieu 
of  $1  million  bail. 


Suburban  Newspapers  of  America  Invites  You  to  Attend  Our 
Fall  Publishers'  &  Retail  Advertising 
Directors'  FOCUS  Conference 

September  23-26,  1998  •  J.W.  Marriott  Hotel  •  Washington,  DC 


“Delivering  ROI  in  America's  Suburbs” 

This  conference  features  three  days  packed  with  cutting-edge  speakers,  revolutionary  revenue  Ideas,  and 
‘how-to's'  on  capturing  the  readers  your  advertisers  want  most  Publishers  should  bring  several  key  sales 
executives  with  them  to  take  advantage  of  the  concurrent  sessions  and  ‘one-on-one’  opportunities  with 
major  national  advertisers.  Program  highlights: 

"Suburban  Newspapers  in  the  New  Media  Age" 

Speaker:  Steve  Case,  Chairman  and  CEO,  America  Online 
"The  Working  Web:  Who's  Making  Money?" 

Speakers:  Kirsten  Alexander,  Interactive  .Marketing  and  Product  Development  .Manager,  Community 
Newspaper  Company,  and  .Michael  O’Hara,  General  .Manager,  Princeton  Packet 

"Successful  Partnering  in  America's  Suburbs' 

Speaker:  Dick  Hammill,  Senior  Vice  President/.Marketing  &  Communications,  The  Home  Depot 
"Community  Marketing  At  Its  Best" 

Speaker:  Senior  Media  Executive  from  Target 
"The  Great  Marketing  Opportunity  of  Suburban  Newspapers" 

Speaker:  I  any  Berg,  Direcior  of  .Media  Purchasing,  Valassis  Communications 
"What's  Hot  and  What's  Not  About  Advertising  in  Suburban  Newspapers" 

Panelists:  Bill  Brower,  Advertising  .Manager,  Gcico;  Pam  Stull,  Senior  Vice  President,  .Market  Place  Print; 
Steve  .Marts,  General  .Manager,  Allied  Advertising 


SK\ 

Suburban  WawpiiTB  of  Amortco 


To  receive  a  program  brochure  and  registration  materials 
contact  SNA  Headquarters  at  312-644-6610  (x3334)  or 
by  e-mail  at  sna@sba.com.  Or,  visit  our  Web  site  at 

vvww.suburban-nevvs.org/fall98.litinl. 
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BY  DAVID  NOACK 


‘Fakes,  Lies  And  Videotape, 
Food  Lion  Slams  ABC 

Hundreds  of  journalism  professors  around  the  U.S.  have  received  a  slick  curriculum  package. 
Food  Lion  says  it's  for  classroom  study  and  discussion  purposes.  Others  call  it  propaganda. 
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Food  lion  INC.,  the  supermarket  chain 
that  won  a  $5.5  million  award  against  ABC 
News  in  1996,  is  quietly  campaigning  to  get 
its  version  of  that  case  taught  in  journalism 
schools  across  the  country. 

The  Salisbury,  N.C.,  grocery'  store  company  has 
sent  slick,  professionally  produced  “curriculum 
packages”  to  more  than  200  journalism  professors. 

Containing  documents  such  as  “Food  Lion  vs. 
ABC:  Fakes,  Lies  and  Videotape,”  the  package  is 
accompanied  by  a  cover  letter  from  Chris  Ahearn, 
director  of  Food  Lion’s  communications  and  pub¬ 
lic  affairs  office,  suggesting  that  each  journalism 
professor  use  the  items  “in  your  courses.” 

“The  issues  raised  in  this  litigation  —  issues  of 
privacy,  employee  loyalty',  libel,  media  rights  and 
responsibilities,  media  ethics  and  more  —  are  fun¬ 
damental  to  the  practice  of  journalism  at  the  end 
of  the  20th  century'.  They  can  only  be  resolved 
through  reasoned  and  informed  debate,”  says  the 
cover  letter. 

HIGHLY  SPUN  PR’ 

Manley  Witten,  a  journalism  professor  at 
California  State  University,  Northridge,  character¬ 
ized  the  Food  Lion  curriculum  materials  as  “highly 
spun  public  relations.” 

Jay  Brodell,  a  journalism  professor  at 
Metropolitan  State  College  in  Denver,  said,  “The 
whole  thing  reeks  of  Food  Lion’s  desire  to  make 
themselves  a  poster  child  as  a  victim  of  the  mass 
media.” 


copy  of  the  Food  Lion  curriculum  package  from  a 
university  journalism  professor. 

Among  a  variety'  of  ethical  issues,  the  materials 
recap  the  case  involving  two  ABC  producers  who 
applied  for  and  received  jobs  at  Food  Lion  as  part 
of  an  undercover  investigation  of  the  company. 

Aired  on  ABC’s  newsmagazine  PrimeTime  Live 
in  1992,  the  results  of  that  hidden-cameras  project 
reported  that  Food  Lion  sold  meat  after  its  expira¬ 
tion  date,  sold  spoiled  deli  products  and  dumped 
smelly  fish  in  bleach  to  mask  the  odor. 

UNUSUAL  CASE 

Food  Lion  subsequently  sued  ABC  for  fraud,  tres¬ 
passing  and  lack  of  employee  loyalty  and  won  the 
case  in  December  1996. The  company  did  not  sue 
for  libel,  which  would  have  contested  the  report’s 
accuracy  and  would  have  been  much  harder  to 
prove.  The  jury'  award  of  $5.5  million  in  punitive 
damages  has  been  reduced  to  $315,000,  which  is 
being  appealed.  Compensatory  damages  amount¬ 
ed  to  $1,402. 

The  main  part  of  the  curriculum  package 
includes  a  study  by  Professor  Jean  Folkerts,  the 
director  of  the  School  of  Media  and  Public  Affairs 
at  George  Washington  University;  a  video¬ 
tape  that  points  out  inconsistencies 
in  the  broadcast;  a  document 
called  “Food  Lion 
(See  Food  Lion 
on  page  42) 


ABC  spokeswoman  Eileen  Murphy  said  net¬ 


work  executives  had  not  seen  the  Food  Lion 
materials  and,  thus,  could  not  comment  on 
them. 

Ahearn  declined  to  provide  a 
copy  of  the  package  to  E&P  ^ 

because,  she  explained,  ^ 

“We  are  not  sending  it  out  ^  \ 

to  the  media.  We  are  not 

try'ing  to  get  more  stories  or  A 

present  a  different  slant  on 

history.”  E&P  later  obtained  a 


Video  and  print  materials  sent  by 
Food  Lion  to  journalism  professors 
around  the  country  as  part  of  a 
package  proclaiming  the  grocery 
story  vanquished  ABC  TV  network 
in  a  landmark  lawsuit  hinging  on 
the  claim  of  fraud  instead  of  libel 
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Questions  And  Answers  We’ve  Heard 
Over  Three  Decades  (Or  So)  From  Those 
likeahleJ^s  Sometimes  (Onen)  Found 

Behind  The  Pack  * 


Offset  Printing:  “I  think  I’ll  wait  and  see  if  it’s  just  a  trend.” 
Front-End  Systems:  “A  lot  of  money!”  “What  will  I  get  for  it?” 
Pagination:  “We  do  it  faster  with  waxers  and  Exacto  knives!” 

Advertising  Networks:  “I’ll  eventually  land  national 
(or  regional)  advertisers  myself.  Why  should  I  cut  the  rate 
and/or  pay  the  commission?” 

Market  Share:  “What’s  that?  I’m  just  interested  in  margin.” 

Online  Systems:  “Nobody’s  making  any  money; 
why  should  I  bother— yet?” 

E-Commerce:  "E-What?" 


Newspapers  are  making  money  online  while  protecting 
their  invaluable  franchises  from  a  variety  of  predators, 
many  of  whom  are  also  making  a  lot  of  money— some  of 
which  used  to  be  ours. 

Media  companies  are  making  money  at  an  accelerating 
rate  through  “e”  or  electronic  commerce. 

Like  To  Join  Them? 

Those  who  want  to  find  out  how  are  reading  E-Commerce: 
A  Media  Money  Maker  -  a  major  study  of  electronic  com¬ 
merce  on  newspaper,  television,  radio  and  magazine  web 
sites. 

Some  are  still  in  the  newspaper  business. 


✓ 


E&P  RESEARCH  REPORTS 


Send  me _ copies  of  "E-Commerce:  A  Media  Money  Maker  "  at  $295  each 

Send  me _ copies  of  "Online  Directories:  Pathways  to  Profit?"  at  $295  each 

Special  Offer  for  Charter  Subscribers 

□  I  want  all  six  reports  in  the  1998-99  series  at  the  low  price  of  $1,150.00 

(a  35%  savings  -  offer  valid  through  October  15) 

Name 

Title _ 

Company 

Address 

City _ State _ Zip _ 

Phone 

I - 

I  E-mail 


Payment  Information 

□  My  check  is  enclosed 
(U.S.  funds  only,  payable  to  Editors , 

□  Bill  my  credit  card  □  AMEX 

Card  #: _ 

Signature: _ 

Mail  or  Fax  to:  Michael  Troxler,  The  Editor  &  Publisher  Company, 

11  W.19'‘St..  New  York.  NY  10011-4234 
•  Tel:  (212)  675-4380  ext.  285  •  Fax:  (212)  929-1894 

CA,  CO,  DC,  IL,  NY  and  Canada  please  add  appropriate  sales  tax.  International  deliveries 
outside  the  U.S.  or  Canada  add  $25  for  delivery  and  handling. 


Fax 

URL 


Where  You’ll  Find  the  Powers  of  the  Press.^*' 


BY  M.L.  STEIN 


Roughed  Up,  Arrested 
Covering  Riot:  Photogs 

Reno  newsmen  file  brutality  complaints  after  police 
manhandle  them  and  confiscate  film 


Two  RENO  (NEV.)  Gazette-Journal  pho¬ 
tographers  and  a  freelance  journalist  say 
they  were  roughed  up  by  police  and 
arrested  while  covering  a  riot  in  which 
2, ()()()  gang  members  spilled  into  the  streets  at  the 
city’s  recent  Hot  August  Nights  Car  Rally. 

Photographers  Mark  Studywin,  34,  and  Steve 
Keegan,  26,  an  intern  on  the  paper,  were  among 

294  people  jailed 
in  the  Aug.  8 
melee.  They  said 
police  knocked 
them  down,  stole 
their  film  and 
damaged  their 
cameras  after  they 
witnessed  officers 
beating  and  hurl- 
Reno  Gazette-Journal  photographers  ing  suspects  to 

Mark  Studyvin  (left)  and  Steve  Keegan.  the  ground.  The 

newspaper  said 

both  men  were  wearing  identification. 

William  Yenne,  a  San  Francisco  journalist,  said  he 
was  knocked  down  and  kicked  in  the  back,  and  his 
face  ground  into  the  pavement. 


“What  the  hell  are  you  taking  pictures  of?”  an 
officer  demanded,  according  to  Keegan.  “He 
picked  me  up  and  threw  me  against  a  car,”  the  pho¬ 
tographer  related. 

“He  was  holding  me  by  the  throat  and  said,‘Give 
me  your  camera.’  ” 

When  he  kneeled  to  focus  on  one  man  being 
forced  to  the  pavement,  Keegan  continued,  a  cop 
hit  him  on  the  back  of  the  head.  When  he  got  up, 
he  was  told  not  to  resist  arrest  while  a  policeman 
twisted  his  arms  behind  him. 

“They  were  out  of  control,”  Keegan  said  of  the 
cops. 

Studyvin,  who  has  been  with  the  paper  for  two 
years,  said  police  grabbed  him  from  behind  after 
he  photographed  a  man  being  thrown  into  a 
garbage  can  on  Virginia  Street,  Reno’s  main  drag.“l 
was  walking  away  when  they  grabbed  me,”  he 
recalled. 

“It  is  something  I  will  remember  forever.  I  can 
still  feel  my  elbow  chip,  my  shoulder  grind  and  my 
knees  dig  into  the  pavement.  Officers  were  stand¬ 
ing  on  both  of  my  legs.” 

Studyvin  said  that  when  his  camera  fell  to  the 
ground,  an  officer  opened  it,  exposing  the  film. 


Police  Chief  Seeks  Peace  With  Press 


RFNO  police  chief  Jerry  Hoover  says  he  doesn’t 
want  his  officers  mauling  news  photographers,  and 
he’ll  work  with  the  Reno  (Nev.)  Gazette-Journal  to  pre¬ 
vent  the  kind  of  roughing  up  two  staggers  suffered  dur¬ 
ing  the  rit)t  that  erupted  when  a  car  rally  spun  out  of 
control  recently. 

But  he  also  w'arned  in  an  interview  that  when  a  pho¬ 
tographer  gets  close  to  an  officer  who  is  subduing  a  riot¬ 
er,  the  journalist  is  at  risk  because  the  officer  “can’t  tell 
i  who  is  behind  him.  It’s  a  tense  time  and  a  lot  of  things 
I  can  happen.” 

One  of  the  Gazette-Journal  photographers,  Steve 
Keegan,  26,  said  a  cop  hit  him  on  the  back  of  the  head 
while  he  was  kneeling  to  focus  on  an  officer  forcing  a 
rioter  to  the  pavement. 

Keegan’s  colleague,  Mark  Studyvin,  34,  recalled  an  offi- 
j  cer  grabbing  him  from  behind  after  he  photographed  a 
i  man  being  tossed  into  a  garbage  can.  Studyvin  said  he 
was  hurled  to  the  ground,  and  officers  stood  on  his  legs, 
j  Both  photographers  were  arrested  after  police  confis- 
I  cated  their  film. 

1  Following  the  incidents.  Hoover,  52,  whose  wife  is  a 

i _  _ 


Detroit  News  reporter,  met  with  publisher  Susan  Clark- 
Johnson  and  editor  Ward  Bushee  in  an  attempt,  he  noted, 
to  set  ground  designed  to  prevent  conflicts  between 
police  and  the  press  at  the  site  of  breaking  stories. 

“One  of  the  things  I  recommended  was  that  reporters 
and  photographers  wear  identifying  armbands  in  such  sit¬ 
uations,”  Hoover  said.  “The  tags  they  wear  around  their 
necks  are  not  enough.” 

He  said  he  also  warned  officers  that  when  photogra¬ 
phers  are  present,  “you  must  be  aware  that  they  will  also 
take  pictures  of  you.” 

Bushee  said  his  meeting  with  Hoover  helped  lay  out 
“what  their  expectations  of  us  are  in  these  situations  and 
to  let  them  know  what  ours  are.” 

But,  expressing  skepticism  over  armbands,  Bushee  said, 
“The  two  men  were  carrying  cameras  and  displaying 
identification.  Who  else  could  they  be  but  press  photogra¬ 
phers?” 

Hoover,  who  is  investigating  the  complaints  of  Keegan 
and  Studyvin,  suggested  seminars  with  police  and  journal¬ 
ists.  “For  our  part,  we  would  explain  what  a  riot  is  like 
and  what  tactics  we  have  to  use,”  he  said.  —  M.L.  Stein 
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Reno  police  subdue  a  subject  during  downtown  rioting  early  on  Sunday,  Aug.  9.  Two  Reno  Gazette-Journal 
photographers  say  they  were  similarly  roughed  up  while  recording  the  scene  and  filed  complaints  with  police. 

Both  photographers  were  booked  into  the  internal  affairs  division. 

Wayne  (a)unty  Jail.  Stiidyvin  was  charged  with  “If  these  complaints  are  substantiated,  we  will 
obstructing  and  resisting  arrest  and  Keegan  with  take  action  against  those  officers,”  the  chief 

violating  a  police  line. They  were  released  on  their  promised.  “We  ll  act  against  improper  behavior, 

own  recognizance  the  following  day.  Yenne  No  cop  wants  to  have  other  cops  brutalize  people.” 

sought  treatment  at  a  local  hospital  for  face  and  The  American  Civil  Liberties  Union  announced 
head  cuts  and  a  sprained  wrist.  it  would  conduct  its  own  investigation  of  police 

Other  Gazette-Journal  photographers  shot  riot  conduct  during  the  riot  if  city  and  county  officials 

scenes  that  were  published  in  the  paper.  do  not  create  a  review  panel  to  look  into  allega- 

Jim  Hardesty,  attorney  for  the  Cannett  paper,  tions  of  police  brutality, 
issued  a  statement  saying  the  paper  will  defend  Hoover  said  the  Hot  Nights  celebration  turned 
against  the  charges.  “The  photojournalists  were  ugly  when  some  2,()()0  C^alitbrnia  gang  members, 

obviously  engaged  in  filming  the  riots,”  he  said.  who  came  to  the  five-day  event  with  the  intent  of 

Editor  Ward  Bushee  declined  to  comment  causing  trouble,  joined  the  street  revelers.  The 

because  of  the  expected  legal  action.  chief  said  the  problem  was  exacerbated  by  some 

Reno  Police  CTiief  Jerry  Hoover,  w  hose  wife  is  patrons  coming  out  of  gambling  casinos,  drinks  in 

Detroit  News  reporter  Cynthia  “Rusty”  Hoover,  hand. 

told  the  Gazette-Journal  About  200  members  of 

that  the  photographers’  “ff  SODWthlliU  I  WHl  the  Crips  and  Bloods  took 

complaints  would  be  t  f  r  mingling  w  ith 

investigated,  adding:  I  Cni^lllOVl  fOlCV&l.  I  CClll  crowd  to  stir  up  trou- 

“ News  media  have  a  right  StHl  IHY  dlhoW  Chip,  Hoover  said.  Fights 

to  be  out  there.  If  cameras  '  ,  broke  out  and  cars  were 

and  film  were  destroyed,  ShOlilllct  ^tUlU  CltKl  overturned, 

that’s  reprehensible.”  He  ffiy  int()  thc  Nights,  which 

said  thc  press  complaints  ‘  includes  several  events,  is 

were  among  four  miscon-  pdVCfflCHt.  OjjlCCiS  WCVC  primarily  a  showcase  for 

duct  complaints  filed  StatlcHtlg  Oil  hoth  of  lily  ICgS.”  refitted  antique  automti- 
with  the  department’s  ‘  biles.  ■ 

Editor  &  Pi  BLisiiER  17 


Antii'ST  29, 1998 


http;//www.mcdiainfo.com 


Dirks,  Van  Essen  &  Associates 


named  general 
manager  of  the 
unit. 


GItEGORYD. 

STOREY,  vice 
president  of  cor¬ 
porate  relations 
for  the  New  York 
Shipping 
Association,  has 
been  appointed 
editorial  director 
of  New  York’s 
Journal  of  Commerce  &  Commercial. 


MARLE 

EGBERT,  market¬ 
ing  development 
manager  for  Time 
Inc.  Magazines, 
has  been  appoint¬ 
ed  sales  development  director  for 
North  America  of  the  Paris-based 
International  Herald  Tribune. 


GREGOKYD.  STOREY  |  BELL  WILUAMSON 


SVSANE  BAKER 


JOHN  W.  SWEENEY 


reporter  at  the  Morning  News  for  15 
years,  now  writes  his  own  column. 


JOHN  W.  SWEENEY,  52,  vice  presi¬ 
dent  and  general  manager  at  the 
Houston  Chronicle,  has  been  appoint¬ 
ed  president  at  the  Chronicle. 

He  succeeds  GENE  E.  MCDAVID, 
68,  who  began  in  the  Chronicle's  com¬ 
posing  room  and  rose  to  president. 
McDavid  is  retiring  after  a  4()-year 
career  with  the  paper. 


BILL  WILLIAMSON,  director  of  pro 
duction  for  21st  Century  Newspapers 
Inc.,  Mount  Clemens,  Mich.,  has  been 
appointed  vice  president  of  newspaper 
operations. 


GINGER  STANLEY,  executive  direc¬ 
tor  of  the  Virginia  Press  Association,  has 
been  elected  president  of  Newspaper 
Association  Managers,  Salem,  Mass. 


TAMARA  WIEDER,  assistant  arts  edi¬ 
tor  for  Community  Newspaper  Co.  of 
Needham,  Mass.,  has  been  appointed 
arts  editor. 


KAREN  STABLEY,  director  of  new 
business  development  at  the  Baltimore 
Sun,  has  been  promoted  to  director  of 
marketing. 

DEBBIE  GOLVMBEK.  supervisor 
of  SunSource,  the  paper’s  research, 
reprint  and  information  service,  was 


SUSAN  E.  BAKER,  44,  controller  at 
the  Dallas  Morning  News,  has  been 
named  vice  president  of  finance. 

TIM  COWLISHAW,  43,  sports 


ANDREW  LIPPMAN,  50,  Los  Angeles 
bureau  chief  for  the  Associated  Press, 
has  been  promoted  to  general  mem¬ 
bership  executive  for  California  and 
Nevada. 

SUE  CROSS,  38,AP’s  Phoenbc 
bureau  chief,  takes  over  as  bureau 
chief  in  Los  Angeles. 

TOM  STATHIS,  44,  senior  photo 
editor  for  North  America,  assumed  the 
position  of  California  state  photo  edi¬ 
tor. 

JOSEPH  B.  VERRENGIA,  38,  sci¬ 
ence  reporter  and  editor  at  the  Denver 
Rocky  Mountain  News,  was  hired  as 
an  AP  science  writer. 

DAVID  KINNEY,  26,  an  AP  news¬ 
man  in  Philadelphia,  moves  to  corre¬ 
spondent  in  State  College,  Pa. 

JIM  SALTER,  38,  a  newsman  in  St. 
Louis,  iMo.,  was  appointed  AP  corre¬ 
spondent  in  charge  of  the  bureau. 

JOHN  SEEWER,  29,  a  newsman  in 
the  Columbus,  Ohio,  bureau,  moves  to 
correspondent  in  Toledo. 


Gannett  Co. 

has  sold 

Danville  (IL)  Commercial-News 

(18,800  dally  and  20,700  Sunday  circulation) 

Chillicothe  (OH)  Gazette 

(15,900  dally  and  18,600  Saturday  circulation) 

Gallipolis  (OH)  Daily  Tribune 

(5,600  dally  and  1 1,800  Sunday  circulation) 

Pomeroy  (OH)  Daily  Sentinel 

(4,800  dally  and  1 1,800  Sunday  circulation) 

Point  Pleasant  (WV)  Register 

(4,300  dally  circulation) 
to 

Community  Newspaper  Holdings,  Inc. 

We  are  proud  to  have  represented 
Community  Newspaper  Holdings,  Inc.,  In  this  transaction, 


HOLLY  HERITAGE,  senior  manager 
of  business  development  for  the 
Economist  Conferences  in  Hong  Kong, 
has  been  appointed  advertising  sales 
manager  at  the  Far  Eastern  Economic 
Review,  a  Dow  Jones  &  Co.  paper. 


AARON  BARNES,  general  advertising 
manager  of  the  Missouri-based  week¬ 
lies  North  St.  Louis  North  County 
Journal,  St.  Charles  Journal  and 
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OBITUARIES 


BY  KARIM  MOSTAFA 


Warrenton  Journal,  has  been  promot¬ 
ed  to  regional  advertising  director  at 
the  Journal  Register  C^o.  papers. 

JULIE  GERKE,  city  editor  at  the  St. 
Charles  Journal  and  Warrenton 
Journal,  was  named  managing  editor 
of  both. 

JOSEPH  F.  PISANI,  editor  at  the 
Greenwich  (Conn.)  Time,  has  been 
named  senior  vice  president  and 
editor  of  the  Time  and  Stamford 
Advocate. 

DEUDRE  S.  CHANNING,  advocate 
editor  at  the  Greenwich  Time,  was 
appointed  director  of  new'  media  and 
special  projects  at  the  Time  and 
Stamford  Advocate. 

BRUCE  HUNTER,  city  editor  at  the 
Greenwich  Time,  was  named  acting 
managing  editor. 

CHRISTOPHER  DOYLE,  circulation 
director  at  the  Wheeling,  W.Va., 
Intelligencer  and  Wljeeling  News- 
Register,  has  been  named  publisher  of 
the  Steubenville,  Ohio,  Herald-Star  and 
Weirton  (W.Va.)  Daily  Times. 

He  succeeds  CHARLES  R.  JARVIS, 
who  was  appointed  publisher  of  the 
Warren,  Ohio,  Tribune  Chronicle. 

MARJI  RAINES,  director  of  market¬ 
ing-western  region  for  AT&T  Wireless 
Services  in  Seattle,  has  joined  the  St. 
Paul  (Minn.)  Pioneer  Press  as  senior 
vice  president  of  sales  and  marketing. 

STEVE  GUIDA,\'\ce  president  of  dis¬ 
tribution  services  at  the  Minneapolis 
Star  Tribune,  has  been  appointed  vice 
president  of  circulation. 

JACK  SHORES,  publisher  at  the 
Massillon,  Ohio,  Independent,  has  been 
named  publisher  of  the  Dover,  Ohio, 
Times  Reporter  and  president  for 
Midwest  Offset,  a  commercial  printer. 

GREG  BAUMER,  advertising  director 
at  the  Zanesville,  Ohio,  Times 
Recorder,  has  been  appointed  regional 
advertising  director  for  the  cast  region 
of  Thomson  Central  Ohio,  which 
includes  the  Times  Recorder. 

CONNIE  TAYLOR,  advertising  direc¬ 
tor  for  Thomson  Chesapeake’s  Eastern 
Region,  has  been  promoted  to  advertis¬ 
ing  director  of  Thomson  C^hesapeake’s 
Central  Region,  which  includes  the 
Salisbury,  Md.,  Daily  Times. 

Augi  st  29, 1998 


JOHN  ARABINKO,  84,  .staff  photogra¬ 
pher  at  the  Chicago  Sun-Times  and  be¬ 
fore  that  the  Chicago  Daily  Times,  died 
July  19.  He  started  his  career  as  a  copy- 
boy  at  the  Daily  Times  in  1929  and 
became  a  photo  staffer  10  years  later. 

JIM  BAPIS,  64,  a  15-year  newsman 
and  sports  editor  with  United  Press 
International’s  Salt  Lake  City  bureau, 
died  Aug.  12. 

PHYLLIS  GEARY  DUFFUS,  74,  a 

reporter  for  the  weekly  Babylon,  N.Y., 
Beacon  and  later  part-owner  and  co¬ 
publisher  of  the  weekly  Saddle  River, 
N.J.,  Town  Journal,  died  }u\\  22  after  a 
long  illness. 

JOSEPH  A.  KELLY,  92,  former 
Providence  (R.I.)  journed  reporter 
who  shared  a  Pulitzer  Prize  in  1952  for 
local  rept)rting  on  deadline,  died  Aug. 
15  in  Warwick,  R.I. 

THERESA  “TERRI”  KRUSZCZAK. 

42,  reporter  and  managing  editor  of 
the  weekh'  Lerner  (Ill.)  Times  who 
chronicled  community  life  in  north¬ 
west  Chicago,  died  July  22  in  her 
home. 

RICHARD  ORR,  83,  rural  affairs 
writer  at  the  Chicago  Tribune  since 
1949,  died  July  19  after  a  long  battle 


with  lymphoma.  Often  honored  by  the 
agricultural  community  for  his  dedica¬ 
tion,  he  wrote  his  column  “In  the 
Midwest”  until  last  May. 

J.  HERMAN  POULIOT,  74,  retired 
publisher  of  the  Nashua,  N.H., 
Telegraph,  died  Aug.  14.  He  served  as 
publisher  from  1971  to  1989. 

ARTHUR  SERBO,  69,  former 
Fairchild  Publications  reporter  and 
as,sistant  sports  editor  until  1963  at  the 
Davenport,  lowa,.l/c»r«//j^  Democrat, 
now  the  Quad-City  Times,  died  Aug.  9. 

FARROLL  “BUD”  SPEAKE,  70, 

retired  editor  of  the  Indianapolis 
,SY«r,  died  July  16.  An  Army  veteran  of 
the  Korean  War,  his  37-year  news 
career  included  20  years  as  world 
news  editor. 

BEN  E.  WELZ,  59,  whose  32-year 
career  at  the  Chicago  Daily  News  and 
Chicago  Sun-Times  included  posts  as  a 
printer,  a  composing  room  foreman, 
circulation  manager  and  manager  of 
national  sales,  died  Jul\  2^  after  a  long 
battle  with  cancer. 

DESMOND  WHITE,  25,  w  ho  had  just 
started  his  career  as  a  sportswriter  at 
the  Martinsburg,  W.Va.,yo«r«rt/,  died 
Aug.  10  in  a  car  accident. 


CONGRATULATIONS! 

Community  Newspaper  Holdings,  Inc.,  of  Birmingham,  Alabama 
has  exchanged 

The  Macomb  (IL)  Journal 
The  Devils  Lake  (ND)  Journal 
The  Burley  (ID)  South  Idaho  Press 
The  Hailey  (ID)  Wood  River  Journal 
to 

Liberty  Group  Publishing,  of  Northbrook,  Illinois 
for 

The  Tonawanda  (NY)  Neios 
and  other  considerations 

We  are  proud  to  have  represented  Liberty  Group  Publishing 
in  this  transaction. 

Bolitlio-Taylor 

Serrice 
(580)  421-9600 

115  S.  Broadway  Ada,  OK  74820 


Tom  Bolitho 


Greg  Taylor 
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Don  Emmert  of  AFP  (left)  and  Gary  Hershorn  of  Reuters  (right)  shoot  with  digital  equipment  at  the  Goodwill  Games. 


Digital  cameras  were  almost  de  era  allowed  him  to  ascertain  whether  the  image 
rigueur  at  the  Goodwill  Games  this  was  captured  or  if  he  should  try  again.  Another 
summer,  even  for  the  hometown  New  new  feature  Emmert  liked  was  the  removable  bat- 
York  newspapers.  Barton  Silverman,  the  tery'  that  could  be  charged  outside  the  camera. 
New  York  Times'  premiere  sports  shooter  rolled  in  The  principal  downside  of  the  camera  is  its  nar- 
with  his  on  the  second  day  of  the  track  and  field  row  exposure  window.  Emmert  and  others  using 
events  on  Long  Island,  and  even  the  Post  this  camera  were  seen  constantly  checking  the 

had  one  of  their  photographers,  Francis  Specker,  light  with  incident  light  meters.  He  said  it  was  “like 
shooting  digital  at  basketball  games  in  Madison  shooting  with  chrome  (slide  films).” 

Square  Garden. 

But  the  big  digital  guns  were  USA  Today  and  the  VERY  LARGE  IMAGE  FILES 
wire  services.  USA  Today's  Robert  Deutsch  had  As  with  previous  digital  cameras  built  on  Nikon 
two  new  Canon-Kodak  digital  bodies,  when  most  and  Canon  camera  bodies,  a  laptop  computer  (a 
other  newspaper’s  photographers  were  waiting  Mac  Powerbook  in  Emmert’s  case)  is  an  essential 
for  their  first  one.These  cameras,  sold  as  the  Canon  part  of  digital  news  photography,  and  it  better  be  a 
EOS  D2()00  or  the  Kodak  DCS  520,  were  also  being  powerful  one.  The  Kodak  driver  for  the  new  cam- 
used  by  Agence  France-Presse  and  Reuters  pho-  era  requires  80  megs  running  in  Photoshop  for  the 
tt)graphers  at  the  games.  acquired  module  to  work  according  to  Emmert. 

Don  Emmert,  New  York  bureau  chief  for  AFP,  His  laptop  builds  an  8-meg  file  for  each  image 
was  shooting  with  a  Kodak  DCS  520,  which  he  from  5.7  megs  of  raw  file  from  the  camera  for 
said  was  a  big  improvement  over  the  old  Canon-  transmission  in  compressed  form  over  phone 
Kodak  DCS-3.  Among  the  hardware  features  he  lines.The  older  Canon  digital  camera’s  raw  file  was 
liked  were  the  tiny  screen  on  the  back  of  the  cam-  only  3.6  megs. 

era  that  allowed  a  user  to  check  the  images  in  the  Besides  the  so-called  toning  of  the  image  to 
camera  and  a  vertical  release  that  was  missing  bring  the  contrast  into  a  proper  range  for  repro- 
from  the  DCS-3.  duction  and,  if  necessary,  opening  a  shadow  or 

With  the  built-in  preview,  he  explained,  the  cam-  two,  the  users  of  the  new  camera  are  using  an 
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unsharp  mask  in  Photoshop’s  lightness  channel  to 
sharpen  images  This  compensates  for  the  effect  of 
a  new  anti-aliasing  filter  that  tends  to  soften 
images. 

This  Photoshop  technique  was  developed  by 
Rob  (ialbraith,  a  ('.anadian  newspaper  photograph¬ 
er  who  has  written  a  book.  The  Digital 
Pbotojournaiist’s  Guide  that  is  available  from 
Penn  (;amera  in  the  United  States.  Earlier  editions 
of  his  book  covered  digital  photography  with  the 
Nikon  N-90-based  AP  Newscamera  2()()()  and 
2()()()E  and  was  highly  thought  of  by  AP  photogra¬ 
phers. 

CORRECTION  TECHNIQUE 

(Ialbraith,  reached  by  phone  at  his  home  in 
(Calgary,  (Canada,  said  he  developed  a  chart  that  you 
phott'graph  with  the  new  C-anon-Kodak  camera  to 
develop  the  numbers  used  in  the  Photoshop  tech¬ 
nique. 

He  called  the  anti-aliasing  device,  which  he 
described  as  an  optical  filter  between  the  camera’s 
lens  and  the  CC3D  array,  a  worthwhile  improve¬ 
ment  whose  image  softening  was  easy  to  compen¬ 
sate  for  in  Photoshop. 

The  new  camera  also  offers  something  to  pho 
tographers  who  live  by  their  20mm  lenses  in  their 
film  cameras.The  aspect  ratio  of  the  (X^D  array  has 
been  widened  in  its  longest  axis.  This,  combined 
with  the  u.se  of  Canon’s  popular  17-3Smm  zoom, 
should  mollih'  one  of  the  chief  objections  to  full¬ 


time  use  of  digital  cameras. 

Emmert  said  he  hadn’t  noticed  the  change  in 
aspect  ratio,  probably  because  it  hasn’t  much 
changed  the  magnification  factor  from  a  CC^D 
array  that  is  smaller  than  a  33mm  frame,  boosting 
effective  focal  length  by  a  factor  of  1 .6.  In  sh(K)ting 
sports  with  long  lenses,  this  is  an  advantage  over 
film  cameras. 

(^anon,  in  a  comparison  of  specifications  for  the 
new  EOS  D2(KM)  and  the  EOS  IX^S-3c  publi.shed  in 
the  (lanon  Professional  Services  Update,  said  the 
magnification  had  actual!)  been  reduced  from  1 .7, 
and  the  viewfinder  showed  just  the  (X>D  frame  by 
\  irtue  of  a  magnified  viewfinder.  This  comparison 
also  listed  the  number  of  pixels  in  the  new  camera 
as  2  million  CH)mpared  to  I.”  million  for  the  DCS- 
3,  which  shared  its  digital  components  and  soft¬ 
ware  with  the  AP  Newscamera  2(KK)E,  which  was 
also  developed  in  partnership  with  Kodak. 

V^Tiile  the  Kodak  520  and  the  (^anon  EOS  20(K)D 
are  identical  in  both  hardware  and  software, 
Kodak  gained  an  initial  advantage  over  its  partner 
in  this  venture  through  the  Kodak  Software 
Development  Kit.  This  software,  which  makes  it 
possible  for  third-party  vendors  to  customize  their 
archive  systems  to  accept  images  directly  from  the 
new  cameras,  initially  contained  a  line  of  code  that 
worked  only  with  serial  numbers  from  Kodak  cam¬ 
eras,  according  to  Rud)  Winston,  (lanon  profes¬ 
sional  markets  representative.  This  line  of  code 
was  removed  inversion  1.2  of  the  kit,  he  added. 


Laptops  are  critical  for 
digital  photographers. 
Here,  Etnmert  uses  his 
Mac  Poyverbook. 
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Nikon,  meanwhile,  continues  to  market  a  radi¬ 
cally  different  digital  camera  it  developed  with 
Fuji.  Instead  of  just  putting  a  CCD  array  on  the  film 
plane  of  a  35mm  camera  and  accepting  the  fact 
that,  because  the  array  is  smaller  than  the  35mm 
film  frame,  a  part  of  the  image  would  be  lost, 
Nikon  devised  a  secondary  optical  system  that 
reduced  the  35mm  format  to  the  size  of  the  chip. 

The  optical  system  adds  depth  and  weight 
to  the  camera  and  reduces  the  effective  aperture 
of  the  lenses  it  shares  with  Nikon  35mm  cameras. 
In  the  latest  versions  E3  and  E3s,  Nikon  has 
reduced  this  loss  (the  E3  has  a  continuous  shoot¬ 
ing  speed  of  one  frame  per  second  and  the 
E3s  does  three  frames  per  second),  but  so  far 
newspaper  photo  departments  have  shown  little 
interest. 


The  Nikon  digital  cameras  in  use  by  the  AP  and 
many  newspaper  photographers  are  made  inde¬ 
pendently  of  Nikon  by  the  AP  and  Kodak  and  sold 
as  the  AP  Newscamera  2000E  or  the  Kodak  460. 
They  use  a  Nikon  N-90s  body. 

Nikon  shooters  are  anxiously  awaiting  an  F-5- 
based  digital  camera  along  the  lines  of  the  Canon 
EOS  D20()()  and  Kodak  520,  but  Nikon  has  done 
nothing  to  encourage  such  speculation.  Still,  visi¬ 
tors  to  Photokina  will  be  looking  for  a  working 
prototype  of  such  a  camera. 

Yet  for  all  the  enthusiasm  for  digital  cameras 
from  photographers  and  editors  separated  by  traf¬ 
fic  jams  and  other  logistic  problems,  notes  of  cau¬ 
tion  are  still  discernible.  Emmert’s  captions  from 
the  Goodwill  Games  all  carried  a  note  in  paren¬ 
thesis  at  the  end  —  “Electronic  Image.” 


Photographers’  Equipment  Update 

New  Zooms  From  Nikon  And  Canon  Get  High  Marks 

BY  ROBERT  J.  SALGADO 


Newspaper  photographers  who  buy 

their  own  equipment  should  be  happy  to 
observe  that  both  Nikon  and  Canon  have 
kept  them  in  mind  as  they  design  new  lenses.The 
similarities,  however,  end  there:  Nikon’s  gift  to 
cash-strapped  photojournalists  is  a  beautifully 
compact  70-300mm  autofocus  F4-5.6  zoom  made 
with  the  latest  ED  glass  and  weighing  just  under 
18  ounces. 

Canon,  meanwhile,  is  offering  a  300mm  F4  lens 
and  a  28-1 35mm  F3.5-5.6  zoom,  both  with  the  lat¬ 
est  in  autofocus  motors  and  Canon’s  Image 
Stabilization  system.  The  IS  system  extends  the 
usefulness  of  lenses  that  would  be  too  limited  in 
aperture  for  professional  photographers. 

Nikon  also  introduced  what  it  called  “the 
world’s  first  macro  zoom”  —  a  70-180  F4. 5-5.6 
autofocus  lens  and  a  new 
flash  unit,  the  SB-28,  and 
Canon  is  offering  its  first 
film  scanner,  the  (^anoScan 
2700F,  for  35mm  or  APS 
films  —  compatible  only 
with  Windows  95. 

It  would  appear  that  each 
of  these  products  would 
appeal  to  a  different  market, 
unlike  the  Nikon  F5,  which 
has  found  favor  with  all  the 
Nikon  shooters  who  can 
afford  it.  The  Nikon  70-300 
zoom  and  the  SB-28  flash 
units  are  personal  favorites 
for  their  compactness  and 
low  weight.  The  zoom  at  5 


inches  in  length  fits  easily  into  a  small  camera  bag 
and  weighs  under  18  ounces  and  the  SB-28  is  just 
enough  smaller  than  the  SB26  flash  unit  that  it  fits 
easily  in  a  jacket  pocket. 

With  the  zoom,  you  give  up  two  stops  of  aper¬ 
ture  at  200mm  compared  to  the  80-200mm  F2.8 
zoom  many  professional  Nikon  shooters  carry, 
but  you  gain  10mm  at  the  short  end  and  100mm 
at  the  long  end  and  carry  28  ounces  less. 

In  use,  I  was  very  pleased  with  this  lens.  I  pre¬ 
fer  to  work  with  wide-angle  and  normal  lenses, 
but  there  are  times  when  you  need  to  reach  out. 
One  of  those  times  was  at  the  Goodwill  Games 
where  I  had  gone  to  interview  and  photograph 
Don  Emmert  of  Agence  France-Presse  and  other 
news  photographers  using  Canon’s  new  digital 
camera. 

Riding  out  on  the  shuttle 
to  Mitchel  Field  from  the 
Long  Island  Marriott,  next  to 
the  Nassau  Veterans  Memo¬ 
rial  Coliseum,  I  saw  a  young 
Russian  athlete  seated  across 
from  me  and  I  photographed 
her  with  a  35mm  lens  on  my 
F-5.  Later  that  day,  I  saw  her 
warming  up  and  then  clear¬ 
ing  the  high  jump  to  place 
second  in  that  event.  I  pho¬ 
tographed  both  with  the 
70-300.  I  would  not  have 
gotten  either  picture  with¬ 
out  it. 

I  didn’t  have  the  Canon 
300mm  F4  IS  lens  with  me 
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Scenes  like  this  don't  happen  twice.  That's  why  you  need  a  film  you  can  rely  on  to  capture  the  shot  the  first  time.  Fujichrome 
Provia  is  a  series  of  color  reversal  films  that  provide  exceptional  versatility,  fine  grain  and  sharpness.  And  with  their  accurate 
color  reproduction,  all  your  images  can  make  this  kind  of  an  impact.  Because  when  you 
have  to  get  the  picture,  your  film  should  make  sure  you  can.  For  more  information  about 
our  Fujicolor  and  Fujichrome  films,  call  us  at  1  800  800  FUJI. 
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The  new  Nikon  70-300  lens,  which  is  three  times  lighter  than  the  new  Canon 
300mm  F4  IS  lens,  is  convenient  to  carry  and  performed  well.  Here,  a  Russian 
athlete  was  photographed  at  different  distances  with  the  Nikon  lens. 


and  it  would  have  been  a  better  choice  —  you  can’t 
have  too  much  lens  speed  or  steadiness  for  sports, 
but  I  would  have  had  to  carry  an  almost  three 
times  heavier  lens  for  pictures  that  weren’t  an  inte¬ 
gral  part  of  my  assignment.  1  did  use  the  Canon 
lens  to  photograph  a  Great  Blue  Heron  near  my 
home  in  Pennsylvania  and  it  performed  admirably. 

Considering  what  you  have  to  pay  for  a  300mm 
F2.8  EOS  lens  and  the  fact  that  you  rarely  see  any¬ 
one  using  it  without  a  monopod,  the  300mm  F4  IS 
lens  will  be  a  must-have  for  many  photographers  at 
a  street  price  of  $l,399.The  new  Nikon  70-300mm 
zoom  is  selling  for  only  $325  at  the  same  place. 

Image  stabilization  adds  two  stops  to  a  lens, 
according  to  Canon,  by  countering  camera  move¬ 
ment,  which  is  particularly  bad  in  long  lenses.  It 
doesn’t  help  with  subject 
movement,  however,  so  it 
won’t  be  much  help  with 
indoor  sports. 

Canon’s  other  new  IS 
lens,  the  28-1 35mm  F3.5- 
5.6  zoom,  would  seem  a 
good  choice  for  a  begin¬ 
ning  photojournalist  with 
the  most-used  focal  lengths 
covered  and  a  steadiness 
crutch  for  the  indoor  shots 
that  require  F2.8  just  to  get 
rid  of  the  camera  shake.  And 
the  street  price  is  right  at 
only  $470.  For  those  of  us 
who  favor  F-2  and  2.8  wide- 
angle  and  normal  lenses  and 
can  shoot  at  one-fifteenth  of 
a  second,  it  doesn’t  offer 


much.  At  one-fourth  of  a  sec¬ 
ond,  subject  movement 
almost  inevitable. 


Canon’s  ’'stabilized'  F4  IS  SOOmm 
lens  counters  camera  movement 
for  sharper,  long-distance  shots. 


But  Canon  may  be  on  to  something.  Think 
about  an  IS  version  of  the  35-350mm  F3. 5-5.6  lens 
that  many  Canon  shooters  combine  with  the  17- 
35mm  F2.8  wide-angle  as  an  all-around  package 
for  shooting  news.  Meanwhile,  there’s  always  the 
oldest  IS  lens,  the  75-30()mm  F4-5.6  zoom. 

Nikon’s  other  zoom  will  surely  find  some  fans, 
most  likely  among  specialists  that  will  appreciate 
its  incredible  sharpness  and  contrast  with  the  con¬ 
venience  of  a  zoom.  The  70-18()mm  F4. 5-5.6 
Nikon  micro  autofocus  zoom  has  all  the  advan¬ 
tages  of  the  F2.8  55mm  Micro  Nikon  that  I  use  as 
a  normal  lens,  plus  autofocus  and  zoom  conve¬ 
nience.  Its  weight  and  size,  not  to  mention  its 
almost  $1,000  street  price,  however,  would  lead 
me  to  pass  it  up. 

The  SB-28  flash  unit  has  found 
its  way  into  my  bag,  replacing  an 
SB26  —  the  SB-28’s  rear  curtain 
sync  has  to  be  initiated  by  the 
camera,  so  this  feature  is  limited 
to  the  latest  Nikons. 

This  naturally  includes  the  F-5, 
which  seems  to  do  everything 
better  and  quicker  than  its  pre¬ 
decessors.  One  thing  it  retains 
from  the  F-4,  F-3,  F-2  and  F-1  is 
the  removable  pentaprism,  how¬ 
ever,  and  this  is  one  of  its  most 
appealing  features  for  me.  I 
found  I  could  remove  the 
viewfinder,  exposing  the  ground 
glass  screen  without  disabling 
either  the  autofocus  or  the 
autoexposure.  This  enables  me 
to  shoot  low-level  shots  with¬ 
out  a  right-angle  finder  and 
also  to  photograph  people 
I  without  attracting  attention. 
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The  high  cost  of  big  glass  and  new  digital  technology  forces  newspapers  and  photographers  to  think  in  new  ways. 


AS  THE  COST  of  equipping  photogra¬ 
phers  continues  to  escalate  and  even 
smaller  newspapers  become  increasing¬ 
ly  dependent  on  color  photography,  the 
issue  of  “who  pays”  for  the  equipment  has  become 
a  contentious  one  in  newspaper  photo  depart- 


Over  the  last  few  years,  an  ad  hoc  crazy  quilt  of 
equipment  funding  policies  is  emerging.  Some 
newspapers  equip 
their  photographers 
with  everything;  oth¬ 
ers  provide  a  camera 
allowance;  and  yet 
others  expect  staffers 
to  purchase  their  own 
equipment,  although 
repairs  and  insurance 
are  often  provided. 

Freelancers,  who 
have  become  increas¬ 
ingly  important  in  the 
world  of  newspapers, 
are  on  their  own,  but 
many  of  them  work 
mainly  for  one  news¬ 
paper,  augmenting  staff 


AFP  provides  photographers  like  NYC  bureau  chief 
Don  Emmert  with  lenses  and  a  camera  allowance. 


photographers  in  the  suburbs  and  outlying  areas. 
Another  category  is  part-time  staffers,  who  qualify 
for  employee  status,  but  not  for  fringe  benefits  like 
health  insurance,  much  less  company-supplied 
equipment. 

The  move  toward  digital  cameras  has  compli¬ 
cated  things  for  employers  since  the  costs  of  the 
necessary  equipment  is  beyond  what  a  photogra¬ 
pher,  staff  or  freelance,  can  be  expected  to  afford. 

The  Asbury  Park 
(N.J.)  Press,  for  in¬ 
stance,  is  going  from  a 
camera  allowance  to 
providing  their  staff 
of  nine  as  well  as 
seven  others  at  a  sis¬ 
ter  paper,  the  East 
Brunswick  Home 
News  &  Tribune,  with 
digital  camera  kits. 

The  decision  to  go 
totally  digital  in  pho¬ 
tography  was  made 
after  the  purchase  of 
the  newspapers  by 
Gannett. 

Even  the  small 
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(37,()00-daily  circulation)  Grand  Forks  (N.D.) 
Herald  bought  their  four  photographers  digital 
cameras  when  they  abandoned  film.That  newspa¬ 
per  is  owned  by  Knight  Ridder. 

The  camera  allowances  have  evolved  in 
many  papers  that  formerly  equipped  their  pho¬ 
tographers,  and  it  has  accelerated  the  demise  of 
the  near  monopoly  that  Nikon  once  had  among 
newspaper  photo  depart¬ 
ments. 

Even  where  newspapers 
still  equip  their  photogra¬ 
phers,  they  are  consulted  on 
the  camera  system  they  are 
asked  to  use.  When  the  New 
York  Times  switched  from 
Nikon  to  Canon’s  EOS  sys¬ 
tem,  photographers  were 
offered  the  option  of  staying 
with  Nikon. 

And  some  photographers 
use  both.  John  Long,  a 
Hartford  (Conn.)  Courant 
photographer,  says  he  has  no 
trouble  switching  between 
the  company-provided 
Nikons  he  uses  mostly  and 
the  Canon-based  digital  cam¬ 
era  the  paper  has  for  certain 
events. 

A  newspaper  in  Alaska  has 
a  unusual  spin  on  the  cam¬ 
era  allowance.  Jim  Lavrakas, 
an  Anchorage  Daily  News 
photographer,  explains  a 
photographer  is  expected  to 
have  his  or  her  own  gear 
when  hired,  but  at  the  end 
of  a  year  the  photographer 
can  start  to  recoup  80%  of 
up  to  $7,000  in  equipment 
over  the  next  four  years  — 
or  $  1 ,400  a  year. 

After  that,  the  company 
will  contribute  up  to  $240  a 
year  toward  equipment  pur¬ 
chases.  It  also  self-insures 
photographers’  equipment, 
pays  for  repairs  and  provides 
long  lenses.  The  plan  is  the 
“brainchild  of  photo  editor 
Richard  Murphy,”  according 
to  Lavrakas. 

“We  all  use  Nikons,”  he 
says,  but  also  share  a  Canon 
EOS  the  paper  won  in  the 
1992  Pictures  of  the  Year 


hockey  town,”  Lavrakas  adds. 

“You  are  not  expected  to  come  in  with  big 
glass,”  he  says.The  photo  department’s  equipment 
pool  includes  Nikon  lenses  from  (iOOmm  down  to 
a  2(M)mm  F2  and  Macintosh  Powerbooks. 

Andy  Prendinano,  assistant  managing  editor,  arts 
and  graphics  at  the  Asbury  Park  Press,  says  the 
camera  allowance  at  his  newspaper  was  $2,250  a 
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Digital  Collections 

Transforming  Content  to  Assets 


In  the  fast  paced  world  of  publishing,  keeping  up  with  the 
competition  comes  down  to  one  thing:  speed.  Without  it, 
you  fall  behind.  Your  readership  and  revenues  decline  and  so 
does  your  market  share.  The  Digital  Collections  system  can 
search  through  250,000  images  or  a  million  text  files  in  just 
seconds;  providing  rich  background  content  for  a  winning 
deadline  finish.  This  is  history  that  repeats  itself  every  day. 

Digital  Collections...  It's  the  virtually  quickest  way  to  sort, 
manipulate,  store  and  distribute  data.  Call  us  at  800.801.3771 
or  visit  www.gmti.com 


contest  for  best  use  of  pic¬ 
tures.  The  paper  bought  a 
Canon  30()mm  F2.8  lens  to 
shoot  sports.  “This  is  a  big 
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Elizabeth  Krebs,  photo  editor  of  the  St.  Petersburg  Times,  gives 
staffers  an  annual  stipend.  Allen  Dew,  NPPA  COO  at  right. 


Seattle  Post-Intelligencer  photog 
Grant  Haller  goofs  with  his 
plastic  toy  "allowance"  camera. 


year  for  equipment  and 
insurance.  Photographers 
handed  in  receipts  to 
claim  the  allowance. 

Elizabeth  Krebs,  a 
photo  editor  at  the  St. 
Petersburg  (Fla.)  Times, 
says  her  paper,  where 
photographers  use  their 
own  Canon  or  Nikon  systems, 
provides  photographers  with  an  annual  stipend 
they  can  use  for  equipment  or  pay  income  tax  on. 

At  the  Seattle  Post-Intelligencer,  the  company 
provides  Nikon  equipment.  Photographer  Grant 
Haller,  who  went  to  this  year’s  NPPA’s  convention 
with  a  toy  camera  to  kid  his  colleagues,  says  the 
company  provides  each  photographer  with  two  F- 
4  bodies,  a  2()-35mm  and  80-2()()mm  zooms  and  a 
medium  lens  of  their  choice  in  addition  to  a  pool 
of  long  lenses. 

This  didn’t  come  about  without  some  effort  on 


Jim  Lavrakas,  of  the  Anchor 
age  Daily  News,  gets  80% 
reimbursed  for  equipment. 


the  part  of  the  news¬ 
paper’s  photographers. 

Five  or  six  years  ago  “or  it 
might  have  been  10,”  he 

recalls,  “we  all  got  together”  and  informed  man¬ 
agement  that  they  were  removing  their  personal 
equipment  from  use  on  the  job. 

There  is  now  talk  (if  a  camera  allowance,  how¬ 
ever,  he  adds,  as  some  photographers  want 
Canons  instead  of  Nikons.The  Seattle  Times,  with 
which  the  Post-Intelligencer  shares  a  joint  operat¬ 
ing  agreement,  has  an  arrangement  similar  to  the 
one  Lavrakas  described. 

Even  with  a  camerit  allowance,  long  lenses  are 
usually  supplied  by  the  employer.  Don  Emmert, 
New  York  bureau  chief  for  Agence  France-Presse, 
says  AFP  provides  a  $155  a  month  camera 
allowance,  but  the  300mm  F2.8  and  200mm  FI. 8 
Canon  lenses  used  for  sports  are  company- 
owned.  AFP  also  provides  a  17-35mm  lens  for  use 
with  digital  cameras. 


In  Praise  Of  Photoshop,  The  Digital  Darkroom 


Photoshop  5.0  —  the  latest  version  of  the 
software  program  that  is  the  darkroom  of  dig¬ 
ital  photographers  —  gets  high  praise  from  press 
photographers. 

Karl  Kuntz,  managing  editor/graphics,  at  the 
Columbus  (Ohio)  Dispatch  is  just  one  who  gives 
5.0  high  marks  but  warns  it  is  a  memory  hog.  He 
recommends  a  minimum  of  an  Apple  Macintosh 
G-3  with  128  megabytes  of  RAM.  Incredibly,  hav¬ 
ing  only  64  megabytes  of  RAM  could  present  a 
problem,  he  said. 

The  biggest  change  from  Photoshop  4.0  is  the 
ability  to  use  Mac’s  ColorSync  for  device  inde¬ 
pendent  color  control  with  International  Color 
Ck)nsortium  color  profiles.  When  properly  cali¬ 
brated,  you  can  have  a  Kodak  printer  emulate 
how  a  newspaper’s  presses  will  reproduce  a  pic¬ 
ture,  he  said. 

“Now  someone  else  can  see  how  I  wanted  that 
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picture  to  look,”  Kuntz  explained. 

Mac’s  ColorSync  is  available  free  from  Apple, 
and  there  is  also  a  version  for  PCs,  according  to 
Kuntz.  Quark  supports  it,  too,  he  noted. 

Other  new  features  on  Photoshop  5.0  of  inter¬ 
est  to  press  photographers  include: 

♦  A  “history  palette”  that  allows  multiple  undo 
functions,  instead  of  only  one  undo  as  in 
Photoshop  4.0. 

♦  Multiple  densitometer  readings  of  a  picture 
at  one  time.  “If  I  make  a  change  to  the  red,  it 
shows  me  what  it  does  to  the  skin  tones,”  one 
photographer  explained. 

♦  A  contact  sheet  program  that  automatically 
resizes  all  the  pictures  in  a  folder  to  fit  on  one 
page. 

♦  A  “magnetic  lasso”  tool  that  finds  contrast  dif¬ 
ferences  and  cuts  a  sharp  edge  between  them  for 
silhouettes  and  the  like. 
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Newspapers  Flog  Each  Other 
Over  City  Government  Issues 

In  a  slugfest  of  news  stories  and  public  charges,  the  Los  Angeles  Times  and  the  Daily  News 
continue  to  pummel  each  other.  Journalism  authorities  question  the  propriety  of  it  all. 


The  LOS  ANGELES  Times  and  its  rival,  the 
Daily  News  of  Los  Angeles,  are  using  their 
news  columns  to  bludgeon  each  other  in  a 
continuing  battle  over  the  reshaping  of  the 
city  and  its  government. 

Both  papers  have  taken  opposing  stands  on 
whether  the  San  Fernando  Valley  should  be  split 
from  the  (aty  of  Angels  to  become  its  own  munic¬ 
ipality.  And  they’ve  both  backed  up  their  political 
positions  with  financial  support. 

As  repttrted  in  last  week’s  E&P,  the  Daily  News, 
based  in  Woodland  Hills  in  the  heart  of  what 
would  be  the  new  city  of  San  Fernando  Valley,  gave 
$6(),()()()  to  a  group  —  Valley  Voters  Organized 
Toward  Empowerment  —  that  is  collecting  signa¬ 
tures  to  legally  set  the  secession  effort  in  motion. 

The  contribution  was  approved  by  Daily  News 
publisher  Ike  Massey. 

Meanwhile,  Times  publisher  Mark  Willes  joined 
—  and  the  Times'  corporate  parent  made  a 
$4{),()()()  contribution  to  —  a  group  of  high-pow¬ 
ered  L  A.  businessmen  called  Los  Angeles  Business 
Advisors  that  is  critical  of  the  secession  move¬ 
ment.  Instead,  the  group  wants  to  expand  the  size 
of  the  city'  council  from  15  to  35  members. 


rate  parent  had  also  contributed  $40,(K)()  to  the 
group. 

On  Aug.  8,  the  Times  reported  that  the  Daily 
News  was  a  major  financial  backer  to  the  secession 
petition  group.  That  was  less  than  a  day  after  the 
Daily  News  confirmed  in  a  low-key  story  that  it 
had  contributed  money  to  the  organization. 

An  Aug.  17  Daily  News  story  characterized 
Willes’  business  group  as  “L.A.’s  Power  Elite”  and 
reported  their  opposition  to  charter  reform  if  it 
meant  giving  neighborhood  councils  decision¬ 
making  authority'. 

An  Aug.  20  article  in  the  Times  reported  its 
$4(),()0()  contribution  and  quoted  Willes  as  saying 
that  his  membership  would  not  affect  news  cov¬ 
erage. 

In  an  Aug.  14  column  on  the  editorial  page. 
Daily  News'  Massey  explained  his  support  of  the 
secession  movement:  “Local  institutions  —  includ¬ 
ing  the  Valley’s  newspaper  —  have  a  responsibility 
to  step  up  with  the  financial  support  necessary  on 
an  issue  that  is  so  important.”  He  went  on  to  say 
that  he  expected  Daily  News  reporters  to  cover 
the  issue  “objectively,  fairly,  aggressively  and  thor- 
(See  Secession  on  page  42) 


REPORTING  ON  EACH  OTHER 

At  the  same  time  both 
newspapers’  corporate  exec¬ 
utives  are  maneuvering,  their 
respective  newsrooms  are 
covering  each  other’s  moves 
—  following  the  money- 
trails,  questioning  the 
motives,  and  analyzing  the 
use  of  each  newspaper’s 
influence  to  alter  public 
opinion. 

The  stories  published  by 
each  paper  cover  the 
charges  and  countercharges 
their  executives  are  aiming 
at  each  other  and  some  of 
that  coverage  has  been  con¬ 
troversial  for  its  omissions  or 
play. 

For  instance,  the  Times,  in 
a  May  3 1  story,  reported  that 
Willes  was  a  member  of  the 
Los  Angeles  Business 
Advisors,  but  did  not  disclose 
that  the  newspaper’s  corpo- 


L.A.  Mayor  Takes  Over 
Newsroom  —  Sort  Of 

Anew  “editor”  ran  a  news  meeting  at  the  Los  Angeles  Daily  News  recently 
—  and  did  pretty'  well  for  a  guy  devoid  of  journalism  experience.  Invited  to  be 
I  “editor  for  a  day,”  Los  Angeles  Mayor  Richard 
I  Riordan  impressed  staffers  with  his  understand- 
I  ing  of  what’s  important  to  area  readers,  said  the 
I  paper’s  real  editor,  David  J.  Butler. 

I  Riordan,  an  attorney,  offered  ideas  for  Page 
i  One,  questioned  editors,  and  made  some 
“speeches”  on  issues  such  as  the  economy,  test 
scores  and  home  .sales,  according  to  Butler. 

I  “With  a  little  practice,  he  could  become  a  gtxKl 
I  headline  writer,  too,”  Butler  added. 

I  Los  Angeles  Times  columnist  Patt  Morri.son 
found  the  event  entertaining,  despite  not  Ixring  Los  Angeles  Mayor  Richard 
invited.“[llt’s  a  shame  he  plunged  in  at  the  man-  Riordan  (sitting,  right)  plays  Daily 
agement  end  of  the  news  biz  rather  than  the  News  editor  for  a  day. 
shoe-leather  end,”  she  wrote.  j 

1  When  it  was  over,  Riordan  told  the  Daily  News  he  found  editing  “easy.”“l  like  to  i 
make  quick  decisions,”  he  said.“It’s  what  I  do  best.”  —  M.L.  Stein  i 
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The  World  Moves  On 
After  Quitting  Audit  Bureau 


After  dispute  with  auditors,  the  Tulsa  World  tosses  ABC  and  lives  to  tell  the  story 
of  a  mistaken  premium  offer  and  the  inquisition  it  brought  on 


subscribers.  In  addition,  4, ()()()  to  5,000  existing 
subscribers  accepted  the  bot)ks.  Also  included  in 
the  offer  was  a  Tulsa  World  Press  Pass  Discount 
Dining  C^ard.  Promotional  literature  touted:  “A  total 
value  of  $234.20  for  only  $145.20.” 

Subtracting  the  regular  yearly  subscription 
price  of  $145.20  gives  the  pre- 
..  mium  a  stated  value  of  $89. 

ABC]  bylaws  require  newspa- 
I  receive  at  least  50%  of 

I  the  basic  subscription  price, 
MHPHr  I  plus  the  value  of  the  premium, 
MIt  t/tr  in  order  for  copies  to  be 


me  msA  woRU) 
reovDiY  ceieBRAits 
nennsACEmcmAL, 
wmt;  ^ 


This  offer  of  a  free  set  of  history  books  was 
intended  to  reward  loyal  subscribers  but 
nearly  cost  the  Tulsa  World  the  loss  of  5,000 
copies  from  paid  circulation. 


Schiller  is  a  circulation  consultant. 
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are  confidential.” 

But  ABC  chairman  Scott  Harding  said 
he  would  like  the  paper  to  “return  to 
the  fold.” 

Harding  is  also  chairman  and  CEO  of 
Chicago-based  Newspaper  Services  of 
America,  which  places  more  than 
$  1  billion  worth  of  ad  inserts  a  year  into 
newspapers  for  such  clients  as  Kmart, 
Sears  and  JCPcnney.  He  said  NSA  relies 
heavily  on  ABC  data,  and  the  World's 
resignation  could  jeopardize  its  flow  of 
inserts. 

In  place  of  ABC,  Fleming  said  he 
was  considering  hiring  the  accounting 
firm  Arthur  Anderson  to  audit  circula¬ 
tion. 

Harding  responded  that  any  audit  is 
better  than  none,  but  he  drew  a  distinc¬ 
tion  between  for-profit  auditors,  which 
might  skew  results  to  keep  an  account, 
and  more  impartial  not-for-profit  audi¬ 
tors. 

Chuck  Jacobi,  NSA’s  client  services 
manager,  said  he  is  “waiting  to  see  how 
it  shakes  out”  in  Tulsa.  Because  audit 
reports  are  released  sometimes  four  to 
six  months  or  more  after  the  reporting 
period,  the  World's  last  audit  report,  for 
the  period  ending  Dec.  31,  1997,  is  con¬ 
sidered  current  —  meaning  the  paper 
expects  no  immediate  repercussion 
from  its  ABC^  withdrawal.  Its  next  audit 
report  wasn’t  expected  to  be  released 
until  spring  1999. 

Asked  about  the  absence  of  ABC  Fas- 
Fax  numbers  for  the  World,  Jacobi  said 
he  wasn’t  concerned,  partly  because 
Tulsa  isn’t  considered  a  volatile  market. 
But  he  was  unsure  about  what  to  advise 
clients  if  the  World  continues  to  pass 
on  AB(^  audits. 

World  president  Fleming  says  he  had 
other  issues  with  AB(^,  including  con¬ 
cerns  about  audit  reports  being  dated 
by  the  time  they’re  released  and  ques¬ 
tions  about  whether  the  new'spaper 
was  getting  its  money’s  worth  from  the 
organization. 

Since  leaving  ABC,  the  World's  circu¬ 
lation  has  actually  declined  somewhat, 
according  to  circulation  chief  Walker, 
who  said  a  clerk  is  assigned  to  maintain 
ABC-formatted  circulation  records. 

While  Fleming  has  not  closed  the 
door  on  a  return  to  ABC,  in  the  mean¬ 
time  he  has  informed  advertisers  of  the 
move  and  has  made  available  to  some  of 
them  computer  printouts  from  the  cir¬ 
culation  database. 

Meanwhile,  other  newspapers  are 
watching  to  see  how  a  metro  daily  fares 
without  ABC. 


Contra  Costa’s 

CONTRA  COSTA  NEWSPAPERS  in 
San  Francisco’s  East  Bay  area  is  bet¬ 
ting  readers  and  advertisers  will 
embrace  plans  to  convert  the  Antioch 
Ledger  Dispatch  to  the  morning  cycle, 
reduce  content  to  avoid  duplication, 
and  deliver  it  in  tandem  with  the 
group’s  flagship  Contra  Costa  Times, 
based  in  Walnut  Creek. 

“The  partnership  of  these  two  daily 
newspapers  will  give  our  readers  in 
East  County’  the  best  of  both  worlds  — 
comprehensive  local  news  in  the 
Ledger  Dispatch  and  regional,  national 
and  world  news  and  other  award-win¬ 
ning  features  in  the  Times” said  George 
Riggs,  president  and  publisher  of 
Contra  Costa  Newspapers,  a  Knight 
Ridder  unit. 

In  October,  the  company  plans  to 
consolidate  distribution  systems  of  the 
two  papers  into  one  morning  delivery’ 
force  designed  to  provide  better  ser¬ 
vice  to  readers. 

Bundling  the  two  papers  will  be 
expensive,  “but  it  indicates  just  how 
dedicated  we  are  to  East  C'ounty,”  said 
Riggs,  who  explained  that  advertisers 
for  years  have  demanded  action  to 
address  duplicated  readership.  The 
move  calls  for  the  Ledger  Dispatch  to 
strip  out  all  content  available  in  the 
Times  —  including  nonlocal  news. 


Bundling  Plan 

comics,  TV  listings  —  and  concentrate 
on  local  new's,  “which  is  what  we  do 
best,”  said  managing  editor  Gene 
Williams. 

As  at  many  evening  papers,  circula¬ 
tion  has  been  stagnant  for  at  least  a 
decade.  “Most  companies  would  have 
closed  the  evening  paper,”  Williams  said. 
“What  we’re  doing  reinvigorates  the 
Ledger  Dispatch  and  its  value  in  East 
County.” 

The  Ledger  Dispatch's  daily  circula¬ 
tion  in  East  County  was  reported  at 
about  18,300,  compared  with  19,200 
for  the  Times,  whose  total  circulation 
amounts  to  98,000  daily,  107,000 
Sunday. 

Contra  Costa  Newspapers  publishes 
five  dailies  and  seven  weeklies. 

—  M.L.  Stein 

Branding,  The  Book 

RAMyiNC  AND  THE  Newspaper 
Consumer,  a  book  published  by 
the  International  Newspaper  Marketing 
Association  and  written  by  executive 
director  Earl  J.  Wilkinson,  offers  meth¬ 
ods  for  newspapers  to  connect  with 
readers,  including  with  the  market,  step 
by  step.  More  than  a  dozen  case  studies 
show  how  newspapers  worldwide 
employ  branding  strategies. 


Looking  for  wage  to  Increase 
your  classified  revenues^ 

NetOwl  ”  for  Classifieds  provides  intelligent  ad  parsing  to  help 
you  deliver  classifieds  straight  to  the  Internet  faster.  Open  up 
your  site's  revenue  potential  today  with  NetOwl  for  Classifieds! 


neigul 

fi”'CliusUieds 


Call  1*800*511*6398 

to  discover  what  NetOwl  for  Classifieds  can  do  for  you! 
www.netowl.com 
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BY  GEORGE  GARNEAU 

Travel  Magazine  To  Travel  In  Newspapers 

Start  up  targets  initial  distribution  of  1  million  through  20  Sunday  papers 


Austin,  TEXAS-BASED  Destin¬ 
ation  Magazine  Inc.  plans  to 
launch  the  first  national  news- 
paper-distributed  travel  magazine,  Via 
Nova  Destination  Magazine,  along 
with  promotional  tie-ins  via  radio, 
Internet,  audio  and  fax. 

Plans  call  for  the  monthly  to  launch 
Oct.  3  and  distribute  1 
million  copies  in  a 
network  of  20  Sunday 
newspapers  across 
the  country.  Via  Nova 
said  so  far  it  had  firm 
contracts  with  1 0 
papers,  including  the 
Tampa  (Fla.) 

Tribune,  Fort  Worth 
(Texas)  Star-Telegram 
and  Richmond  (Va.) 

Times-Dispatch . 

For  distributing  the 


magazine,  newspapers  get  two  pages  of 
ad  space  to  sell  in  localized  editions,  or 
a  “small”  fee,  said  Lori  Todd,  one  of  the 
venture’s  owners. 

Aimed  at  middle-income  Americans, 
the  32-page  magazine  will  be  printed  in 
heatset  offset  on  newsprint  and  will  offer 
feature  stories,  money-saving  advice, 
columns,  humor  and 
contests  to  win  free 
trips.  Ads  cost  $12,0(M) 
for  a  color  page. 

In  conjunction  with 
the  magazine,  the  com¬ 
pany  is  producing 
“Destination  Radio,”  a 
two-minute  travel 
show  intended  to  air 
on  radio  stations 
across  the  country, 
five  days  a  week,  to 
highlight  articles  in 


the  magazine. Tie-ins  also  include  a  Web 
site  (destinationmag.com),  planned  to 
be  functional  Oct.  1,  providing  content 
from  all  issues,  an  interactive  forum  and 
links  to  travel  service  companies. 

Destination  Audio  and  Destination 
Fax  are  designed  to  provide  details 
about  Via  Nova  advertisers.  Visitors  will 
call  a  toll-free  number  and  enter  codes 
to  hear  recorded  audio  messages  or  to 
order  faxes. 

“Travel  and  tourism  is  predicted  to 
become  the  nation’s  largest  industry  by 
the  year  2()()(),”  publisher  Jonathan 
Deeley  said.  “Therefore,  we  felt  it  was 
time  for  a  travel  magazine  to  offer  an  all- 
inclusive,  multimedia  program  for 
advertisers  and  more  services  for  read¬ 
ers.” 

The  6-month-old  venture  is  owned 
and  financed  by  Deeley  and  president 
Todd. 


0ur  past  began  in 


The  Journalist,  first  published 
March  22. 1884.  would  later  be 
merged  to  become  Editor  &  Publisher. 


E&P 


Our  Future  Begins  September  12"' 


Watch  tor  the  ALL  NEW  Editor  &  Publisher.  Cover  to  cover,  your  industry  news  magazine  enters  the  21“  Century. 
Where  Yon'  II  Find  the  Powers  of  the  Pre.ss."' 
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Online  Advertising 

REAL  MEDIA  SERVES  ADS 
FOR  PLAYBOY  ONLINE 

Advertising  management  system  capable  of  serving  up 

more  than  10  million  custom-targeted  ads  per  day. 


Web  sites  are 
generating 
over  2  million 
impressions 
per  day 


Playboy  Online  has  become  the  375th  company  to 
install  Real  Media’s  Open  AdStream  ad  manage¬ 
ment  software  on  its  Web  sites.  New  York  City- 
based  Real  Media  Inc.  says  its  system  is  now  the 
most  widely  used  ad  management  software. 

According  to  Playboy,  the  venture  currently  logs  in  excess  of  2  million  page  impressions  per 
day  from  three  server  locations  on  two  continents.  Open  Ad.Stream  operates  across  all  those 
locations  as  a  single,  coordinated  online  advertising  management  system.  The  software  is  able 
to  deliver  over  10  million  different  ads  per  day. 

Playbo)’  Online  is  the  newest  business  group  of  Playboy  Enterprises  Inc.  of  (Chicago.  It  devel¬ 
ops  and  oversees  the  company  ’s  four  Web  sites:  Playboy.com  (www.playboy.com),  one  of  the 
world's  most  visited  entertainment  and  news  sites  for  men,  averaging  more  than  65  million 
page  views  monthly;  Playboy  CAbeKdub  (cyber.playboy.com),  the  business’  subscription  site, 
which  has  more  than  26, GOO  members  from  almost  120  countries;  CCVideo 
(w'ww.ccvideo.com)  and  CCMusic  (www.ccmusic.com),  the  online  versions  of  Playboy’s 
Oitics’  (dioice  Video  and  Collectors’  (dioice  Music  print  catalogs.  Playboy.com  includes  news 
stories.  Recently,  commentator  Matt  Drudge  wrote  a  ct)lumn  for  the  site. 


Real  Media’s  software  system  has  now  been 
~T~T]  installed  in  22  countries,  with  more 
i  than  140  systems  in  Europe. 
— 1  Installations  include  the  New  York 
— — Times  on  the  Web,  Thomson 
Financial  Publishing,  washington- 
post.com,  Lexis-Nexis,  CitySearch, 
Axel-Springer  (Germany),  VNU 
(Holland),  and  Le  Monde  (France). 

Real  Media  (www.realme- 
dia.com)  also  operates  a  network 
of  more  than  500  locally  branded 
newspaper  and  other  media  com¬ 
pany  Web  sites  across  several  con¬ 
tinents  that  are  aggregated  to  sup¬ 
port  coordinated  Web  ad  cam¬ 
paigns  aimed  at  regional  audi¬ 
ences. 


REAL>  mIdia'  Q 


6*t  HOTH*« 
.rklU  to  K«l ! 


playboy  euild 
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Reporter's  Digital  How-To 

BEEFING  UP  BIZ  STORIES 

Use  personal  finance  calculators  at  http://www.flnancenter.com 


Experienced  business  writers  know  that 
one  way  to  breathe  life  into  all  those 
cold,  hard  numbers  is  to  use  as  many 
real-life  examples  as  possible.  For  instance, 
consider  these  story  leads; 

♦  Planning  to  add  to  your  family?  Be  sure 
to  adjust  the  family  budget  as  well.  Raising  a 
child  adds  about  $10,000  to  household 
expenses  in  each  year,  from  the  time  of  your 
son  or  daughter’s  birth  until  those  early 
teenage  years. 

♦  So,  you  want  to  retire  as  a  millionaire.  It 
might  not  be  as  hard  as  it  sounds.  Let’s  say 
you’re  35  years  old  now  and  you’ve  just 
inherited  $20,000.  Tuck  that  away  into  a  sav¬ 
ings  account  at  6%  interest,  and  then  just 
keep  a  promise  to  yourself  to  add  $  1 ,400  to 
the  nest  egg  each  month.  In  30  years,  it’s 
“Hello,  Easy  Street!” 

♦  If  you’re  thinking  of  buying  your  first 
home,  don’t  sell  yourself  short.  You  might  be 
able  to  afford  more  house  than  you  original¬ 
ly  thought.  Can  you  handle  $15,000  down 
and  a  monthly  payment  of  $1,500?  If  so,  you 
can  house  shop  in  the  $165,000  bracket. 

OK,  all  that  is  fine,  but  where  can  you  eas¬ 
ily  come  up  with  such  customized  facts  and 
figures  to  produce  leads  like  these?  A  new 
financial  Web  site  by  a  4-year-old  Tucson, 
Ariz.,  company  called  FinanCenter  offers 
some  1 20  specialized  calculators. 

Intended  for  consumers  —  but  just  as  use¬ 
ful  for  the  working  press  —  these  tools  cover 
everything  from  budgeting  to  bonds,  as  well 
as  saving  projects,  the  financing  of  homes 
and  cars,  planning  for  retirement  and  more. 
Putting  yourself  in  your  readers’  positions, 
you  can  use  these  calculators  to  answer 
questions  about  what  they  need  to  save  to 
send  a  kid  to  college,  how  to  determine  if 
their  household  really  requires  both  spouses 
to  work,  or  whether  term  or  whole  life  insur¬ 
ance  is  best  for  their  needs. 

To  get  started,  visit  the  site  and  click  on 
“SmartCalcs”  in  the  center  of  the  page.  The 
next  screen  lists  dedicated  calculators  in  1 1 
areas:  homes,  autos,  insurance,  retirement, 
savings,  budgeting,  credit  lines,  mutual  funds, 
stocks,  bonds  and  credit  cards. 

Under  each  category  are  hyperlinked 
questions  such  as:  “How  much  can  I  bor- 
row?”“How  much  will  my  monthly  auto  loan 
payments  be?”  “Am  I  saving  enough  for  retire¬ 
ment?  What  can  I  change?”  and  “How  much 


life  insurance  do  I  need?”  Click  on  a  topic  of 
interest  to  reach  the  actual  calculator  that 
you'll  use. 

While  all  the  calculators  obviously  seek 
different  kinds  of  data  to  figure  the  results, 
each  is  structured  the  same.  First  comes  an 
on-screen  form  to  collect  answers  to  specific 
questions. 

The  site  provides  sample  figures  in  most 
fields,  and  you  can  change  the  numbers  as 
you  like.  Fill  in  the  data  and  click  on  the 
arrow  key  at  the  bottom  of  the  display  to  see 
the  results.  Going  back  and  forth  between 
the  data  entr\’  screen  and  the  results  display 
enables  you  to  view  any  number  of  what-if 
scenarios  and  collect  a  variety  of  examples 
for  your  stories. 

Suppose  you  are  putting  together  a  stor\' 
on  how  readers  can  routinely  save  for  a  rainy 
day.  In  the  “Budgeting”  section  of  the  main 
screen,  you  click  on  a  link  that  reads,  “How 
much  should  1  set  aside  for  emergencies?” 
The  calculator  seeks  projection  on  how 
much  to  set  aside  for  unexpected/uninsured 
emergencies  such  as  medical  costs,  legal 
suits,  auto  repairs  and  property-  damage,  data 
on  insurance  deductibles,  savings  and  how 
much  to  save  in  case  of  loss  of  job  or 
income.  After  you  provide  figures,  the  site 
reports  how  much  you  would  need  to  cover 
the  emergencies  and  how  long  it  will  take  at 
the  current  saving  rate  to  raise  that  amount. 

Other  considerations  for  using  this  site 
with  your  reporting: 

1. The  on-screen  forms  sometimes  ask  for 
data  on  topics  that  may  require  additional 
explanation.  For  instance,  occasionally  a  cal¬ 
culator  needs  to  take  into  account  the  “pre¬ 
dicted  inflation  rate,”  “tax  on  earnings,”  pro 
jected  property  taxes,  mortgage  insurance 
and  so  on.  The  site  has  these  fields  hyper¬ 
linked  to  a  glossary-  section.  Click  on  the  link 
for  details  of  what  additional  information  is 
being  sought. 

2.  The  site  also  offers  graphics,  additional 
tables  and  further  text  details  with  many  of 
its  results.  Locate  icons  at  the  top  of  the 
results  display  to  see  Graphs,  Tables  or 
Explanation. 

3.  Finan('.enter  also  has  articles  online 
about  various  consumer  finance  issues  on 
saving,  insurance,  budgeting,  credit  lines, 
investing  and  so  on. To  see  them,  click  on  the 
“SmartFacts”  link  on  the  introductory-  page. 
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In  Short 


THOMSON  GETS  CONTRAQ 

Thomson  Interactive  Media 
in  Stamford,  Conn.,  will 
publish  online  classified 
ads  for  the  Portland  Press 
Herald  and  Maine  Sunday 
Telegram,  owned  by  Guy 
Gannett  Communications  of 
Portland,  Maine.  Thomson 
will  provide  its  Classified 
IQ  product,  which  offers 
search  capabilities  for  clas¬ 
sified  advertising,  to  set  up 
Maine  Classified,  a  private, 
branded  regional  classified 
network.  Thomson  also 
hosts  classified  sites  for 
the  Houston  Chronicle, 
Tampa  Tribune  and  Long 
Island,  N.Y.,  Newsday.  The 
company  provides  new 
media  advertising  for  news¬ 
papers  with  a  combined 
circulation  of  more  than 
4.5  million.  E&P  is  also  a 
client  of  the  company. 
www.maineclassified.com 
www.thomsoninteractive.com 


POST  AND  WEST  POINT 

Washingtonpost.Newsweek 
Interactive  of  Arlington, 

Va.,  has  collaborated  with 
the  United  States  Military 
Academy  at  West  Point  to 
provide  high-speed  access 
to  washingtonpost.com.  A 
Sun  Ultra  2  server  was 
installed  and  configured  to 
provide  the  site  to  West 
Point  cadets  directly  from 
the  academy's  computer 
center.  The  server  allows 
West  Point  fast  access  to 
washingtonpost.com  with¬ 
out  consuming  much  of  the 
academy's  overall  Internet 
bandwidth. 
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More  And  Better  Color 
From  Refurbished  Presses 


printed  the  Post. 

Toward  the  purchase  of  six 
MAN  Roland  Geoman  presses, 
the  big  Brazilian  daily  O  Globa  in 
Rio  de  Janeiro  traded  in  its  three 
Cioss  Metroliner  presses.  (Inland 
Newspaper  Machinery  (k)rp. 
will  sell  its  7-year-old,  27<'ouple 
(A)lorliner  addition.)  The  Chronicle  is  buying  the 
Metroliners  from  MAN  through  Global  Press  Sales 
Inc.,  Somerset,  N.J.,  which  is  owned  by  former 
MAN  Roland  Inc.  CEO  Edward  R.  Padilla. 

The  Chronicle  now  uses  a  nine-unit  Metroliner 
in  its  downtown  plant  (which  it  recertly  decided 
to  keep  intact  there,  according  to  vice  president 
of  manufacturing  Dale  Nissen).  From  the  Post,  in 
the  words  of  Chronicle  operations  vice  president 
Jack  Stanley,  it  got  “a  very  oddly  laid-out  press¬ 
room";  two  lO-unit  presses  and  one  nine-unit 
press  (each  with  six  halfdecks)  and  two  eight- 
unit  presses  (each  with  five  halfdecks). 

Though  all  were  essentially  set  up  as  lO-unit 
presses  with  a  center  folder,  Stanley  explained, 
the  lines  were  never  entirely  filled  out  hy  the 
Post's  original  owners,  by  the  Toronto  Sun  Corp. 
or,  finally,  by  Singleton’s  company. “So  there’s  real¬ 
ly  three  different  types  of  presses  there,  which 
were  at  odds  with  the  Metroliner  press  that  we 
have  downtown,”  he  said. 


EW  OFFSET  pressrooms 
don’t  always  rely  on 
new  equipment,  and 
color  extensions  don’t 
always  call  for  towers. 

Two  very  different  North 
American  projects  demonstrate 
the  viability  of  venerable  offset 
machines,  including  some  already  used  on  two 
other  continents  and  others  being  refurbished  by 
their  third  owner. 

E&P  talked  to  the  Houston  Chronicle's  opera¬ 
tions  chief  and  two  of  his  suppliers  about  their 
effort  to  move  the  major  metro  off  the  last  of  its 
letterpress  by  modernizing  and  reconfiguring 
older  offset  equipment.  Next  month  we  ll  cover  a 
(Canadian  daily’s  move  to  offset  that  combines 
new  color  towers  with  a  refurbished  press. 


Upgrades  and  the 
call  for  more 
color  keep  old 
offset  in  service 


UPGRADING  A  FORMER  CROSS-TOWN  RIVALS  PRESSES 

Already  running  letterpress  of  various  vintages, 
an  offset  press  and  even  some  heatset  offset,  the 
Chronicle's  printing  equipment  became  even 
more  diverse  three  years  ago,  when  it  acquired 
the  assets  of  its  defunct  cross-town  rival,  the 
Houston  Post,  from  William  Dean  Singleton’s  Con¬ 
solidated  Newspapers.  Even  those  presses,  nomi- 
nalh  the  same  as  the  Chronicle's  offset  press,  dif¬ 
fered  among  themselves  in  certain  respects. 

To  enhance  color  capacity  and  print  quality 
while  bringing  some  uniformity  to  its  presses,  the 
Chronicle  is  buying  similar  presses  from  yet 
another  paper,  overhauling  all  its  printing  machin¬ 
ery,  and  reconfiguring  the  iron  into  six  closely 
matched  offset  presses  in  the  plant  that  once 


BRITAIN  AND  BALTIMORE  BEFORE  BRAZIL 

When  Toronto  Sun  bought  the  Post,  it  installed 
two  Metroliners  made  at  Goss’  Preston,  England, 
plant.  Although  the  British-made  Metroliners  had 
a  cutoff  similar  to  the  three  in  Houston,  their  fold- 


Rendering  shows  Houston 
Chronicle's  planned  offset 
press  design  and  the  various 
sources  of  its  components. 


EQUIPMCNT  MOVED  EROM  PRESS  11 

EQUIPMENT  MOVED  FROM  PRESS  C  .A 

I  I  EQUIPMENT  TO  BE  PURCHASED 

EQUIPMENT  PURCHASED  FROM  O'CLOBO 
■■  EQUIPMENT  PURCHASED  NEW  FROM  COSS  GRAPHICS  SYSTEMS 


Source;  Global  Press  Sales 
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ers  are  about  six  inches  wider.  (“The  shaft  actual¬ 
ly  has  to  go  out  around  through  the  folder,”  said 
Stanley.  “So  we’ve  got  universals  on  it,  which  is  a 
little  strange  in  a  line  shaft,  but  it  works  fine.”)  The 
nine-unit  press  is  the  result  of  two  monos  and  a 
halfdeck  having  been  damaged  en  route  across 
the  Atlantic.  In  partial  replacement,  the  Post 
bought  a  unit  from  those  being  phased  out  at  the 
Baltimore  Sun. 

The  Chronicle  will  buy  some  new  halfdecks  and 
other  components  from  Goss.  It  also  will  make  use 
of  some  Y  columns  from  a  Goss  Mark  V  that  came 
with  the  Chronicle's  purchase  of  the  Post's  old 
downtown  letterpress  plant,  when  the  Toronto 
Sun  bought  the  Post  from  former  Texas  Gov. 
William  Hobby’s  family  in  1983.  Because  the 
newest  of  the  Post's  letterpress  units  was  a  close 
match  to  the  the  Chronicle's  now-mothballed 
Mark  V,  it  once  served  as  backup  whenever  a 
Chronicle  press  was  down  for  work. 

In  all,  the  Chronicle  winds  up  with  columns 
from  the  old  letterpress,  its  own  and  the  Post's 
original  offset,  new  halfdecks  from  Cedar  Rapids 
and  presses  from  Britain,  Brazil  and  Baltimore  — 
all  made  to  operate  and  look  like  the  same  new 
machines. 

“Presses  you  basically  take  apart,  refurbish, 
remanufacture  and  rebuild  almost  indefinitely,”  said 
Stanley,  who  boasts  “five  letterpresses  that  run 
like  a  Swiss  watch  [and]  print  better  than  many 
people  print  offset.”  His  paper’s  weekday  sports 
and  business  section  is  still  printed  letterpress. 


and  Stanley  maintains  that  “most  people  cannot 
tell  the  difference.”  He  predicts  the  project  will 
“use  virtually  everything”  but  an  extra  folder  or 
two. Any  remaining  iron,  he  said,"will  look  more 
like  the  bones  left  after  a  Thanksgiving  dinner.” 

PRESS  PROJECT  OUTLINE 

The  Chronicle,  said  Stanley,  sought  to  “evolve” 
its  Southwest  plant  (the  former  Post  plant)  “into, 
first,  a  common  platform  to  print  across  —  which 
obviously  is  every  pressman's  desire  and  is  more 
efficient,  more  productive  —  and  to  be  able  to 
offer  marginally  more  color.”  Already,  he  said,  the 
Chronicle  typically  runs  three  and  sometimes 
four-color  leads  in  its  various  products. 

O  Globo's  presses  “will  start  to  be  dismantled 
in  January  of  ’99,”  said  Padilla,  whose  company 
will  then  ship  most  of  the  20  Metrocolor  units 
from  Rio  de  Janeiro  to  a  warehouse  connected  to 
an  older  Chronicle-owned  plant,  where  the 
paper’s  own  personnel  will  strip  and  refurbish  — 
virtually  remanufacture  —  all  the  machiner>. 

Meanwhile,  Padilla’s  company  will  engineer  and 
supply  drawings  for  the  reconfiguration  of  the  var¬ 
ious  components  into  compatible  presses  —  a  job 
it  began  some  time  ago  on  the  units  in  Houston. 
Rigging  and  erecting  are  contracted  to  specialist 
firms  because,  said  Stanley,  “that’s  pretty  trick\' 
stuff  —  sort  of  like  moving  a  piano,  only  bigger.” 

0\’er  three  to  three  and  a  half  years,  the 
Chronicle  will  fill  out  the  Southwest  plant’s 
presslines  to  six  10-unit  presses  on  10  reelstands. 


Making  A  Case  For 
Doing  It  Yourself 


O  COMPLETELY  REFURBISH  all 
the  printing  equipment  in  a 
years-long  multipress  expansion  pro¬ 
ject,  the  Houston  Chronicle  could 
have  hired  the  presses’  manufacturer, 
Goss  Graphic  Systems,  or  any  of  sev¬ 
eral  third  parties  specializing  in  the 
work. 

Unlike  most  other  papers,  however, 
Hearst  Corp.’s  biggest  daily  (553,000 
circulation,  750,000  Sundays)  gave  its 
own  personnel  the  opportunity,  and 
sufficient  time  to  accomplish  the 
huge  task  on  their  own. 

“I  think  people  miss  the  satisfac¬ 
tion  and  sort  of  job-enrichment  that 
goes  with  having  your  machinists 
and  your  electricians  do  this  stuff,” 
said  Chronicle  operations  vice  presi¬ 
dent  Jack  Stanley.  Once  trained,  he 
said,  they  know  how  the  equipment 
works  and  can  fix  it  fast  should  the 


need  arise. 

Moreover,  the  work  is  a  challeng¬ 
ing  change  from  the  routine  tasks  of 
daily  operations  and  maintenance. 

“These  guys  fight  for  the  chance 
to  work  on  these  refiirb  crews,” 
Stanley  said.  “They  like  it.  It’s  hard 
work,  but  they  can  really  look  at  the 
result  and  be  proud  of  it.” 

When  he  brought  the  project  pro¬ 
posal  to  Hearst  Corp.  in  New  York, 
said  Stanley,  Houston’s  mechanics, 
machinists  and  electricians  “were  as 
anxious  as  every'body  else”  about 
whether  it  would  be  approved. 

Those  same  staffers  “do  a  hell  of  a 
job,”  he  said.  “You’ve  got  to  have  peo¬ 
ple  who  care  about  what  they’re 
doing,  who  take  pride  in  what 
they’re  doing.  Not  everything  works 
the  first  time  out  —  you’ve  got  to 
give  them  a  chance  to  learn.” 


Stanley  allowed  that  some  outside 
assistance  is  needed  —  more  for  elec¬ 
trical  than  mechanical  work,  owing 
to  the  complex  wiring  of  older  press¬ 
es  that  predate  development  of  pro¬ 
grammable  logic  contmllers.  Orlando- 
based  TW.  Davis  Electrical 
Contractors  has  turnkey  responsibili¬ 
ty  for  drives  and  controls  work. 

Crews  range  from  six  to  10  mem¬ 
bers,  depending  on  the  pha.se  of  a 
job,  and  rotate  from  routine  shifts 
and  assignments  to  the  press  refur¬ 
bishing  project. 

“That's  a  good  way  for  young  peo¬ 
ple  to  learn  a  lot  of  things  in  a 
hurry,”  Stanley  commented,  noting 
that  the  Chronicle  has  trained  its 
own  press  operators  since  1991. 

“They  get  to  work  with  people 
who  are  more  experienced.” 

— Jim  Rosenberg 
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Each  will  comprise  10  mono  floor  units  with  at 
least  six  c«)lor  decks  (two  will  have  seven);  and  a 
mono  unit  stacked  on  the  No.  3  position. That 
extra  mono  unit,  together  with  the  halfdecks, 
Stanley  said,  “gives  us  an  additional  color  lead  vir- 
tualh  free.” 

Now  configured  for  back-to-back  four-color 
leads  on  each  side  of  a  folder,  each  press  will  wind 
up  with  another  one  at  the  far  end  —  “a  way  to 
basicalh’  do  48  pages  of  back-to-back  color  col¬ 
lect,”  said  Stanle>’.  He  quickly  added  that  there  is 
“no  intention  of  running  our  main  section  that 
wa)  ”  or  using  the  capacity  for  commercial  work. 
(The  paper,  after  all,  has  a  heatset  plant  for  that.) 

He  called  it,  however, “a  very  good  way  to  run 
three-  and  four-color  leads  —  good  positions  for 
our  advertisers  and  our  editorial  people”  on  sec¬ 
tion  fronts,  backs  and  center  pages  —  “in  a  very 
cost-effective  manner.” 

Fre.ssure  for  additional  color,  he  said,  comes  more 
from  the  advertising  offices  than  the  newsroom. 

IN-HOUSE.  IN-PLACE  REMANUFACTURING 

“We  started  out  . . .  saying,  where  do  we  want 
to  be  by  the  year  2000,  give  or  take,”  said  Stanley. 
“What  do  we  need  to  accommodate  editorial  and 
advertising  ...  in  terms  of  expected  growth  of  the 
city,  circulation  growth  and  color  requirements  — 
and  just  general  printing  quality?” 

The  paper  considered  a  couple  of  plans  before 
finding  O  Globo,  then  spent  six  or  seven  months 
deciding  if  that  plan  was  the  best  one.  Its  cost 
was  “substantially  below”  that  of  the  other  plans, 
said  Stanley,  but  “it  will  take  more  hard  work  and 
it’s  going  to  take  longer.  We’re  going  to  trade  off 
time  and  our  own  .sweat  ...  to  get  to  where  we 
want  to  be,  but  I  think  that  it’s  the  right  thing  to 
do.” 

()  Globo  proved  a  ver>'  cooperative  seller,  accord¬ 
ing  to  Stanley,  who  said  his  technical  and  mech¬ 
anical  staffers  travel  there  about  every  six  months 
and  work  well  with  their  Brazilian  counterparts, 
who  keep  the  presses  in  fine  running  shape. 

Execution  of  a  long-term  upgrade  and  expansion 
strategy,  Stanley  related,  dates  from  1996,  when  the 
Chronicle  began  “refurbishing  our  way  through 
that  plant.”  It  continues  work  on  every  folder,  unit 
and  halfdeck  on  the  five  presses,  replacing  cylin¬ 
ders,  gears,  bearings  and  more  as  goes. “These  are 
significant  rebuilds,”  he  said.”We  are  literally 
remanufacturing”  the  presses  in  place. 

More  than  just  making  repairs,  crews  and  con¬ 
tractors  arc  overhauling  the  presses  to  allow  easi¬ 
er,  better  operation.  They’re  changing  out  convey¬ 
ing  systems  and  upgrading  the  inking  systems;  just 
changed  dampeners  on  all  units  over  to  spray  bars; 
are  redoing  the  rails  after  an  earlier  cut-down  from 
56"  to  54"  and  are  retrofitting,  where  needed,  for 
sidelay  and  circumferential  register  adjustments. 

As  installation  contractor  for  Rockwell  Automa¬ 
tion,  the  Orlando-based  T.W  Davis  Electrical 
(x)ntractors  division  of  (ieorge  R.  Hall  Inc.  is  sup¬ 


plying  new  drives  from  Fincor  (which  was 
already  powering  presses  from  both  the  Post  and 
O  Globo)  and  replacing  the  (atlortrol  system 
with  a  new  PC-based  Allen-Bradley  ink  and  water 
controls  and  register  adjustments. 

Each  press  w411  be  controlled  from  a  new  con¬ 
sole  —  the  five  that  T.W.  Davis  finished  installing 
last  week  and  a  sixth  that  it  will  put  in  with  the 
units  from  Brazil.  Full  electrical  overhaul  of  O 
Globo's  presses  is  about  a  four-month  job,  accord¬ 
ing  to  T.W.  Davis  vice  president  Bruce  Knepp, 
who  added  that  in  practice,  the  length  of  such 
jobs  depends  on  access  to  the  presses. 

With  operators  able  to  control  any  press  from 
any  console,  said  Knepp, “they  can  certainly  do  a 
lot  more  work. They’ve  got  200%  more  control.” 

Stanley  said  he  wants  to  be  able  to  look  press¬ 
men  in  the  eye  when  telling  them  he  expects 
good  work  —  something  he  can’t  do  if  they’re 
handed  a  “broken  hammer  and  a  saw  with  a  bent 
tooth.”With  “a  first-class  set  of  tools,”  he  remarked, 
a  competent  crew  will  “give  you  a  first-class  job.” 

“We  spend  a  lot  of  time  training  mechanical 
and  electrical  workers,”  the  operations  executive 
added.  “We’re  certainly  one  of  the  few  metros 
that  does  —  and  is  certified  by  Goss  to  do  —  our 
own  work,”  including  work  on  folders. 

Those  capabilities  are  a  source  of  great  pride  at 
the  paper  and  the  reason  it  can  look  at  such  a 
years-long  project,  according  to  Stanley  (see  side- 
bar,  p.  37). The  long-term,  in-house  approach,  he 
said, “obviously  ...  is  significantly  less  expensive 
than  trying  to  build  a  plant  or  do  things  in  a  very' 
fast,  disruptive  manner.” 

“In  effect,  what  we  set  out  is  a  project  that 
would  fit  a  budget  on  a  per  year  basis,  which  we 
nicely  have  timed  to  minimize  the  impact  on  pro¬ 
ducing  our  product.”  It  will  do  that  by  rotating 
presses  into  and  out  of  production  as  needed, 
using  six  presses  during  peak  periods  and  five 
the  rest  of  the  year,  in  a  manner  that  conforms  to 
the  rigging  schedule. 

In  the  process,  crews  acquire  an  intimate  knowl¬ 
edge  of  the  equipment  they'll  be  working  on  for 
years  to  come.  And  years  before  the  project  is 
completed,  operations  are  already  benefiting. 

Though  calling  it  “a  little  rocky'  at  first”  owing 
to  the  greater  demands  his  paper  places  on  the 
presses  than  their  previous  owners  did,  Stanley 
remarked,  “We’re  obviously  moving  up,  we’re  get¬ 
ting  a  handle  on  it.  I’ve  been  seeing  average 
increases  in  the  range  of  1,500  to  2,000  copies 
per  hour  over  six  months.” 

When  it  wraps  up  the  project  some  time  in 
2003,  the  Chronicle  will  have  six  uniform  presses 
able  to  print  advance  work  like  weekly  sections 
and  classified  advertising,  “and  bang  out  a  header 
every  night  to  the  clock,”  said  Stanley.  And  while 
acknowledging  the  value  of  new  presses  with  the 
latest  technologies,  he  said  that  when  that  day  in 
2003  arrives,  “I  don’t  think  we  ll  take  a  back  seat 
to  anybody.” 
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ET  BOTH  BOOKS  FOB  ONLY  $179 


Save  $45  off  the  single-edition  price!  And  receive  an  additional 
5%  off  your  current  order  and  all  future  orders  if  you  place  a 
standing  order  for  the  combined  set!! 

These  two  references  supply  you  with  all  the  data  you  need  for 
dailies  worldwide  and  weeklies  and  speciality  newspapers  in  the 
US  and  Canada,  including:  shoppers,  alternative,  ethnic,  military, 
religious,  parenting,  real  estate,  and  senior  publications. 

You  get  all  the  contacts,  circulation  data,  ad  rates,  special  edi¬ 
tions  PLUS  mechanical  specs,  commodity  consumption,  installed 


equipment,  Web  site/e-mail  addresses,  all  syndicates,  associa¬ 
tion  addresses  and  phone  numbers,  Canadian  publications,  AND 
in  the  E&P  INTERNATIONAL  YEAR  BOOK  a  unique  industry 
buyer's  section. 

If  you  are  a  publisher,  you  HAVE  to  know  the  competition,  no  mat¬ 
ter  what  their  stripe.  That's  why  we've  bundled  both  books 
together  at  a  special  rate. 

Save  $45  by  ordering  your  Year  Books  in  this  combination  offer. 
ORDER  TODAY! 


□  YES!  Please  rush  me  the  1998  E&P  Year  Book  set.  I'll  receive  the  1998  editions  of  the  E&P  International 
Year  Book  (Including  the  current  Who's  Where  directory  of  listed  professionals  in  the  Year  Book)  AND 
the  E&P/Free  Paper  Publisher  Community,  Specialty  &  Free  Publications  Year  Book.  I  enclose  my 
payment  for  $179-1  save  $45! 

□  Enter  my  Standing  Order.  My  payment  for  $169  is  enclosed.  I  will  receive  my  Year  BOOK  set  each  year 
automatically  along  with  your  bill  in  May.  I  save  5% 

□  Check  enclosed  (Payable  to  Editor  &  Publisher}  $U.S.  drawn  on  U.S.  bank  only. 

Charge  my  GVisa  QMC  QAMEX# _ Exp. _ 

Signature _ 

(Require  on  Credit  card  orders.} 

Payment  must  accompany  all  orders.  NY,  CA,  DC,  OH  and  Canada  residents  please  add  appropriate  sales  tax. 

Mail  your  order  to  Editor  &  Publisher,  11  West  19th  Street,  New  York,  NY  10011-4234  or  fax  it  to:  (973)  627-5872 


SYNDICATES 


BY  CHRIS  LAMB 

Read  Two  ‘Peanuts’  And 
Call  Me  In  The  Morning 

Psychiatrist  uses  the  famous  comic  strip  to 
help  patients  and  readers  of  his  books 


Dr.  ABRAHAM  WERSKI  was  counseling 
an  alcoholic  who  had  repeatedly 
rejected  his  advice  to  seek  treatment. 
Finally,  the  psychiatrist  turned  to 
(Charlie  Brown. 

Twerski  displayed  several  “Peanuts”  comics  that 
showed  Lucy  holding  a  football  for  Cdiarlie  Brown 
to  kick.  As  usual,  Charlie  Brown  is  reluctant 
because  the  ball  always  gets  pulled  away  and  he 
lands  on  his  back.  Finally,  Lucy  convinces  him 
things  will  be  different  this  time.  But  they  aren’t, 
of  course. 

The  patient  looked  at  the  cartoons  and  smiled. 
“That’s  me  all  right,”  he  said. 

This  happened  almost  20  years  ago,  and  Twerski 
has  used  (;harles  Schulz’s  comic  in  his  practice 
ever  since.  He’s  also  used  the  United  Media  strip  to 
illustrate  his  27  self-help  books  —  the  latest  of 
which.  These  Are  Not  Faults,  They’re  Character 
Traits,  will  be  pub¬ 
lished  this  winter. 

Twerski  said  a  thera¬ 
pist  can  sometimes 
appear  threatening  t)r 
judgmental.  If  so,  the 
patient  can  become 
defensive.  But  “with  a 
cartoon,  the  patient’s 
defenses  are  down  and 
not  up,”  he  said. 

And  while  thera¬ 
pists  interpret  pa¬ 
tients’  problems  for 
them,  cartoon  charac¬ 
ters  are  left  for 
patients  to  interpret. 

“Insights  that  come  from  the  patient  rather  than 
from  the  therapist  are  alwats  more  effective,” 
Twerski  wrote  in  his  1990  book,  Wljen  Do  the 
Good  Things  Start? 

As  physicians  prescribe  different  medications 
to  treat  different  symptoms,Twerski  uses  different 
comics  with  different  patients.  For  instance,  he 
uses  “Cathy”  (by  Cathy  Guisewite  of  Universal 
Press  Syndicate)  when  counseling  people  who 
have  problems  with  co-dependency  or  eating  dis¬ 
orders  and  “Ziggy”  (by  Tom  Wilson  of  Universal) 

Lamb,  who  writes  periodically  for  E&P,  teaches 
at  the  College  of  Charleston  in  South  Carolina. 


Charles  Schulz 


for  its  simple  philosophies  on  life. 

Twerski,  founder  and  director  of  the  Gateway 
Rehabilitation  (Center  in  Aliquippa,Pa.,noted  that  a 
lot  of  people  harp  on  past  mistakes  because  it 
takes  away  the  responsibilities  of  the  present.  He 
said  this  is  counterproductive,  and  uses  “Ziggy”  to 
help  make  this  point. 

In  one  panel,  the  Ziggy  character  says:  “Because 
)’our  ftiture  is  determined  by  your  past,  you  must 
be  very  careful  of  what  kinds  of  things  you  do  in 
your  past.” 

“Peanuts”  can  also  sum  up  the  futility  of  living  in 
the  past.  In  one  strip,  Linus  asks  (Charlie  Brown: 
“Don’t  you  think  a  person  should  worry  about 
today  and  not  tomorrow?”  Charlie  Brown  replies: 
“That  would  be  giving  up.  I’m  still  trying  to  make 
yesterday  better.” 

Twerski,  who’s  also  a  rabbi,  turns  more  often  to 
“Peanuts”  for  cartoon  therapy  than  any  other 
comic.  After  he  got 
through  to  his  alco¬ 
holic  patient  in  1979, 
Twerski  contacted 
United  and  asked  if  he 
could  use  “Peanuts”  in 
his  books.  The  syndi¬ 
cate  put  him  in  touch 
with  Schulz. 

Twerski,  a  frequent 
contributor  to  Profes¬ 
sional  Counselor  mag¬ 
azine,  said  Schulz  has 
psychological  insights 
equal  to  those  of  the 
most  experienced 
therapist.  This  flatters 
the  cartoonist,  but  he  said  it  would  be  “fatal”  to 
think  too  much  about  psychology  when  doing 
“Peanuts"  strips  because  this  would  make  them 
pompous. 

Yet  Schulz  is  keenly  aware  of  the  impact  his  48- 
t  ear-old  comic  has  had  over  people’s  lives.  He  fre¬ 
quently  hears  from  readers  who  say  their  minister 
used  a  “Peanuts”  strip  in  a  Sunday  sermon. 

“Dr.  Twerski  is  taking  it  in  a  slightly  different 
direction,”  Schulz  said.  “I  think  it’s  wonderful.” 

While  Twerski  sees  how  “Peanuts”  changes 
patients’  lives,  this  doesn’t  affect  the  way  Schulz 
views  his  feature.  “I’m  not  out  to  save  the  world,” 
he  said.  “It’s  just  a  comic  strip.” 


Dr.  Abraham  Twerski 
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Three  cartoonists  with  over  6,000  newspaper  clients  between  them  were  among  those 
celebrating  the  20th  birthday  of  "Garfield”  during  a  recent  gathering  at  the  International 
Museum  of  Cartoon  Art  in  Boca  Raton,  Fla.  Sitting,  from  left  to  right,  are  museum  founder/ 
"Beetle  Bailey"  creator  Mort  Walker  of  King  Features  Syndicate  and  "Garfield”  creator 
Jim  Davis  of  Universal  Press  Syndicate.  Standing  are  museum  president/King  chairman 
Joe  D'Angelo  and  Dean  Young,  who  does  "Blondie"  for  King,  with  his  wife  Charlotte. 


Thomson  Has 
Hoops  Hopes 

A  SYNDICATED  PUBLICATION 

called  Basketball  This  Week  is 
being  launched  in  October  by  Thomson 
Target  Media. 

Basketball  This  Week  will  cover 
men’s  and  women’s  professional  and 
college  basketball.  It  will  include  fea¬ 
tures,  columns,  scouting  analyses,  pre¬ 
views,  statistics,  game  recaps  and  fanta¬ 
sy  b-ball  coverage.  Special  editions  will 


Basketball  This  Week  prototype 


focus  on  the  NCAA  tournament  and 
NBA  playoffs. 

The  publication  is  a  repackaged  ver¬ 
sion  of  Prime  Media  Communications’ 
Basketball  Neu’s.  TTM  already  offers 
Pro  Football  This  Week,  a  repackaged 
version  of  PMC’s  Pro  Football  Weekly. 

King  Sets  Up 
‘Housekeeping’ 

A  CONSUMER  ADVICE  column  is 
being  introduced  by  King  Features 
Syndicate. 

The  weekly  “Good  Housekeeping 
Institute  Savvy'  Consumer,"  which 
includes  graphics,  is  written  by  the  98- 
year-old  GHI.  It  is  affiliated  with  the  1 1 3- 
year-old  Good  Housekeeping  magazine. 

Clients  include  the  Albuquerque 
(N.M.)  Journal,  Boston  Herald,  Denver 
Rocky  Mountain  News,  Sacramento 
Bee,  Salt  Lake  Tribune  and  Seattle  Post- 
Intelligencer. 

An  Anniversary 
For  ‘Alley  Oop’ 

“  A  LLEY  OOP"  HAS  reached  its  65th 
jfv  anniversary'. 

'The  VT.  Hamlin-created  comic  is  now- 
done  by  Dave  Graue  and  Jack  Bender  of 
Newspaper  Enterprise  Association. 


1999  Call  for  Projects 


The  Pew  Center 
for  Civic  Journalism 

is  inviting  news  organizations  to  apply 
for  modest  funding  for  experiments  that 
try  to  involve  citizens  in  reporting  on 
public  issues. 

Eligible  are  newspapers,  magazines, 
television  and  radio  stations;  particularly 
encouraged  are  media  partnerships. 
Proposals  must  include  newsroom 
training  in  civic  journalism.  Of  special 
interest  are  experiments  in  creative 
techniques  in  civic  framing,  writing,  and 
engaging  the  public  that  can  be  shared 
with  other  journalists. 


Deadline:  Oct.  1, 1998 


The  Center  helped  to  support  13  projects 
in  1998.  Funded  activities  have  included: 

Framing  stories  to  make  citizens 
part  of  the  conversation 

■A:  Creating  interactive  news  reports 

★  Sampling  citizen  issues  through 
polling  or  focus  groups 

■Ar  Fostering  discussion  of  issues  in 
study  circles 

'A:  Examining  choices,  options  and 
solutions  to  problems 

★  Town  meetings  or  other  forums 

-A-  Using  coordinators  for  community 
out  reach 

Call  the  Pew  Center  for  an 
application  or  visit  our 
website  at:  www.pewcenter.org 


Pew  Center  for  Civic  Journalism 

1101  Connecticut  Ave.,  NW 
Suite  420 
Washington,  DC  20036 
Tel:  (202)  331-3200 
Fax:  (202)  347-6440 
E-Mail:  news@pccj.org 


Funded  by  the  Pew  Charitable  Trusts 
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Contract 

Continued  from  page  9 

the  San  Francisco  Chronicle  and  San 
Francisco  Examiner,  which  have  an 
entry-level  minimum  of  $623  and  a  top 
scale  of  $981 .  Union  field  representative 
Erin  Tyson  Poh  predicted  the  pact 
“won’t  be  an  easy  sell,”  but  members 
will  approve  it. 

“We  aren’t  dancing  in  the  street  over 
this,  but  getting  a  first  contract  is  never 
easy  —  especially  with  Dean  Singleton. 
In  a  way,  we  feel  luck)'  to  have  achieved 
it,”  Poh  added.  One  benefit,  she  said, 
would  be  an  established  system  for 
merit  raises  “instead  of  the  willy-nilly 
way  employees  have  been  given 
increases.”  She  said  one  Tribune  worker 
has  not  gotten  a  raise  in  10  years. 

The  contract  calls  for  the  company  to 
establish  a  merit  pay  cash  pool  consist¬ 
ing  of  1%  of  the  total  bargaining  unit  pay¬ 
roll  for  the  previous  12  months.  In  the 
third  year  of  the  contract,  the  pool  rises 
to  2%.  All  pool  money  must  be  allocated. 

According  to  the  Guild,  management 
began  with  an  offer  of  a  $435  mini¬ 
mum,  though  the  final  agreement  calls 
for  a  guaranteed  median  rate  of  $550  a 
week  for  employees  with  less  than  six 
years  tenure,  $720  after  six  years  on  the 
payroll. The  agreement  is  “by  no  means 
a  financial  victory,  but  it  is  a  huge  step 
toward  resolving  the  ennui  that  perme¬ 
ates  this  organization,”  said  Stacy  Wells, 
Guild  unit  chair.  “We  are  hopeful  that 
now  we  will  be  working  with  manage¬ 
ment  and  not  against  them.” 

ANG  president  and  publisher  Scott 
McKibben  expressed  satisfaction  with 
the  contract  but  defended  the  compa¬ 
ny’s  current  policy  on  merit  raises  as 
organized  and  fair,  saying,  “We’ve  been 
giving  merit  raises  all  along.  Those  who 
deserA’ed  raises  got  them.  We  have  had 
some  people  who  did  not  perform  well 
and  they  did  not  receive  raises.” 

—  M.L.  Stein 


Food  Lion 

Continued  from  page  14 

VS.  ABC;  Fakes,  Lies  and  Videotape,”  by 
Food  Lion;  the  ethics  code  of  the 
Society  of  Professional  Journalists;  and  a 
selection  of  news  articles. 

Folkerts,  who  was  paid  by  Food  Lion, 
provides  a  brief  history  of  the  contro¬ 
versy  and  suggests  questions  intended 
to  spark  classroom  discussions.  She  said 
the  information  package  is  intended  as 
a  tool  in  journalism  classes,  where  stu¬ 
dents  can  discuss  what  is  news,  how 
news  is  gathered  and  how  news  is  pre¬ 
sented.  “It’s  designed  as  a  package  to 
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use  in  class,  to  come  to  your  own  con¬ 
clusions,”  she  explained. 

Folkerts  said  she  was  approached 
about  doing  the  study  by  a  consultant 
for  Akin  Gump  Strauss  Hauer  &  Feld, 
LLP,  the  law  firm  that  represented  Food 
Lion.  “Food  Lion  never  even  asked  to 
change  anything  except  one  phrase  —  1 
don’t  remember  it  exactly  —  a  legal 
term  that  wasn’t  quite  accurate.  It  was 
very  hands-off,”  said  Folkerts. 

Ahearn  said  Folkerts  had  access  to  all 
the  material  that  Food  Lion  obtained, 
including  45-hours  of  videotape. 

“We  know  it’s  going  to  be  discussed 
with  or  without  our  input,”  said  Ahearn. 
“But  we  wanted  to  make  certain  that 
professors  had  access  to  a  broad  range 
of  information  as  they  were  deciding 
what  to  present  to  their  students.” 


Secession 

Continued  from  page  29 

oughly.”  But  Edwin  Guthman,  a  journal¬ 
ism  professor  at  the  University  of  Sou¬ 
thern  California,  said  both  newspapers 
should  have  refrained  from  creating  any 
appearance  of  a  conflict  of  interest. 

“There  is  just  no  question  that  the 
Daily  News  has  compromised  its  cover¬ 
age  of  that  rather  important  issue,”  said 
Guthman,  a  former  Times  national  edi¬ 
tor.  “They  have  been  editorially  sup¬ 
porting  it,  so  there’s  no  question  of 
where  they  stand.  ...  In  both  cases,  I 
think  the  Daily  News  stepped  further 
over  the  line  than  the  Times”  Still, 
Willes  had  no  pressing  need  to  join  the 
business  group,  Guthman  said,  adding,“I 
just  think  it’s  something  that  he’s  not 
fully  sensitive  to  yet.” 

Daily  News  editor  David  J.  Butler  did 
not  return  messages  seeking  comment. 
Mike  Lange,  a  Times  Mirror  spokesman, 
said  the  money  paid  to  the  Los  Angeles 
Business  Advisors  was  not  comparable 
to  the  Daily  News'  contribution  to  the 
secession  group. 


Shop  Talk 

Continued  from  page  56 

lined  with  advertising  billboards.  But  of 
course,  it  happened  in  Chicago. 

And  this  brings  us  to  the  second  les¬ 
son.  The  same  newspapers  that  mutely 
watched  as  the  city  trampled  on  First 
Amendment  rights  and  applied  Wild 
West  law  to  news  box  locations  from 
1992  through  1998  now  realize  that  the 
posse  is  closing  in  on  their  homestead. 
Not  surprisingly,  they  were  upset  when 
they  learned  of  the  ordinance. 
Regrettably,  their  reasons  were  not  as 
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principled  as  one  might  expect. 

The  Jewish  Star  attended  meetings 
called  by  the  city  this  spring,  and  others 
initiated  by  the  Chicago  Sun-Times.  The 
question  was,  limit  the  damage  to  circu¬ 
lation  by  working  with  the  city,  or  take 
legal  action  to  get  the  city  to  negotiate? 
In  spite  of  widespread  outrage,  the 
newspapers  could  not  agree  on  what  to 
do.  It  was  apparent  their  competitive 
interests  varied  and  they  tended  to  view 
regulation  as  a  business,  not  a  constitu¬ 
tional,  issue. 

USA  Today  refused  to  work  with  the 
free  publications.  The  Chicago  Tribune 
opposed  legal  action.  The  Sun-Times 
warned  if  the  court  action  led  to  back¬ 
room  talks,  each  paper  was  on  its  own. 

In  the  end,  eschewing  help  from 
other  papers  or  the  state  press  associa¬ 
tion,  the  Sun-Times  and  Tribune  joined 
four  weeklies  —  Chicago  Reader,  New 
City,  NDigo  and  Tr/bi/ne-owned  Exito 
—  in  a  suit  challenging  the  ordinance 
on  First  Amendment  grounds.  U.S. 
District  Judge  Ruben  Castillo  restrained 
the  city  from  acting  while  the  parties 
negotiated,  and  in  June  a  compromise 
was  reached  and  hailed  by  the  Sun- 
Times  and  Tribune,  apparently  because 
the  timing  and  size  of  the  multiple- 
title  news  box  project  were  curtailed. 
So  why  was  the  compromise  disap¬ 
pointing? 

First,  the  ordinance  remains  on  the 
books.  That  means  that  news  boxes  — 
signs  of  a  healthy  democratic  society  — 
remain  in  the  eyes  of  the  Daley  admin¬ 
istration  as  causes  of  “visual  clutter.” 
Second,  Chicago’s  papers  accepted  the 
notion  that  multiple-title  news  boxes 
with  billboard-sized  ads  and  attached 
telephones  and  ATMs  are  not  an  aes¬ 
thetic  blight,  while  news  boxes  are. 
Third,  dailies  continue  to  enjoy  prefer¬ 
ential  governmental  treatment,  while 
nondailies  face  interference.  Indeed, 
free  nondailies,  including  ethnic  and  spe¬ 
cialty  papers,  face  a  relative  lack  of  alter¬ 
native  distribution  channels  downtown. 

It’s  worth  repeating:  Freedom  of 
speech  and  the  freedom  to  circulate 
that  speech  go  hand-in-hand.  “[Wlithout 
the  circulation,  the  publication  would 
be  of  little  value,”  the  Supreme  Court 
noted  10  years  ago  in  City  of  Lakewood 
vs.  Plain  Dealer  Publishing  Co.  When 
the  Chicago  newspapers  opted  to  pre¬ 
sent  only  the  interests  of  a  clique,  they 
left  the  impression  they  were  cutting  a 
deal  with  City  Hall  —  a  notion  rein¬ 
forced  when  they  dropped  their  First 
Amendment  stand  in  favor  of  a  compro¬ 
mise,  leaving  in  place  an  offensive  ordi¬ 
nance  that  can  only  diminish  press  free¬ 
doms.  Look  for  more  ill  winds  to  blow 
in  the  Windy  City. 
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FEATURES  AVAILABLE 


AGING 


“DEAR  ABBY”  style  column  targeting 
baby  boomers  and  their  parents  offer¬ 
ing  vital  information  and  creative  solu¬ 
tions  for  commonly  encountered  age- 
related  concerns.  "The  Best  Years”  - 
Free  samples  -  Low  rates.  (973)  729- 
431 1  ext.  21  or  visit  our  website  at 
http:/ /www.best-years.com 


ASTROLOGY 


ASTROLOGY  EVERYDAY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  all  tne  work  and  its  FREE! 
Call  Boldly  Interactive  (206)  654-7919 
or  E-mail:  sales@boldly.com 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


“HOLLYWOOD  SCENE": 

Classy  gossip  by  a  true  insider.  For 
details  call  (800)  959-9977. 


HEALTH  &  FITNESS 


ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alone/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)639-5484 
NEW  LIVING  NEWS  SERVICE 


HUMOR 

PUZZLES 

DON'T  LAUGH,  YOU'RE  NEXT 

The  Washington  Wit  &  Humor  of 

Russell  Warren  Howe 

Any  publisher,  editor  or  radio  station 
manager  considering  running  a  humor 
column  or  commentary  may  receive  a 
free  copy  from  Mr.  Howe  of  this  selec¬ 
tion  of  64  op-eds  and  radio  pieces. 

(202)  337- 1 560  FAX  (202)  625- 1 999 

CANYOUHACKETT? 

Variety  Puzzles  Since  1 981 

Free  Samples  -  Wide  Appeal 
(877)  201 -7630  Toll  Free 

PUZZLE  FEATURES  SYNDICATE 

The  Finest  In  Crossword  Puzzles 

Call  (800)  292-4308/(909)  766-761 7 

REAL  ESTATE 

SLIGHTLY  OFF  SUPERMOM!  Syn¬ 
dicated  columnist  Deb  Di  Sandro  (847) 
639-1232.  www.mc.net/slightlyoff 

BUILD  YOUR  REAL  ESTATE  AD  PAGE 
around  this  weekly  market  commentary 
with  reader  Q  &  A.  Free  sample. 

PUZZLES 

Alan  Shultz,  J.D.  (800)  853-3286 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 

REUGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 

(800)  257-4972 

FAX  your  ad  to  212  ^929  ♦1259 

ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(727)  786-5930 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.  BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
“WE'VE  MOVED" 

24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)733-8053 

or  write  Box  31 29,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


CASH  OUT.  Merger/ Acquisition.  Joint 

Venture.  Capitalization.  Restructuring. 

Reorganization.  JMPC.  Est.  1983, 

(61 4)  889-9747.  www.jmpc.net 

August  29, 1998 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


THOMAS  C.  BOUTHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 


NEWSPAPERS  FOR  SALE 


FLORIDA:  TV  and  dining  guides 
$750,000;  Island  resort  magazine 
$1 25,000;  Central  monthly  $1 1 9,900; 
COLORADO:  Weekly  $1 50,000. 

Mayo  Communications 
(813)971-2061 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 

(512)476-3950 


PACIFIC  NORTHWEST  MONTHLY 
trade  publication  for  antique  and  coun¬ 
try  stores  in  4  western  states,  leading 
publication  in  strong  Seattle- Portland 
market.  Call  Linda  (360)  736-871 6  or 
E-mail  oscelot@localaccess.com 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
Please  call  to  discuss  your  options  in  a  sale. 

Bolitho-Cribb 
&  Associates 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners,  ' 
Bank,  Tax,  Stock,  Assets 


For  a  listing  of 
publications  for  sale,  go  to 
www.cribb.com 


Publication  Brokerage  & 
Appraisals  since  1923 


406-58&>6621 

Fax  406-586-6774 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email  :jcrfbb<§>lmtnet 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227 
Crystal  City,  MO  6301 9. 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  150  publications,  including  55 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  Ki^ereiices 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desto  Or..  Dallas.  TX  ^5225 


http://www.mediainfo.com 
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ANNOUNCEMENTS 

PUBLICATIONS  FOR  SALE 

PUBLICATIONS  FOR  SALE 

ANNUAL  BASEBALL  MAGAZINE 

Only  publication  covering  the  Spring 
Training  market.  Established,  national 
distribution  of  1  50,000.  Strong  in  FL 
and  AZ.  $1 75,000.  (800)  473-1656 

NORTHERN  ARIZONA'S  leading 
monthly  tourist/visitor  magazine,  cover¬ 
ing  Flagstaff,  Sedona,  Grand  Canyon. 
Home-operated  business.  Great  poten¬ 
tial.  Owner  retiring.  Send  SASE  for 
prospectus.  The  GUIDE,  2700 

FLORIDA  GULF  COAST  golf  pub¬ 
lication.  Great  niche  -  Great  area. 
Excellent  growth.  (352)  787-9669 

Woodlands  Village  Blvd.,  #300-291, 
Flagstaff,  AZ  86001 . 

Website:  www.theguide-fsgc.com 
E-mail:  theguide@infomagic.com 

TRADE  ASSOCIATIONS 


AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  on 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax;  (407)  774-6751  or 
write:  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


Call  us  about  our  low 
contract  rates! 

(212)  675-4380  ext.  171, 173 


NEWS  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the  only 
independent  weekly  NEWS  maga¬ 
zine  covering  the  newspaper  indus¬ 
try. 

EDITOR  &  PUBLISHER 
1 1  West  19th  Street, 

New  York,  NY  10011 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


MODEL  4500  Fold  'N  Tyer  Stepper 
Incorporated.  $1 5,000. 

(209)  722-0588 


6  ADD  ON  POCKETS 
1  Main  Station  Muller  Martini  227 
inserting  machine.  Will  sell  as  individ¬ 
ual  components,  os  is  or  rebuilt 
Call  (903)  596-6250 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

MAILROOM  EQUIPMENT 
Standleeand  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 

MULLER  MODEL  227S  4  into  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501)  967-3595 

PRE-OWNED  MAILROOM  Equipment 
Bill  Konipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


FERAG  EQUIPMENT 


EQUIPMENT 
FOR  SALE 

VARIO-DISC 
INSERTING  SYSTEMS 

QUANTITY  ASHING  PUCE 
AVAILABLE  PER  SYSTEM 

MULTI-CELL  (10)  $100,000 

COMPLEX 

of  3  Stackers 

I  (Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  863-3003 

Fax  (516)  843-2280 


MAILROOM 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAIIABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
vvww.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

NEWSPRINT  FOR  SALE 

30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)  644-2661 ,  Fax  (949)  644-0283 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel;  (91 3)  648-2000 
Fax:  (913)648-7750 

FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  PRESSES 
AND  POST  PRESS  EQUIPMENT 
INIAND  IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTP's  - 1 990  vintage. 

•Six  MAN  ROLAND  LITHOMATIC  II 
units  and  2  half  decks,  42"  RTP's,  and 
60  HP  motors  and  controllers. 

•7-unit  GOSS  URBANITE  with  folder 
and  upper  former. 

•2-unit  GOSS  COMMUNITY  press 
with  Community  folder  and  grease 
lubricated  units. 

•4-unit  HARRIS  VI 5C  (converted  to 
VI 5D),  mid  70's  vintage. 

•7-unit  NEWS  KING  with  KJ8  folder 
and  40  HP  motor  and  drive.  Very 
clean  and  in  good  condition  -  1978 
vintage. 

•Model  News  90  SIGNODE  TYERS, 
Model  2000  IDAB  STACKERS  AND 
STEWART  GLAPAT  COR  TRUCK 
LOADERS. 

•Five  Model  D-500  MEG  2-arm  RTP's 
for  42"  diameter  rolls. 

•Two  model  300  Custom-Bilt  3-knife 
trimmers. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050  Fox  (913)  492-621 7 
www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


OFFERED  FOR  SALE; 

8-unit  Goss  Urbanite  U-700/1000 
series  press  (4  floor  units,  3  stacked) 
with  3-color  unit;  folder,  upper  former, 
and  press  drives.  (941 )  561-6401 . 

Inter-Continental  Graphics,  Inc. 


PRESSES 

Goss  3.2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (213)  256-7607 

USED  WEB  PRESSES 
ON  THE  INTERNET  AT 
WWW.  webpresses .  com 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

Call  Chris  George  (8(X))  356-4886  or 
Fox  (8 16)  887-2762. 
www.midamericagraphics.com 
F-mail:  dkgeorge@midamerica- 
graphics.com 


WANT  TO  BUY 
2  Kansa  480  add  on  Pockets 
Contact  Randy  Ward  (605)  339-2383 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


ON  LINE  IN  1998 


Editor  &  Publisher’s  International  Year  Book 

. . .  the  encyclopedia  of  the  newspaper  industry 

Section  VI:  Equipment,  Supplies  and  Services 

Companies  serving  the  newspqter  industry 

Classified  advertising  makes  your  business 
listing  STAND  OUT  in  E&P's  Year  Book. 

BOLDe  first  line  of  your  listing 
ADQbur  logo  to  the  listing 
LINI(our  website  to  E&P's  website  -  www.mediainfo.com 

PROMOTB>uf  business  with  additional  ad  copy 

Contact  the  Editor  &  Publisher  Classified  Ad  Department 
and  we  will  show  you  the  most  affordable  ways  to  reach 
decision  makers  at  newspapers. 

Phone  (212)  675-4380  Ext.  171  or  173, 

Mon-Fri  9am-5pm  EST 
Email 

mattw(3mediainfo.com,  hazelp@mediainfo.com 
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INDUSTRY  SERVICES 


CIRCUIATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-new5.com 
WWW. metro-news.com 


13  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


BLENKARN  TELEMARKETING 
'  Auto  pay  experts 
’  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  2 18-6731 


CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (91 2)  336-2700 


CIRCUIATION  SERVICES,  INC. 
20%  PAID  Telemarketing  Guaranteed 
Comprehensive  Verification  Reports 
Consumer  Surveys  with  Logic  Q&A 
Specific  and  Non-Pub  Databases 
Highest  Quality  at  Lower  Rates 
Andrew  Orr  (888)  343-0470 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEORUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 


JOHN  A.  BURKE 
Circulation  Sales  &  Training 
Phone/Fax  (51 6)  588-2735 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCUIATION  SERVICES 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(888)  890-7272 


PERFORMANCE-DRIVEN  SALES  CREW 
NEEDED  for  major  newspaper 
in  New  York  Metropolitan  area  (45 
minutes  outside  NYC).  Must  be  a 
highly  professional  door-ta-door  crew¬ 
ing  company  with  a  proven  track 
record  driving  circulation  sales.  High 
potential.  Excellent  compensation.  In¬ 
store  kiosk  sales  contracts  also  avail¬ 
able.  Call  (91 4)  578-2430  for  details. 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http:  // www.fakebrains.com 


MEXICO  INFORMATION 


INDISPENSABLE  FOR  MEXICO  RE¬ 
SEARCH.  Catalog  of  Mexican  news¬ 
papers,  magazines,  specialty  journals. 
$55  prepaid.  All  TV  &  Radio  $65.  Mex¬ 
ican  Research,  P.O.  Box  40565, 
Tucson,  AZ  8571 7.  (800)  943-4595. 


NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

1  ll 

“Executive  search,  recruitment  and 

placement  services. ..to  fit  your  needs.” 

Haas/Watkins  &  Associates 

713-977-8955  Fax  713-334-4180 

1 

e-mail:  rhaas^’rhaas.com 

Ron  Haa.s 

PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAa  TOLL  FREE  (800)  657-2 1 1 0 


TRAINING 


PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 
Newspaper  Production  &  Research 
Center  (405)  524-7774 


Run  your  ad  for  12»  26,  39  or  52  issues  (o 
increase  awareness  while  benefittinfi  from 
our  low  contract  rates. 

CaU  (212)  675-4380  x  171,  173 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 


ADVERTISING 


ADVERTISING/MARKETING  DIREaOR 


_ ADVERTISING _ 

ADVERTISING  MANAGER 

The  Sanford  Herald,  a  1 4,000- 
circulation  newspaper  in  the  heart  of 
North  Carolina  with  a  tradition  of 
journalistic  excellence,  seeks  an 
ADVERTISING  AAANAGER  to  oversee 
a  retail  sales  staff  af  five  and  a 
classified  staff  of  two.  We're  looking 
for  what  everyone  else  is  looking  for:  a 
uality,  conscientious  and  extraor- 
inary  sales  leader  who  can  train, 
motivate,  and  create.  What  we 
have  to  offer  is  a  chance  to  shine  and 
an  opportunity  to  live  in  a  beautiful, 
fast-growing  market  with  many 
opportunities  for  personal  and  pro¬ 
fessional  growth.  Submit  resume,  and 
introductory  letter  to  Bill  Horner  III,  pub¬ 
lisher,  The  Sanford  Herald,  P.O.  Box 
1 00,  Sanford,  NC  27331  -01 00. 

ADVERTISING  SALESPERSON,  mini¬ 
mum  2  years  experience,  needed  by 
Zone  5  group  to  become  part  of  man¬ 
agement  with  superb  profit-sharing,  com¬ 
missions  and  best  benefits.  $45,000 
base  salary.  Must  be  strong  on  layouts, 
have  a  love  for  selling  and  working 
with  people,  and  able  to  inspire  a 
small-town  staff  in  Heartland  America. 
Send  letter  that  describes  your 
accomplishments  and  goals,  along  with 
resume  to  Box  08618,  Editor  &  Pub¬ 
lisher. 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
News  Montana,  Inc.  seeks  an  experi¬ 
enced,  successful  Advertising  Manager 
to  lead,  train  and  motivate  the  sales 
staff  at  our  three  weekly  Montana 
newspapers.  The  ideal  candidate  will 
have  superior  sales  skills,  will  be  knowl¬ 
edgeable  in  developing  market 
research  and  will  have  proven  man¬ 
agerial  abilities.  We're  a  progressive 
organization  in  a  fast-growing  retail 
and  recreational  market.  Competitive 
compensation  and  benefits.  Send 
resume  and  references  to  James  E. 
Moore  II,  publisher.  News  Montana, 
Inc.,  P.O.  Box  970,  Red  Lodge,  MT 
59068.  E-mail:  jemii@wtp.net 

Closing  date  September  4 

ADVERTISING  SALES  MANAGER 

New  Hampshire  micro-daily  in  ski 
country  seeks  display  ad  sales  man¬ 
ager  to  lead  four-person  department. 
This  is  a  hands-on  position  with  time 
split  50/50  between  creating  new  busi¬ 
ness  and  administration.  Great 
opportunity  for  up-and-comer  or  for 
quality  of  life  change.  Contact:  Mark 
Guerringue,  publisher.  The  Conway 
Daily  Sun,  P.O.  Box  1940,  North  Con¬ 
way,  NH  03860. 

mark@mountwashingtonvalley.com 


The  Times,  a  Gannett  newspaper  in 
Gainesville,  GA  (28,000  circulation), 
has  an  immediate  opening  for  an 
innovative,  success  oriented  individual, 
with  a  proven  track  record  in  newspa¬ 
per  sales  and  management.  Initiatives 
ta  grow  top  line  revenue  and  increase 
market  share  in  automotive  and  real 
estate  are  a  must.  Send  resume  to  The 
Times,  Attn:  Human  Resources,  P.O. 
Box  838,  Gainesville,  GA  30503  or 
fax  to  (770)  532-1368. 

EOE 

CLASSIFIED  ADVERTISING  MANAGER 

Immediate  opening  for  classified  sales 
management  professional,  at  large- 
distribution,  Zone  2  weekly  newspaper. 
Must  supervise  and  participate  in 
daily  operations  of  busy  and  grawing 
department,  create  growth  oppor¬ 
tunities,  as  well  as  recruit,  train, 
develop,  and  maintain  team  of 
telemarketing  and  direct  sales  pro¬ 
fessionals.  Successful  applicants  will 
demonstrate  history  of  soles  and  man¬ 
agement  successes.  Must  be  prepared 
to  “roll  up  your  sleeves”  as  part  of 
growing,  “hands-on”  management 
team.  Attractive  compensation  and 
relocation  package.  Resumes,  with 
salary  history,  in  confidence  to  Box 
08606,  Editor  &  Publisher. 


Group  of  aggressive  weeklies  in  north¬ 
ern  California.  Great  small  town  living. 
Salary  and  bonus  $36  to  $42K. 
Resume  to  Publisher,  8331  Triad  Cr, 
Sacremento,  CA  95828. 


CLASSIFIED  ADVERTISING 
GROUP  SALES  MANAGER 

The  Buffalo  News,  the  upstate  New 
York  daily  newspaper  that  ranks  #1  in 
Newspaper  Designated  Market 
penetration  nationwide,  is  seeking  a 
group  sales  manager  for  its  outside 
classified  advertising  sales  department. 
The  successful  candidate  will  have  a 
strong  sales/ management  background 
in  both  automotive  and  real  estate 
sales  and  a  proven  track  record  of 
increasing  ad  revenues,  building 
creative  ad  programs,  motivating  sales 
people  and  making  quality  pre¬ 
sentations.  Excellent  compensation  and 
benefits.  Send  resume  and  salary 
requirements  to  Classified  Advertising 
Manager,  The  Buffalo  News,  One 
News  Plaza,  P.O.  Box  100,  Buffalo, 
NY  14240. 


CO-OP/VENDOR 
PROGRAM  MANAGER 
Immediate  opening  at  The  Miami 
Herald/El  Nuevo  Herald  for  an  experi¬ 
enced  Co-Op/Vendor  Manager. 
Supervise  2  sales  reps.  Fax  resume  to 
(305)  376-3243.  Or  mail  to  One 
Herald  Plaza,  Miami,  FL  33132  Attn: 
Josie  Bocallao. 
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_ ADVERTISING _ 

DISPLAY  ADVERTISING  MANAGER 

Zone  1  business  weekly  in  1  million-t- 
morket  seeks  rainmaker  to  lead  display 
team.  Proven  ability  to  staff,  manage 
and  lead  a  team  of  6  sales  reps.  Key 
account  management  skills,  and  ability 
to  help  develop  profitable  ancillary 
products  required.  Experience,  talent 
and  ambition  essential.  Send  resume, 
references  and  compensation  history  to 
Box  08609,  Editor  &  Publisher. 

HANDS  ON  RETAIL  AD  MANAGER 
with  proven  leadership  to  head  6- 
member  outside  team  for  targeted 
metro  weekly  with  absolutely  specta¬ 
cular  demographics.  Should  be  orga¬ 
nized,  good  coach,  strong  on  special 
sections.  Good  salary/incentives 
package.  VYrite  with  resume  to  Michael 
Lewis,  publisher,  Miami  Today,  P.O. 
Box  1 368,  Miami,  FL  33 1 01 ,  or  fax  (305) 
358-4811. 


RETAIL  ADVERTISING  MANAGER 

The  Springfield  News-Leader  is  a 
Gannett  newspaper  which  serves  the 
growing  community  of  Springfield, 
Missouri  and  a  distribution  area  which 
covers  34  counties  in  southwest  Missouri 
and  Arkansas.  VYe  are  currently  seeking  a 
Retail  Advertising  Manager  to  manage 
our  sales  staff  of  over  20  account 
executives.  This  is  a  once-in-a-lifetime 
opportunity  for  a  dynamic,  self- 
motivated  individual  to  join  a  Fortune 
500  company  in  a  leadership  role. 
Qualified  candidates  must  demonstrate 
a  successful  sales  management  back¬ 
ground  in  newspaper  or  related  print 
advertising,  with  minimum  of  three 
years'  management  experience  in  this 
field.  A  college  degree  in  Marketing, 
Business,  or  related  field  is  required. 
Must  possess  excellent  leadership 
qualities  and  the  ability  to  generate 
appropriate  sales  anci  motivational 
strategies  to  maximize  sales  and  profits 
and  lead  our  sales  team  to  excel. 

Springfield,  the  third-largest  city  in  the 
state,  is  located  in  the  heart  of  the 
Ozarks/Branson  recreational  region  of 
southwest  Missouri.  The  cost  of  living  is 
one  of  the  lowest  to  be  found  in  o  city 
of  our  size;  and  the  quality  of  life  is  a 
strong  attraction  to  the  area.  We  offer 
on  excellent  salary  and  bonus 
package,  paid  vacation,  sick  leave,  a 
401  (k)  and  retirement  plan,  company- 
paid  life  insurance  and  several  options 
for  your  health  care  coverage,  includ¬ 
ing  dental,  vision  and  hearing  insur¬ 
ance.  Excellent  opportunities  for  advan¬ 
cement  are  available  for  the  successful 
candidate. 

Qualified  applicants  should  send 
resume  to: 

Jennifer  Taylor,  SPHR 
Director  of  Human  Resources 
The  Springfield  News-Leader 
651  Boonville 
Springfield,  MO  65806 
FAX:  (417)  836-1230 
E-mail:  jtaylor@cland.net 

We  recognize  and  appreciate  the 
benefits  of  diversity  in  the  workploce. 
People  who  share  this  belief  or  reflect  a 
diverse  background  are  encouraged  to 
apply. 


_ ADVERTISING _ 

RETAIL  ADVERTISING 
SALES  MANAGER 

The  Southern  Illinoisan,  a  Lee 
Enterprises,  Inc,  newspaper,  is  seeking 
a  talented,  experienced  Retail  Advertis¬ 
ing  Sales  Manager  to  replace  one 
recently  promoted  within  our  company. 
Applicants  should  be  well  schooled  In 
the  art  of  inspection,  planning,  and 
analysis  and  be  ready  to  ossist  a  staff 
of  26  sales,  creative  and  support  peo¬ 
ple  in  achieving  their  goals  in  a  com¬ 
petitive  college  market.  This  position  is 
also  responsible  for  direct  morketing 
and  other  targeted  non-core  revenue 

fjrojects.  Position  reports  to  the  pub- 
isher  and  is  part  of  the  management 
planning  team.  Applicants  with  a  prov¬ 
en  track  record  should  send  cover  let¬ 
ter  and  resume  to: 

Bette  Ligon 

Human  Resources  Manager 
Southern  Illinoisan 
P.O.  Box  2 108 
Carbondale,  IL  62902 
EOEM/F 


INSIDE  SALES  & 

CUSTOMER  SERVICE  MANAGER 

Do  you  have  a  proven  track  record  of 
success  coaching  and  leading  sales  pro¬ 
fessionals  to  meet  and  exceed 
customers'  expectations?  If  you  hove 
excellent  leadership  skills,  strong  sales, 
communication,  organization  and 
follow-through  skills  with  a  focus  on 
customers  and  quality  results,  then  The 
Hartford  Courant  wants  to  talk  to  you! 

Responsibilities  include  direct  man¬ 
agement  of  our  telephone  sales  and 
customer  service  teams  as  well  as 
development  of  new  products  and 
revenue  generating  ideas.  We  are  look¬ 
ing  for  o  creative  individual  experi¬ 
enced  in  all  aspects  of  classified,  who 
has  demonstrated  success  of  implement¬ 
ing  innovative  strategies  for  growth  in 
a  competitive  market.  This  is  an 
excellent  opportunity  to  work  for  a 
progressive  and  innovative  organiza¬ 
tion. 

We  offer  a  competitive  compensation 
and  benefits  package.  Reply  with 
resume,  cover  letter  and  salary  require¬ 
ments  including  position  title  to  The 
Hartford  Courant,  Employee  Services 
Department,  285  Broad  Street,  Hartford, 
a06115.EOE 

ADMINISTRATIVE 

THE  IREX  Professional  Media  Program 
(ProMedia),  a  USAID-funded  project, 
seeks  a  long-term  Resident  Advisor  for 
a  Belarusian  print  media  development 
program.  The  ideal  candidate  is  an 
experienced  professional  with  busi¬ 
ness/journalism  experience  in  print 
media.  International  experience  and 
Russian  language  ability  are  desirable. 
Send  resume  with  salary  history  to 
Media/Bel,  fax:  (202)  628-8 1 89  or 
irex@irex.org  No  calls,  please.  EOE 


Editor  &  Publisher: 

The  communication  link 
of  the  newspaper  industry 
every  week  since  1884. 


GENERAL  MANAGER 

Innovative  executive  needed  to  lead 
talented  publishing  team  of  the  award 
winning  THE  CATHOLIC  SPIRIT.  This 
newly  redesigned  newspaper  inspires 
and  helps  to  build  community  for 
700,000  Catholics  in  the  Archdiocese 
of  Saint  Paul  and  Minneapolis. 
Responsible  for  all  aspects  of  pub- 
lishing^  operations,  including  circula¬ 
tion  development,  advertising  sales, 
editorial,  production  and  distribution 
for  flagship  newspaper  and  other  pub¬ 
lications.  Experience  and  education 
background  in  marketing  and  business 
essential  with  knowledge  of  newspaper 
and/or  other  periodical  publishing 
desired.  Ability  to  represent  and 
articulate  teachings  and  traditions  of 
the  Catholic  faith  and  be  able  to 
interact  with  Church  leadership  at  all 
levels.  Senior  position  reports  to  the 
Archbishop  and  Board  of  Directors.  Com¬ 
petitive  compensation  packoge.  Send 
resume  in  confidence  to  Father  Kevin 
McDonough,  Archdiocese  of  Saint  Paul 
and  Minneapolis,  226  Summit  Avenue, 
St,  Paul,  MN  55102. 

Equal  Opportunity  Employer 

ACADEMIC 


THE  UNIVERSITY  OF  MINNESOTA  COL¬ 
LEGE  OF  LIBERAL  ARTS  seeks  a 
dynamic  individual  with  both  the  vision 
and  the  achievement  necessary  to  lead 
the  School  of  Journalism  and  Mass 
Communication  into  the  21st  century 
as  the  School's  Director.  The  School 
has  received  an  unprecedented 
infusion  of  new  funding  to  develop  cut- 
ting-edge  professional  degree  pro¬ 
grams,  launch  a  multi-disciplinary/ 
multi-industry  Institute  for  New  Medio 
Studies,  completely  overhaul  its 
facilities,  and  hire  numerous  new  fac¬ 
ulty. 

REQUIRED  QUALIFICATIONS:  Bache¬ 
lor's  degree;  3  years  administrative 
experience;  exceptional  leadership/ 
accomplishment  in  a  college,  univer¬ 
sity,  communicotions  industry,  or  jour¬ 
nalism;  academic  or  professional 
achievements  sufficient  for  tenure  at  the 
rank  of  full  professor  at  a  major 
research  university;  experience  in  com¬ 
munity  building;  demonstrated  vision  in 
planning  and  implementation. 

SELECTION  CRITERIA:  Earned  doctorate; 
record  of  successful  fundraising;  out¬ 
standing  achievement  as  a  leader  of  a 
mojor  organization;  ability  to  translate 
a  vision  for  medio/communications/ 
journalism  into  academic  program;  com¬ 
mitment  to  the  liberal  arts.  This  position 
has  two  components:  The  nine-month, 
full-time  faculty  position  is  with  tenure 
at  the  rank  of  professor;  the  position  of 
director  is  for  a  renewable  three-year, 
twelve-month  term.  The  appointment 
starts  7/1/99. 

SUBMIT  applications  (letter  of  applica¬ 
tion,  resume  or  c.v.,  names/phone  of  3 
referees)  or  nominations  to: 

Suzanne  Bring,  Office  of  CLA  Dean 
UNIVERSITY  OF  MINNESOTA 
223  Johnston  Hall 
1 01  Pleasant  Street,  SE 
Minneapolis,  MN  55455 
(612)624-0098 

Applications  reviewed  beginning 
10/15/98.  Position  open  until  fillM.  The 
University  of  Minnesota  is  an  equal 
opportunity  educator  and  employer. 


ment  of  Journalism  Division  of  Student 
Publications  invites  applications  for  the 
position  of  Lecturer/News  Adviser.  This 
is  a  new  position  and  will  be  a  12- 
month  joint  appointment  split  between 
the  units. 

The  Lecturer/ Adviser  will: 

(1 )  Provide  advising  support  for  the  Stu¬ 
dent  Publicotions  program  and  the 
Department  of  Journalism  to  the  editor 
and  editorial  staff  of  The  Battalion,  a 
five-day-a-week  newspaper  (four-days 
during  summer  sessions),  including 
radio  and  online  editions,  and 

(2)  Teach  two  courses  per  semester. 

Qualifications:  A  bachelor's  degree  in 
journalism  or  related  field  required, 
master's  degree  preferred;  five  or  more 
years  experience  in  print  journalism 
and/or  mass  communication  required, 
and  willingness  and  ability  to  work 
irregular  hours.  Starting  salary  range 
for  this  position  is  $30,000  -  $36,000. 

Applicants  should  send  cover  letter, 
resume,  and  list  of  three  professional 
references  to  Robert  Wegener,  general 
manager.  Student  Publications,  Texas 
A&M  University,  College  Station,  TX 
77843,  For  more  information,  please 
call  (409)  862-7658  or  E-mail: 

rwegener@tamu.edu 
Texas  A&M  is  an  equal  opportunity/ 
affirmative  action  employer. 

ART/GRAPHICS 

GRAPHIC  ARTIST 

The  Ann  Arbor  News,  one  of 
Michigan's  fastest  growing  dailies,  has 
an  opening  for  an  experienced  graphic 
artist  and  page  designer.  We're  look¬ 
ing  for  a  journalist  with  the  skills  to 
design  the  charts,  maps,  information 
graphics  and  illustrations  we  need  on 
our  news  and  feature  pages.  We  want 
initiative,  creativity  and  an  artist  who 
can  help  us  explore  visual  options  in 
story  presentation.  Candidates  should 
be  experienced  with  QuarkXPress, 
Photoshop,  Freehand  and  Illustrator. 
Applicants  should  send  a  cover  letter, 
resume  and  samples  of  their  work  to 
News  Editor  Andy  Chapelle,  340  E. 
Huron  Street,  Ann  Arbor,  Ml  48106- 
1 1 47.  The  Ann  Arbor  News  is  an 
Equal  Opportunity  Employer. 

CIRCULATION 

ASSISTANT  CIRCUIATION  DIREaOR 

Zone  1  daily  and  Sunday  newspaper  is 
seeking  a  strong,  dynamic  leader  with 
exceptional  management  and  market¬ 
ing  skills.  The  successful  candidate  will 
have  a  “can  do”  attitude  and  passion 
for  outstanding  customer  service.  This 
position  oversees  the  day-to-day  oper¬ 
ation  of  a  busy  circulation  department. 
Exceptional  analytical  skills  and  detail 
orientation  a  must. 

Competitive  salary,  incentive  and  bene¬ 
fits  package.  Interested  candidates  with 
5+  years  of  circulation  management 
experience  should  submit  a  resume 
with  cover  letter  and  salary  require¬ 
ments  to  Box  08611,  Editor  &  Pub¬ 
lisher.  EOE  M/F 
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HELP  WANTED 


CIRCULATION 


CIRCUIATION  DIREaOR 

Small  daily  newspaper  in  Zone  2,  pub¬ 
lished  Monday  -  Saturday  with  a 
circulation  of  7,500  is  seeking  a 
hands-on  community  oriented  pro¬ 
fessional  to  lead  circulation  depart¬ 
ment.  Exceptional  customer  service 
skills  and  strong  single  copy  sales  are 
a  must. 

If  you  like  a  challenge  you  may  be 
right  for  us.  Oualiried  applicants 
should  submit  a  resume  and  cover  let¬ 
ter  with  salary  requirements  to  Box 
08604,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

Small  6-day  daily  in  a  growing 
southern  Zone  5  market  seeks  someone 
who  knows  how  to  grow  home  delivery 
and  single  copy  sales,  and  wants  his/ 
her  first  crack  at  running  the  show. 

We'll  offer  a  worthwhile  compensa¬ 
tion/benefits  package,  and  the  be¬ 
ginning  of  a  career  with  a  long 
established  and  well-known  newspaper 
company.  You  bring  us  evidence  that 
you  can  produce  the  numbers. 

Send  resume  to  Box  08607,  Editor  & 
Publisher. 

CIRCULATION  ZONE  MANAGER 

The  Express-Times,  a  50,000  circula¬ 
tion  MediaNews  newspaper  in  Easton, 
PA,  is  seeking  a  Regional  Zone  Man¬ 
ager.  The  qualified  candidate  will 
supervise  5  District  Managers  and  must 
be  a  self-starter  with  leadership 
qualities  to  work  in  a  fast  paced,  com¬ 
petitive  environment.  Candidate  will 
also  be  responsible  for  increasing  daily 
and  Sunday  home  delivery,  maintain¬ 
ing  quality  service  to  all  home 
ddivered  customers  and  ensuring  all 
weekly  revenue  is  collected  in  each  dis¬ 
trict.  Excellent  salary,  bonus  and  bene¬ 
fits  package.  Send  resume  and  salary 
requirements  to  The  Express-Times,  30 
N.  4th  Street,  P.O.  Box  391,  Easton, 
PA  18044-0391,  Attn:  Rob  Rothacker. 
Or  fax  to  (610)  258-1434. 

CIRCULATION  DIREaOR 

Community  Newspaper  Company  is 
Greater  Boston's  fastest  growing  media 
company.  CNC  publishes  90  weekly 
newspapers,  20  shoppers,  4  dailies, 
and  numerous  niche  products  reaching 
1 .4  million  readers  weekly. 

We  seek  an  aggressive,  experienced 
circulation  professional  dedicated  to  pro¬ 
viding  the  highest  caliber  of  customer 
service  emphasizing  home  delivery 
and  single  copy  sales  for  the  Middlesex 
News  which  is  the  paper  of  record  in 
the  western  suburbs  or  Boston.  This  is 
an  extensive  geographic  distribution 
center,  therefore  the  candidate  must  be 
highly  organized  with  experience  in 
increasing  circulation  through  innova¬ 
tive  marketing  and  promotion  strate¬ 
gies. 

We  are  experiencing  rapid  customer 
and  revenue  growth  resulting  in  long 
term  career  potential. 

Please  send  your  resume  and  salary 
history  to  CNC,  254  Second  Avenue, 
Needham,  MA  02194.  Attn:  John 
McNamee  or  Fax  to  (781 )  433-6740. 
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CIRCULATION 


CIRCULATION 

SALES  AND  MARKETING  MANAGER 

Indianapolis  Newspapers,  Inc.  has  an 
immediate  full-time  employment 
opportunity  in  our  Circulation  Depart¬ 
ment.  We  are  seeking  a  high-quality, 
qualified  candidate  to  fill  the  Circula¬ 
tion  Sales  and  Marketing  Manager 
position. 

The  Circulation  Sales  and  Marketing 
Manager  is  responsible  for  the  effective 
sales  and  marketing  efforts  for  Indi¬ 
anapolis  Newspapers,  Inc.  to  obtain 
increased  circulation.  This  objective  will 
be  obtained  by  directing  circulatian 
sales  and  marketing  efforts;  developing 
and  initiating  new  sales  efforts  and  pro¬ 
motions;  implementing  sales  controls  to 
provide  quality  and  accountability  and 
setting  and  monitoring  sales  and 
marketing  policies  ana  procedures. 
This  position  is  also  responsible  for 
creating  and  implementing  the  yearly 
Circulation  marketing  plan  and  sales/ 
expense  budget  anci  managing  to 
these  plans.  The  ideal  candidate  should 
possess  significant  experience  in 
circulation  sales  and  marketing  in  a 
newspaper  environment,  prior  man¬ 
agement  experience  and  a  college 
degree  or  equivalent  experience.  This 
individual  must  also  possess  strong 
supervisory  skills  and  a  consensus- 
building  management  style.  The  candi¬ 
date  will  work  closely  with  the  Advertis¬ 
ing  and  Marketing  Department  to 
create  comprehensive  circulation  mar¬ 
keting  plans. 

Indianapolis  Newspapers,  Inc.  offers 
an  attractive  benefits  package  which 
includes  medical,  dental,  vision  cov¬ 
erage,  a  pension  plan  and  a  401  (k) 
program. 

Interested  candidates  should  submit  a 
resume  with  a  cover  letter  identifying 
this  position,  salary  history  and 
references  to: 

Employment  Division 

Indianapolis  Newspapers,  Inc. 

307  North  Pennsylvania  Street 
Indianapolis,  IN  46204 

Fax:  (31 7)  633-9816 

Equal  Opportunity  Employer 

CITY  HOME  DEUVERY  MANAGER 

The  Blade,  a  145,000  daily  and 
200,000  Sunday  circulation  paper, 
has  an  immediate  opening  for  a 
Circulation  City  Home  Delivery  Man¬ 
ager.  This  positian  is  responsible  for 
managing  the  city  home  delivery  oper¬ 
ation  with  emphasis  on  increasing 
circulation,  meeting  customer  expecta¬ 
tions  and  meeting  departmental  and 
company  goals  and  objectives. 

Requires  a  results  oriented,  teamwork 
philosophy  with  strong  organizational 
and  leadership  skills,  analytical  and  com¬ 
puter  proficiency  and  5-i-  years  of 
progressively  responsible  circulation 
management  experience.  Bachelor's 
degree  in  business,  marketing  or  a 
related  field  preferred.  Highly  com¬ 
petitive  compensation  and  benefits 
package. 

Reply  in  confidence  to  Human 
Resources,  The  Blade,  541  N.  Superior 
Street,  Toledo,  OH  43660  by  Sep¬ 
tember  1 4, 1 998.  EOE 


CIRCULATION 


MANAGER  OF  CIRCULATION  SALES 

The  Oregonian,  the  Pacific  Northwest's 
largest  newspaper,  is  currently  seeking 
a  Manager  of  Circulation  Sales.  This 
position  is  responsible  for  managing 
all  circulation  sales  and  marketing 
activities.  The  Manager  of  Circulation 
Sales  will  wark  closely  with  the  Circula¬ 
tion  Director,  Marketing  Director  and 
other  department  managers  in  the 
development  and  execution  of  circula¬ 
tion  and  newspaper-wide  marketing 
Initiatives. 

The  Portland  metropolitan  area  is  a 
growing  and  dynamic  market  that 
requires  a  sales  manager  who  can 
develop  and  execute  strategies  that  will 
keep  pace  with  household  growth  and 
improve  subscriber  retention.  The 
Manager  of  Circulation  Sales  is 
responsible  for  the  implementation  of 
solid  order  production  practices,  the 
measurement  and  analysis  of  sub¬ 
scriber  retention  and  the  development 
of  sales  campaigns  that  will  motivate 
independent  contractors.  Sales 
Representatives  and  telemarketing 
agents.  This  position  is  a  direct  report 
to  the  Circulation  Director  who  serves 
as  chairperson  of  the  circulation  promo¬ 
tion  committee  and  a  member  of  the 
newspaper  marketing  committee. 

Requirements  for  this  position  include 
at  least  five  years  of  circulation  man¬ 
agement  experience  (preferably  in  the 
area  of  circulation  sales  and  market¬ 
ing),  a  proven  track  record  of  achiev¬ 
ing  circulation  volume  growth,  effective 
oral  and  written  communication  skills, 
and  the  ability  to  develop  and  execute 
detailed  action  plans,  basic  PC  skills 
(word  processing  and  spreadsheets) 
and  a  working  knowledge  of  Federal 
telemarketing  regulations. 

We  offer  a  competitive  salary  and 
benefits  package  with  additional  earn¬ 
ings  potential  in  the  form  of  com¬ 
missions.  For  consideration,  please 
forward  your  resume  and  salary  his¬ 
tory  to  (deadline  for  consideration  is 
September  8, 1 998): 

Employment  Manager 
The  Oregonian 
1 320  SW  Broadway 
Portland,  OR  97201 
Equal  Opportunity  Employer 

SINGLE  COPY  MANAGER 

Leading  Zone  1  daily  and  Sunday 
newspaper  is  recruiting  for  an 
aggressive,  goal  oriented  leader  to 
manage  the  single  copy  division  of  our 
newspaper.  Reporting  directly  to  the 
Circulation  Director,  this  key  position 
will  be  responsible  for  all  aspects  of 
single  copy,  with  a  tremendous  focus 
on  marketing  and  growing  our  daily, 
Sunday  single  copy  circulation.  This  is 
an  excellent  opportunity  for  a  pro¬ 
gressive,  detail-oriented  professional. 

We  offer  a  competitive  salary,  incen¬ 
tive  and  benefits  package  with 
unlimited  growth  potential.  Qualified 
candidates  should  submit  a  resume 
and  cover  letter  to  Box  08610,  Editor 
&  Publisher.  EOE  M/F 


http://www.mediainfo.com 


EDITORIAL 


ASSIGNING  EDITORS 

The  Seattle  Times  (227K  daily;  505K 
Sunday)  seeks  three  high-end  metro 
assigning  editors  to  work  with  report¬ 
ing  teams  in  specialty  coverage  areas. 
Candidates  must  be  able  to  set  a  vision 
for  breaking-news  and  enterprise  cov¬ 
erage  and  coach  reporters  to  execute 
that  vision  to  highest  journalistic  stan¬ 
dards.  Editors  must  work  comfortably 
as  part  of  a  team  and  take  ownership 
of  their  coverage  areas  to  help  build 
the  best  regional  newspaper  in  the 
country.  Excellent  editing  skills,  a 
passion  for  ideas,  enthusiasm  for  news 
and  a  deep  respect  for  readers  are 
required.  The  Times  is  a  Pulitzer  Prize¬ 
winning,  family-owned  newspaper 
with  excellent  benefits.  Send  cover  let¬ 
ter,  resume  and  samples  to  Patricia 
Foote,  assistant  managing  editor.  The 
Seattle  Times,  P.O.  Box  70,  Seattle, 
WA  98111.  Describe  your  approach 
to  story  editing,  story  development  and 
the  editor-reporter  relationship. 


ASSISTANT  LOCAL  NEWS  EDITOR 
The  Loveland  Daily  Reporter-Herald  in 
Colorado  has  an  opening  for  an  assis¬ 
tant  local  news  editor.  The  editor 
:  assists  in  various  editing  roles.  We 
•  need  someone  with  sharp  editing  skills 
:  who  is  a  strong  planner  and  a  people 
i  person.  We  are  also  accepting  report¬ 
ing  applications.  Send  resume  and 
clips  to  Personnel,  Daily  Reporter- 
Herald,  201  E.  5th  Street,  Loveland, 
CO  80537. 


ASSISTANT  MANAGING  EDITOR 
I  The  Review,  a  10,000  circulation  daily 
:  in  scenic  northeastern  Pennsylvania, 

:  currently  has  an  opening  in  its  Editorial 
:  Department  for  an  assistant  manag- 
j  ing  editor.  Applicants  should  possess 
:  excellent  customer  relations  skills,  man- 
:  agement  experience  and  journalistic 
;  ability  in  writing  and  photography. 

I  The  position  involves  night  and  week- 
:  end  hours.  Job  responsibilities  include 
:  special  projects  reporting,  organizing 
I  news  coverage  and  some  administra- 
j  tive  work.  Interested  applicants  should 
:  contact  Review  Managing  Editor 
j  Ian  H.  Fennell  at  (717)  265-1635  or 
I  send  resume  with  work  samples  to 
I  The  Review,  1 1 6  Main  Street,  Towanda, 

I  PA  18848. 

ASSISTANT  METRO  EDITOR 
40,(X)0  PM  daily  seeks  an  assistant 
metro  editor  to  help  direct  news  cov¬ 
erage.  Our  emphasis  is  on  enterprise 
reporting,  not  meeting  coverage,  and 
working  on  the  front  end  with  reporters 
on  news-gathering  experience;  demon¬ 
strated  ability  to  motivate  others; 
good  editing  skills;  understanding  of 
FOIA  and  computer-assisted  reporting. 
Management  experience  helpful,  but 
not  required.  Competitive  salary  and 
benefits.  Equal  opportunity  employer. 
Send  resume,  six  reporting  clips  or  edit¬ 
ing  samples,  and  names  of  three 
references  to: 

Eileen  Lehnert 
Metro  Editor 
Jackson  Citizen  Patriot 
21 4  S.  Jackson 
Jackson,  Ml  49201  -2282 
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EDITORIAL 


ASSISTANT  METRO  EDITOR  -  The  Las 
Vegas  Sun  is  looking  for  an  editor  with 
assignment  experience  to  oversee 
cops,  court  reporters.  No  calls.  Send 
cover  letter  and  resume  to  Mike  Kelley, 
managing  editor.  The  Las  Vegas  Sun, 
800  S.  Valley  View  Boulevard,  Las 
Vegas,  NV  89107. 

ASSISTANT  NEV^S  EDITOR/DESIGN 
Play  a  key  role  on  a  good  news  desk 
and  make  our  pages  look  great.  The 
Star-Gazette,  a  Gannett  newspaper 
(33,000  daily,  46,000  Sunday)  in  the 
Finger  Lakes  region  of  Upstate  New 
York,  seeks  an  energetic,  quality- 
oriented  editor  who  is:  fast  and 
creative  at  design,  skilled  in  QuarkX¬ 
Press  pagination,  a  strong  headline 
writer,  and  able  to  help  others  to  hone 
their  design  skills.  To  apply,  send  a  let¬ 
ter,  resume,  samples  of  best  work  and 
a  week's  worth  of  teorsheets  to  Charles 
W.  Nutt,  editor,  Star-Gazette,  201 
Baldwin  Street,  P.O.  Box  285,  Elmira, 
NY  14902.  The  Star-Gazette  is  an 
equal  opportunity  employer. 

ASSISTANT  SPORTS  EDITOR 

The  Daily  News  of  Los  Angeles  seeks 
an  assistant  sports  editor  —  with  a  flair 
for  design  —  to  oversee  its  1 1  layout 
and  copy  editors.  This  key  editor  will 
help  map  out  the  daily  section,  work 
with  graphics  ta  produce  centerpieces 
and  be  able  to  lay  out  the  section  os 
needed.  Supervisory,  layout  and 
pagination  experience  needed.  The 
200,000-circulation  Daily  News  is  the 
lead  newspaper  in  a  five-paper  group 
in  L.A.  In  addition  to  covering  all  the 
pro  teams,  it  also  covers  UCLA,  USC, 
Cal  State  Northridge  and  more  than 
50  high  schools.  Letter,  resume  and 
work  samples  to  Doug  Jacobs,  execu¬ 
tive  sports  editor.  The  Daily  News,  P.O. 
Box  4200,  Woodland  Hills,  CA 
91365-4200. 

ASSISTANT  SPORTS  EDITOR  -  If  you 
like  sports,  we'll  give  you  all  you  want. 
The  Tribune-Democrat  in  Johnstown, 
PA  (49,000  daily  -  53,000  Sunday)  is 
looking  for  an  Assistant  Sports  Editor 
who  can  handle  the  full  schedules  of 
32  high  schools,  and  player- 
development  franchises  in  professional 
hockey  and  baseball.  We're  in  Pitts¬ 
burgh  Steeler,  Penguin  and  Pirate 
country  between  Pitt  and  Penn  State. 
This  is  a  management  position  that 
involves  copy  editing,  design,  schedul¬ 
ing,  coverage  and  yes,  you'll  write  a 
column.  If  you're  ready  to  step  up, 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  l\-pt. 

1 1  West  19th  St. 
New  York,  NY  1001 1 


ASSISTANT  SPORTS  EDITOR 

The  Observer-Dispatch  in  Utica,  NY,  a 
50,000  AM  Gannett  daily,  is  seeking 
an  assistant  sports  editor  who 
possesses  strong  leadership,  creativity 
and  editing/presentation  skills.  Re¬ 
sponsibilities  include  assisting  in 
planning  coverage,  supervising  our 
10-person  sports  staff  and  overseeing 
editing  and  production  of  the  section. 
Please  send  resume  and  a  half-dozen 
samples  of  your  best  work  to  Rick 
Jensen,  editor,  Observer-Dispotch,  221 
Oriskany  Plaza,  Utica,  NY  1 3501 .  We 
value  diversity. 

ASSOCIATE  EDITORIAL  PAGE  EDITOR 
The  right  candidate  is  a  self-starter 
who  generates  editorial  ideas;  who 
can  write  often  and  quickly  with  style; 
whose  leadership  skills  connect  with 
the  community;  who  is  equally  adept  at 
editing,  developing  and  supervising 
projects;  who  can  fill  in  for  the  editorial 
page  editor,  and  whose  moderately 
liberal  philosophy  fits. 

We  value  the  candidate  who  cares 
deeply  about  helping  identify  solutions 
to  problems  affecting  our  readers,  not 
just  pointing  fingers  or  finding  fault. 
Applicants  should  submit  a  resume, 
relevant  clips,  letter  and  at  least  10  com¬ 
mentary  samples  to  Editorial  Page 
Editor  Hop  Cawood,  Dayton  Daily 
News,  P.O.  Box  1 287,  Dayton,  OH 
45401-1287.  Fax:  (937)  225-7302. 

AUSTIN360.COM,  a  Cox  Interactive 
Media  web  site,  has  an  opening  for  a 
sports  content  manager.  Applicants 
must  have  managerial  experience, 
journalism  degree,  at  least  three  years 
experience,  know  HTML  and 
Photoshop  and  have  a  love  of  sports! 
Send  resume  and  cover  letter  to  Nancy 
Regent,  nregent@cimedia.com 

BUSINESS  EDITOR 

The  Charlotte  Observer  is  looking  for 
an  aggressive,  experienced  leader  for 
its  expanding  business  news  team 
department.  Need  affinity  for  urgent 
business  news,  high-end  story  editing, 
problem-solving  and  people  skills, 
experience  at  smaller  newspapers. 
Send  resume  and  five  work  samples  to 
Jim  Walser,  senior  editor.  The 
Charlotte  Observer,  P.O.  Box  30308, 
Charlotte,  NC  28230-0308. 

jwalser@charlotte.com 

BUSINESS  EDITOR 
PHOTO  EDITOR 

The  Killeen  Daily  Herald,  one  of  Texas' 
best  small  dailies,  has  openings  for 
business  editor  and  photo  editor.  Daily 
newspaper  experience  required  for 
both  positions.  Send  resume  and  work 
examples  to  Brion  Pearson,  managing 
editor,  P.O.  Box  1300,  Killeen,  TX 
76548.  This  is  a  great  opportunity  to 
get  on  the  ground  floor  of  manage¬ 
ment. 

BUSINESS  REPORTER  -  For  aggres¬ 
sive,  fast-growing  48,000  daily  in  the 
best  place  to  live  in  the  US.  Write 
or  fax  (410)  268-4643  Tom  Mar- 
quardt,  managing  editor.  The  Capital, 
Box  911,  Annapolis,  MD  21404.  No 
phone  colls. 


BUSINESS  EDITOR:  Coordinates  all 
business  coverage  for  3-county  area  in 
one  of  the  fastest  growing  areas  of  the 
state.  Writes  and  edits  copy  for  busi¬ 
ness  page  and  alternates  with  assistant 
business  editor  in  paginating  daily  and 
Sunday  business  pages.  Staffs  the 
semi-annual  International  Home  Fur¬ 
nishings  Market  and  showtime  fabric 
show  events.  Send  resume  and  clips  to 
Ken  Irons,  High  Point  Enterprise,  P.O. 
Box  27261 ,  High  Point,  NC  27261 . 


BUSINESS  REPORTER 

Business  reporter  to  cover  finance, 
technology  and  other  beats  for  grow¬ 
ing  43,000  AM  in  competitive  market 
50  miles  north  of  Baltimore.  Want 
someone  who  can  report  finance  mat¬ 
ters  in  a  readable  manner,  report  the 
human  side  of  the  workplace,  and  jug¬ 
gle  daily  stories  and  projects.  Salary: 
$23,166  to  $33,540,  depending  upon 
experience,  www.ydr.com  Resume/ 
clips  to  Business  Editor,  York  Daily 
Record,  P.O.  Box  15122,  York,  PA 
17405.  EOE 


BUSINESS  JOURNALISTS 
Globally  respected  newsletter  publisher 
in  the  energy  industry  seeks  creative 
and  energetic  Business  News 
Journalists  to  work  in  Houston  office. 
This  s  an  exciting  opportunity  to  get 
out  of  the  local  scene  and  write  about 
world  trade,  politics,  finance,  and  cor¬ 
porate  news.  Our  high  cost  newsletters 
span  the  markets  for  oil  and  gas, 
including  Latin  America,  Europe,  FSU, 
and  Asia.  Our  coverage  is  inves¬ 
tigative  and  intelligent  and  our 
company  is  fast-paced  and  growing. 
Position  open  for  journalists  to  work 
with  international  team  of  over  50 
bright  and  highly  skilled  journalists. 
Some  travel  possible.  Spanish  or 
Portuguese  skills  a  plus  but  not 
required.  Looking  for  journalists  with 
two  or  more  years  experience  in  busi¬ 
ness  news.  Also  looking  for  entry-level 
candidates  with  high  GPA's.  Great 
fully  paid  benefits.  Learn  more  at 
www.petraleumargus.com 
Send  resume,  writing  clips,  and  cover 
letter  to  Petroleum  Argus,  4801 
Woodway,  Suite  270W,  Houston,  TX 
77056.  Fax:(713)622-2991. 

E-mail:  arghou.massey@neosoft.com 

CHIEF  EDITOR 

International  Financial  Services  pub¬ 
lication  seeks  experienced  Editor  with 
successful  track  record  in  managing 
freelancers,  news  gathering,  reporting 
and  production.  Required  ability  to 
manage  budgets  and  deadlines.  Posi¬ 
tion  involves  trovel. 

Mail/fax  resume  with  cover  letter  and 
salary  requirements  to: 

Miller  Freeman 
Dept  EC,  One  Penn  Plaza 
New  York,  NY  101 19-1 198 
Fax:(212)643-4807 
EOE 

COPY  DESK  CHIEF,  COPY  EDITOR.  2 
positions  at  daily  on  the  salt  water  and 
at  the  front  door  of  Olympic  National 
Park.  Letter,  resume  and  clips  to  Roger 
Morton,  editor.  Peninsula  Daily  News, 
305  W.  1  St  Street,  Port  Angeles,  WA 
98362. 


CAREER  OPPORTUNITIES 

Knight  Ridder  doily  in  sunny  South 
now  taking  applications  for  reporter, 
assigning  editor  and  copy  editor/page 
designer  positions.  We've  installed  a 
new  computer  system,  redesigned  the 
paper  and  reorganized  the  newsroom. 
Now  we're  focusing  on  the  fun  part  - 
getting  great  journalism  in  the  paper 
everyday.  Key  openings  include: 

BUREAU  CHIEF:  Assigning  editor  to 
oversee  seven-person  bureau  in  key 
growth  area  near  major  military  base. 
Five  years  reporting  experience 
required,  supervisory  experience  pre- 

NEWS  DESK  SUPERVISOR:  Head  up 
consolidated  copy,  nation/world  and 
design  desks.  Requires  solid  editing 
and  design  skills  and  supervisory  expe¬ 
rience. 

REPORTERS:  Need  enterprising  reporters 
to  cover  two  key  beats  -  religion  and 
economic  development. 

We're  a  75,000-daily,  100,000- 

Sunday,  85-person  newsroom  with 
bureau  operations  in  Warner  Robins, 
Dublin,  Milledgeville  and  Atlanta. 
Growth  market  with  easy  access  to 
Atlanta  and  coastal  Georgia's  Golden 
Isles.  Send  cover  letter,  resume  and 
work  samples  to  Cecil  Bentley,  execu¬ 
tive  editor.  The  Macon  Telegraph,  1 20 
Broadway,  P.O.  Box  4167,  Macon, 
GA31213-4199. 

COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  ond  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 

COPY  EDITOR  position  available 
immediately  at  20,000  circulation  AM 
in  the  foothills  of  the  Catskills  in  upstate 
New  York.  Must  be  able  to  work  on 
stories  with  enthusiastic,  young 
reporters,  write  punchy  headlines  and 
have  an  aptitude  for  page  layout. 
Newspaper  experience  preferred. 
Send  resume,  clips  and/or  samples  of 
work  to  Eric  Coker,  night  editor.  The 
Daily  Star,  P.O  Box  250,  Oneonta,  NY 
13820. _ 

COPY  EDITOR  wanted  for  small  5-day 
progressive  PM  daily  in  central  Massa¬ 
chusetts.  Must  be  proficient  in  QuarkX¬ 
Press,  and  be  a  team  player.  South- 
bridge  Evening  News,  25  Elm  Street, 
Southbridge,  MA  01550.  Please  call 
Editor  Henry  Frederick,  at  (508) 
764-4325  ext.  1 14.  Northeast  candi¬ 
dates  preferred. 

COPY  EDITOR:  The  Albany  Herald,  a 
southwest  Georgia  morning  daily  with 
a  circulation  or  35,000,  is  seeking  a 
copy  editor  with  strong  word  and 
headline-writing  skills.  If  you  have  a 
passion  for  accuracy  and  would  like  to 
be  an  important  part  of  our  Universal 
Copy  Desk,  we  would  like  to  talk  with 
you.  QuarkXPress  used  in  pagination. 
Send  resume,  cover  letter  and 
references  to  Editor,  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31702. 

E-mail:  albanyh@surfsouth.com 
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HELP  WANTED 


COPYEDITORS 

The  Hartford  Courant,  a  Pulitzer-Prize 
winning  East  Coast  daily,  is  looking  for 
sharp,  experienced,  well-versed  copy 
editors. 

The  successful  candidate: 

•Possesses  unquestionable  grammar 
skills. 

•Has  developed  the  art  of  producing 
headlines  that  demand  readers'  atten¬ 
tion. 

•Can  improve  and  polish  stories  while 
maintaining  the  writer's  voice. 

•Has  a  passion  for  responsible  journal¬ 
ism. 

•Has  experience  in  page  layout  and 
design. 

•Respects  deadlines. 

The  Courant  is  Connecticut's  most 
influential  news  source,  with  a  circula¬ 
tion  of  200,000  daily  and  300,000 
Sundays.  The  newspaper  offers  great 
opportunities  for  career  advancement 
and  the  benefits  package  is  highly  com¬ 
petitive. 

Situated  two  hours  from  Boston  and 
two  hours  from  New  York  City, 
Hartford  is  a  regular  stop  on  the 
Broadway  show  circuit  and  the 
regional  theaters  are  dynamic.  The 
area  has  two  professional  basketball 
teams  -  men's  and  women's  -  minor 
league  baseball,  lots  of  night  life  and 
outdoor  attractions.  The  winters  are 
fun,  the  springs  are  delightful,  summers 
are  pleasant  and  autumns  are  simply 
beautiful. 

If  you  are  interested  in  being  part  of  a 
team  that  has  a  reputation  for 
journalistic  excellence,  send  your 
resume  to  Karen  Hunter,  copy  desk 
chief.  The  Hartford  Courant,  285 
Broad  Street,  Hartford,  CT  061 15;  or 
Fax  (860)  241-3865. 

COPY  EDITOR 

The  Panama  City  News  Herald,  a 
Freedom  newspaper  located  in  the 
Panhandle  of  Florida,  has  an 
immediate  opening  for  a  copy  editor 
with  experience  in  deadline  and 
advance  page  copy  editing,  headline 
writing,  layout  and  pagination  using 
QuarkXPress.  The  position  requires  a 
bachelor's  degree,  preferably  in  jour¬ 
nalism,  daily  newspaper  experience 
and  excellent  QuarkXPress  skills.  Send 
resume  and  work  samples  to: 

Pat  McCann 
Copy  Desk  Chief 
Panama  City  News  Herald 
501  W.  11th  Street 
Panama  City,  FL  32402 

COPY  EDITOR 

Work  hard  all  night  and  play  all  day 
on  one  of  the  world's  greatest  beaches. 
The  Daytona  Beach  News-Journal,  a 
100,000-plus  daily  in  a  highly  com¬ 
petitive  market,  is  looking  for  an  expe¬ 
rienced  motivated  copy  editor.  The 
ideal  candidate  for  our  quality  driven 
news  desk  will  possess  strong  editing 
and  graphic  skills  and  must  be  willing 
to  learn  Harris  pagination.  Versatility 
and  enthusiasm  are  as  important  as 
experience.  Send  resume  and  work 
samples  to  Troy  Moore,  assistant 
managing  editor.  The  News-Journal, 
P.O.  Box  2831,  Daytona  Beach,  FL 
32120-2831. 


EDITORIAL 


COPYEDITOR 


CRAIN’S  CLEVELAND  BUSINESS, 
Cleveland's  leading  business  pub¬ 
lication,  seeks  an  Assistant  Graphics 
Editor  to  handle  copy  editing,  layout, 
headline  writing  and  some  Internet 
publishing.  Must  hove  prior  related 
experience  along  with  desktop  pub¬ 
lishing,  QuarkXPress  skills  preferred. 
Excellent  benefits,  including  holiday 
bonus  and  profit  sharing.  Send 
resume,  salary  guidelines  and  work 
samples  to: 

Mark  Dodosh,  Editor 
700  W.  St.  Clair  Avenue,  #3 1 0 
Cleveland,  OH  441 13-1 230 
Fax:  (216)  522-0625 
EOE 


COPY  EDITOR/DESIGNER 
Can  you  write  snappy  headlines,  edit 
copy  until  it's  clean  and  design  “wow” 
pages?  Do  you  enjoy  paginating,  pick¬ 
ing  your  own  art  and  seeing  a  page 
through  the  process  from  story  editing 
to  proofing?  Then  we're  looking  for 
you.  The  Beaver  County  Times  is  an 
award-winning  Monday-Friday  and 
Sunday  AM  in  suburban  Pittsburgh.  If 
you'd  like  to  join  us,  send  a  cover  let¬ 
ter,  resume  and  design  clips  to  Cathy 
Benscoter,  Beaver  County  Times,  400 
Fair  Avenue,  Beaver,  PA  1 5009. 


EDITORIAL 


EDITORIAL 


COPYEDITOR/DESIGNER 

The  Stuart  News,  a  50,000-circulation 
daily  on  Florida's  highly  competitive 
Treasure  Coast,  is  looking  for  a  copy 
editor/ designer  to  join  its  1 1  -person 
copy  desk.  Creative  skills  and  an  eye 
for  detail  in  design  and  editing  is 
required.  Pagination  capability  is  a 
plus.  Daily  newspaper  experience  is 
preferred  but  recent  college  graduates 
with  an  internship  also  wilf  be  con¬ 
sidered.  Send  resumes  to  The  Stuart 
News,  Attn:  Tim  Woltmann,  P.O.  Box 
9009,  Stuart,  FL  34995. 

EOE/DFWP 


COURTS  REPORTER 
ENTERTAINMENT  REPORTER 

The  Patriot-News,  a  90,000  daily  and 
170,000  Sunday  circulation  AM  in 
Harrisburg,  PA,  has  two  openings  on 
its  reporting  staff. 

The  successful  applicant  for  COURTS 
REPORTER  will  have  at  least  three  years 
reporting  experience,  with  an  empha¬ 
sis  on  police,  crime  or  courts.  We're 
looking  for  someone  who  con  get 
beyond  the  legal  jargon  and  lawyers' 
posturing  to  examine  issues  of  justice 
and  spotlight  the  human  drama  behind 
the  docket  numbers.  Apply  to  City 
Editor  Bob  Heisse. 


COPY  EDITOR/PRODUaiON  EDITOR  I  The  successful  applicant  for  ENTERTAIN 


Twice  monthly  news  tabloid  magazine 
seeks  detail-oriented  person  with  top 
skills  for  proofreading,  copyediting, 
headline  writing,  copyfitting  and  some 
writing.  Top  candidate  will  have  news¬ 
paper  background,  journalism  degree 
and  knowledge  of  AP  style.  QuarkX¬ 
Press  helpful.  Room  to  grow. 

Mail/fax  resume  with  cover  letter  and 
salary  requirements  to: 

Miller  Freeman 
Dept  PE,  One  Penn  Plaza 
NewYork,NY10119-1198 
Fax:  (21 2)  643-4807 
EOE 


CHIEF  COPY  EDITOR 

Washington-based  trade  association  seeks  experienced,  team- 
oriented  Chief  Copy  Editor  with  fresh  ideas  to  manage  copy  desk 
for  Transport  Topics,  the  trucking  industry's  weekly  national 
newspaper.  Full-time  position  requires  solid  knowledge  of  MS 
Word  and  QuarkXPress  as  well  as  strong  editing  and  page  design 
skills.  Must  be  experienced  in  polishing  and  proofing  news  and 
feature  stories,  spotting  holes  in  stories,  writing  eye-catching 
headlines,  and  serving  as  style  enforcer.  Requires  a  bachelor's 
degree  with  at  least  five  years  solid  writing  and  editing  experience, 
news  room  supervisory  experience  and  natural  leadership  ability. 
Copy  desk  also  edits  special  interest  publications,  newsletters  and 
other  association  publications  to  assure  that  material  is  accurate, 
compelling,  reader-friendly  and  meets  accepted  standards  for 
writing  style,  grammar  and  punctuation.  Must  possess  a  passion 
for  helping  create  clear,  concise  and  dynamic  publications  and  be 
able  to  negotiate  solutions  with  writers  and  designers  of  all 
experience  levels. 


As  a  division  of  the  American  Trucking  Associations,  we  offer 
competitive  salary  and  comprehensive  benefits  package. 

Please  send  resume  with  cover  letter  and  salary  requirements  to: 


Human  Resources  -  TT/EP 
2200  Mill  Road 
Alexandria,  VA  22314 
Fax:  (703)836-5880 
E-mail:  recruiter@trucking.org 


AMERICAN  TRUCKINGASSOCIATIONS 


EOEM/F/D/V 


I  he  successtui  applicant  tor  tNItKIAIN- 
MENT  REPORTER  will  be  well-versed  in 
today's  pop  music  and  culture  trends, 
able  to  handle  concert  reviews  and 
personality  interviews  and  keep  track 
of  the  local  club  scene.  Three  years 
experience  on  a  daily  paper 
necessary.  Apply  to  Features  Editor 
Cate  Barron. 

If  you're  up  to  either  challenge,  send 
your  resume  to  The  Patriot-News  Com¬ 
pany,  P.O.  Box  2265,  Harrisburg,  PA 
17105. 


COPY  EDITOR:  Western  PA  daily  seeks 
night  shift  copy  editor.  QuarkXPress, 
strong  editing,  headline-writing  skills  a 
must.  Competitive  salary  and  Denefits 
package.  Send  resume  to  Phil  Brown, 
copy  desk  chief,  Herald-Standard, 
PC).  Box  848,  Uniontown,  PA  1 5401 . 


DAY  CITY  EDITOR 

We  want  someone  who  works  well 
with  reporters  of  all  experience  levels 
while  planning  daily  and  enterprise  cov¬ 
erage.  Editing,  management  experi¬ 
ence  is  preferrM. 

DESIGN  EDITOR 

You'll  make  sure  our  31,000- 
circulation  daily  has  a  fresh,  clean 
look.  You'll  also  redesign  our  Lifestyle 
and  Business  sections.  Superior  design 
skills  required. 

Apply  to  Managing  Editor  Patrick  San¬ 
ders,  The  Herald  Bulletin,  1 1 33  Jackson 
Street,  Anderson,  IN  4601 5. 

DESIGN  EDITOR 

100K  NE  Ohio  PM  wants  a  no-holds- 
barred  design  editor  who  can: 

•Take  a  gray  page  and  make  it  sing. 
•Meetdrodlines. 

•Figure  out  how  to  get  it  all  in  and 
make  it  look  good. 

•Handle  copy  editing  once  in  a  while 
without  fussing. 

•Paginate,  paginate,  paginate. 
Interested?  Tell  us  why  in  your  cover  let¬ 
ter  and  show  us  what  you're  doing 
now.  Design  a  one-poge  resume  and 
send  it  PLXD  to: 

Mike  Braun 
Chief  Design  Editor 
The  Vindicator 
1 07  Vindicator  Square 
P.O.  Box  780 
Youngstown,  OH  44501 
(No  phone  calls,  please) 

Equal  Opportunity  Employer 


Classified  Advertisers:  If  you  don't 
see  a  category  that  fits  your  needs, 
please  call  us  at  (212)  675-4380 
ext.  171,173 
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HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER 

The  Courier-Post,  o  95,000,  seven-day 
AM  newspaper  in  the  competitive 
South  Jersey-Philodelphio  market,  is 
searching  for  a  self-motivated  editorial 
writer  for  our  editorial  page.  We  are 
looking  for  an  individual  to  prepare 
and  write  editorials,  edit  and  size 
award  winning  editorials  and  write 
headlines.  Duties  will  also  include 
designing  and  editing  the  Saturday  let¬ 
ters  page  and  providing  back-up  cov¬ 
erage  for  the  Op  Ed  Page  Editor.  Can¬ 
didates  must  have  a  bachelor's  degree 
with  a  bockground  in  journalism,  and 
be  able  to  write,  edit,  and  proof  copy 
and  layout  pages.  Layout  and  pagina¬ 
tion  skills  also  required.  Knowledge  of 
AP  style  and  a  minimum  of  3  years 
writing  and  editing  experience  are  also 
necessary.  Please  send  resume,  work 
samples  and  salary  requirements  to 
William  C.  Hidlay,  executive  editor, 
Courier-Post,  P.O.  Box  5300,  Cherry 
Hill,  NJ  08034.  The  Courier-Post  is  a 
Gannett  Newspaper  and  an  Equal 
Opportunity  Employer. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


EDITORS/REPORTERS/RESEARCHERS 
needed.  New  NYC-based  web  site  cov¬ 
ering  police  and  crime  news  seeks: 
managing  editor  {mid-$70s);  CAR 
editor  (high-$50s);  editors  (mid-$40s); 
reporters  ihigh-$30s);  and  researchers 
(low-$20s).  All  also  receive  stock 
options.  Strong  work  habits  and  ethics 
required.  Knowledge  of  web  pub¬ 
lishing  helpful.  Editors  must  be  able  to 
generate  great  headlines  and  edit  copy 
until  spotless.  Send  resume,  3 
references  and  3  clips  to: 

APBOnline@hotmail.com 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  is  an  immediate 
opening  for  an  associate  editor  in 
Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please 

EDITOR  FOR  6  day  small  daily  located 
in  beautiful  Hudson  River  Valley  of 
New  York  Stote.  Excellent  living  and 
working  conditions  with  family-owned 
newspaper  group.  Competitive  pay 
and  excellent  benefits.  Reply  to  Box 
08621 ,  Editor  &  Publisher. 

EDITOR  NEEDED  by  Russell  Daily 
News.  Local  copy,  wire,  sports,  heads, 
pictures,  supervise  makeup.  Allan  Evans, 
Box  513,  Russell,  KS  67665,  (785) 
483-2118. 


EDITORIAL 


Editorial 


REPORTER 


American  Banker,  the  top  daily  news¬ 
paper  on  financial  services,  seeks  an 
energetic  and  creative  reporter  to 
cover  policy  issues  from  Washington. 
Requires  a  strong  news  sense,  excellent 
writing  skills  and  at  least  three  years  of 
journalism  experience.  Send  resume, 
cover  letter  and  three  clips  to: 

Jaret  Seiberg 
AMERICAN  BANKER 
1 325  G  Street  NW,  Suite  900 
Washington,  DC  20005 


EDUCATION  REPORTER:  We're  look¬ 
ing  for  an  energetic,  resourceful  person 
who  can  handle  projects  as  well  as 
daily  stories.  One  to  two  years  experi¬ 
ence  preferred,  but  will  consider  recent 
graduates  with  internships.  Send 
resume,  8  to  10  clips  to  Jim  Krumel, 
managing  editor.  The  Lima  News, 
3515  Elida  Road,  Lima,  OH  45807. 


ENERGETIC  REPORTER  for  top  small 
CA  daily.  Resume,  clips  to  Mark  Derry, 
P.O.  Box  22365,  Gilroy,  CA  95020. 


ENTRY-LEVEL  REPORTER  for  a  daily 
and  weekly  paper  in  the  Adirondack 
Mountains  of  NY.  Good  benefit 
package.  Great  quality  of  life.  E-mail 
or  fax  resume  to 

enterpr2@northnet.org  or 
(518)891-2756 


FARM  WRITER:  Self- motivated  reporter 
needed  for  4-year-old  farm  weekly  in 
diversified  agricultural  region  of 
southwest  Georgia.  Reporting  experi¬ 
ence  required.  Knowledge  of  Georgia 
agriculture  preferred.  Ability  to  use  a 
35mm  camera  a  plus.  Duties  include 
coverage  of  agriculture  issues,  writing 
farm-related  features  and  assisting  with 
layout  and  day-to-day  operations. 
Send  resume,  cover  letter,  references 
and  clips  to  David  Pierce,  editor.  Farm 
&  Plantation,  P.O.  Box  48,  Albany, 
GA  31702. 

E-mail:  albanyh@surfsouth.com 


EDITORIAL 


FLORIDA  DAILY 

Education  writer,  copy  editor  sought  by 
40,000  AM  daily  on  Gulf  Coast. 
We're  looking  for  enterprising  writer  to 
take  readers  into  the  classroom,  not  the 
board  room.  Also  taking  applications 
from  copy  editors  proficient  in  design, 
headline  writing  on  QuarkXPress. 
Journalists  interested  in  working  in 
Florida's  nicest  spot  should  apply  with 
letter,  resume,  clips  to  Editor,  North¬ 
west  Florida  Daily  News,  P.O.  Box 
2949,  Fort  Walton  Beach,  FL  32549. 


FRONT  PAGE  DESIGNER  SOUGHT 

The  Daily  Southtown  is  seeking  a  front 
page  designer  for  its  award  winning 
news  section.  Applicant  must  have  a 
strong  news  judgment,  excellent  page 
design  skills  and  experience  with 
QuarkXPress.  The  Daily  Southtown  cov¬ 
ers  Chicago  and  its  southern  suburbs. 
Send  resume  and  samples  of  your 
work  to  Bill  Padjen,  day  news  editor. 
Daily  Southtown,  6901  W.  159th 
Street,  Tinley  Park,  IL  60477. 


GREAT  OPPORTUNITIES:  Midwest 
newspaper  group  with  small  dailies 
needs  reporters,  desk  editors  and 
managing  editors.  These  are  great 
opportunities  to  develop  skills  and  then 
move  to  bigger  newspapers.  Send 
cover  letter  and  resume  to  Box  08601 , 
Editor  &  Publisher. 


HARD-HITTING  newspaper  in  North¬ 
east  Ohio,  winner  of  national  awards, 
circulation  40,000,  needs  someone  will¬ 
ing  to  go  beyond  surface  answers  for  a 
GA/business  reporting  position.  Pay  in 
mid-20s.  At  least  two  years  experience 
preferred.  Send  resume  and  clips  to 
Box  0861 9,  Editor  &  Publisher. 


HIGHLY  SELF-MOTIVATED  music  news 
editor  with  strong  line-editing  skills 
wanted  for  full-time  position  working 
out  of  the  New  York  office  of  SonicNet 
Network.  SonicNet  includes  SonicNet 
Music  News  and  Addicted  to  Noise 
websites.  E-mail:  lisa@sonicnet.com  or 
fax  to  (415)  551-9970  for  more 
information. 


EDITORIAL 


EDITORIAL 


Our  Editor  of  25  years  is  retiring.  We  are  searching  for  a  detail- 
oriented,  self-motivated  Editor/Reporter  for  our  25-year-old-weekly. 
The  independent  business  to  business  newsletter  is  5  times  larger 
than  its  nearest  competitor,  and  the  bible  of  the  California 
occupational  safety  and  health  community.  It  covers  regulation, 
legislation  and  litigation. 

If  you  are  a  seasoned  writer  with  excellent  writing  and  interviewing 
skills,  and  have  an  analytical  mind.  The  Cal-OSHA  Reporter™  is 
looking  for  you.  Please  no  PR.  types.  This  is  not  a  house  organ  it  is  a 
serious  news  publication.  Applicants  should  live  in  Northern 
California  (San  Francisco  or  Sacramento  areas).  We  offer  excellent 
salary  and  benefits  and  retirement.  Send  resume  and  clips  to 
Cal-OSHA  Reporter™,  Attention  Dale  Debber,  P.O.  Box  1 1 00,  Grass 
Valley,  CA  95945-1 100. 

Cal-OSHA  Reporter" 


_ EDITORIAL _ 

INTRIGUED  BY  the  glitz  of  Tokyo  and 
the  grit  of  Bosnia?  Help  us  present  both 
to  our  readers  around  the  world.  The 
Washington,  DC  office  of  European 
and  Pacific  Stars  &  Stripes  is  looking 
for  a  features  desk  chief  with  a  flair  for 
design  and  a  willingness  to  challenge 
conventions.  The  desk  chief  will  be  part 
of  a  team  that  develops  and  produces 
a  Sunday  magazine,  two  international 
travel  magazines,  a  lifestyle  magazine 
and  other  special  sections  for  the  daily 
First  Amendment  newspaper  for  US 
service  members  and  civilians  living 
overseas.  Salary  range  is  $40,000  to 
$55,000.  Send  a  resume  and  a  cover 
letter  describing  how  your  skills  would 
benefit  our  readers  to:  NAF  Personnel 
Office,  Building  11,  Room  2-106 
WRAMC,  Washington,  DC  20307- 
5001.  Also  include  six  samples  of 
pages  you  have  designed  and/or 
packages  you  have  edited.  Applica¬ 
tions  must  be  received  by  September  9, 
1998.  Stars  and  Stripes  is  an  equal 
opportunity  employer. 

JOB  OPENING:  REPORTER 

The  Berkshire  Eagle  has  an  opening  for 
a  general  assignment  reporter.  Our 
objective  is  to  staff  our  newsroom  with 
reporters  who  possess  a  relentless 
curiosity  about  life  and  people,  about 
government  and  education,  and  about 
how  things  work.  Candidates  should 
have  a  demonstrated  ability  to  cover 
lord  news,  write  compelling  leads, 
develop  enterprise  story  ideas  and 
meet  the  standards  of  an  award¬ 
winning  newspaper  that  demands 
excellent  writing  and  analytical  think- 
ng  from  its  staff.  Candidates  from  the 
'Jortheast  preferred.  Send  letter, 
resume  and  clips  to  Alinda  Shank, 
Human  Resources,  The  Berkshire  Eagle, 
P.O.  Box  1 1 71 ,  Pittsfield,  MA  01 202. 

JOB  OPENINGS 

The  Independent  in  Gallup,  New  Mex¬ 
ico  has  two  positions  open  for 
reporters.  One  position  covers  the 
Dine'  Bureau  in  Window  Rock,  Ari¬ 
zona,  the  capital  of  the  Navajo 
Nation.  The  other  position  is  in  Gallup, 
covering  local  issues. 

Both  openings  are  challenging,  take- 
charge  positions.  The  Window  Rock 
position  includes  a  generous  housing 
allowance.  Send  resume,  clips, 
references  to  Managing  Editor,  The 
Independent,  P.O.  Box  1210,  Gallup, 
NM  87305  or  call  (800)  545-3817  for 
more  information. 

JOIN  THE  Wyoming  Tribune-Eagle 
newsroom  team.  We're  looking  for  a 
COPY/DESIGN  EDITOR  who  will  work 
with  the  staff  to  put  out  the  best  paper 
in  Wyoming.  Duties  include  editing, 
designing  and  paginating  pages  on 
QuarkXPress,  and  working  closely  with 
photographers  and  reporters.  Send 
resume,  work  samples  and  a  cover  let¬ 
ter  with  salary  requirements  to  Mary 
de  Wet,  copy  desk  chief,  Wyoming 
Tribune-Eagle,  702  West  Lincolnway, 
Cheyenne,  WY  82001 ,  or 

E-mail  ed2@wyomingnews.com 
or  Fax  (307)  638-7330 
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HELP  WANTED 


LAUNCH  PAD  -  Three  who  storied  here 
hove  since  won  5  Pulitzers.  Small  but 
proud  west  Kentucky  AM  seeks  entry 
level  or  experienced  reporters  eager  to 
excel.  As  an  A.H.  Belo  Newspaper  we 
offer  competitive  wages  and  excellent 
benefits.  Contact  Ron  Jenkins,  editor, 
The  Gleaner,  Box  4,  Henderson,  KY 
42420  or  Fax  (502)  827-2765  or 
E-mail:  rjenkins@thegleaner.com 


LEAD  PAGE  DESIGNER/ARTIST 
Mid-sized  Pennsylvania  daily  has  an 
immediate  opening  for  a  page 
designer/artist  with  at  least  three  years 
newspaper  experience.  The  ideal  can¬ 
didate  will  provide  strong  visual  impact 
for  news  and  feature  pages.  Candi¬ 
dates  should  be  proficient  in  Illustrator, 
QuarkXPress  and  Photoshop. 

We  offer  a  competitive  salary,  health 
and  401  (k)  plan.  Send  resume, 
references  and  sample  pages  to  Box 
0861 2,  Editor  &  Publisher. 


LEADING  NYC  law  firm  seeks  experi¬ 
enced  freelance  journalist  to  write/ 
develop  editorials,  commentaries,  op¬ 
ed  pieces.  Strong  sense  of  editorial 
style.  Strong  research  (NEXIS/ 
lnternet)/reporting  skills.  Willing  to 
apply  legal  language/citation  form.  Con¬ 
sumer  advocates  preferred.  Fax  letter/ 
resume  Attn:  WRITER  (212)  278-1733. 


LEARN  NEWS  as  part  of  great,  young 
staff.  Press  Enterprise,  Bloomsburg,  PA, 
seeks  talented  entry-level  reporters, 
layout  editors.  Call  our  newsroom, 
(800)  228-3483,  ask  anyone  about 
working  here.  Then  ask  for  Dean 
Kashner,  ME/ news. 


LIFESTYLE/ACE:  The  Lima  News,  an 
award-winning  mid-size  Ohio  paper, 
is  seeking  an  assistant  city  editor  to 
coordinate  our  Lifestyle  coverage  and 
special  sections.  Readers  have  voted 
Lifestyle  their  favorite  section.  Ideal 
candidate  is  imaginative,  shows 
initiative  and  is  a  keen  observer  of  life 
and  reader  interests,  particularly  those 
of  younger  people.  This  person  would 
help  make  story  assignments,  work 
with  designers,  edit  copy.  Should  have 
at  least  2  years  of  newsroom  experi¬ 
ence.  Send  resume,  examples  of  past 
work  and  10  ideas  for  story  and 
design  ideas  to  Jim  Krumel,  managing 
editor.  The  Lima  News,  3515  uida 
Road,  Lima,  OH  45807.  Deadline  for 
applications  is  September  1 6. 


MANAGING  EDITOR:  Award-winning 
chain  of  12  weekly  newspapers  in 
Queens,  NY,  seeks  a  high-energy 
person  to  help  manage  newsroom. 
Strong  news  editing  and  organiza¬ 
tional  skills  a  must.  Great  opporHjnity 
in  metro  newspaper  environment.  Daily 
newspaper  experience  required.  Send 
resume,  clips  and  salary  requirements 
to  Steven  Blank,  Times-Ledger  News¬ 
papers,  41  -02  Bell  Boulevard,  Bayside, 
NY  11361. 

Whatever  course  you  have  chosen  hr 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  to  it  a  sense  of 
the  glory  of  striving. ..if  your  sights  are 
set  hr  above  the  merely  secure  and 
mediocre 

David  SomoK 


MANAGING  EDITOR:  The  Carlsbad 
Current-Argus,  New  Mexico's  best 
small  daily  newspaper,  needs  a  highly 
skilled,  experienced  and  energetic 
managing  editor  to  lead  a  9,000 
circulation  AM  paper.  Send  cover  letter 
and  resume  to  Carlsbad  Current- 
Argus,  620  S.  Main  Street,  Carlsbad, 
NM  88220.  Also,  E-mail  us  at 
argus@caverns.com  or 
Fax  us  at  (505)  885-1066 


MANAGING  EDITOR  For  11,000 
circulation  daily  in  Southeast  Vermont. 
We  are  seeking  a  strong  leader  to 
supervise  a  newsroom  staff  of  1 2  in  the 
pursuit  of  local  news  and  to  provide 
the  editorial  voice  of  the  paper.  A 
passion  for  local  news  and  issues  is  the 
most  important  attribute  we're  looking 
for,  but  the  ideal  candidate  should  be 
able  to  offer  copy  editing  and  poge 
layout  skills  as  well.  Organizational 
skills,  photography  experience  and 
pagination  experience  are  also  impor¬ 
tant.  This  is  a  managerial  position  and 
involves  budgeting  and  management 
of  resources.  The  Reformer  is  a 
MediaNews  Group  Newspaper.  To 
apply,  send  resume  to  Richard  Macko, 
publisher,  Brattleboro  Reformer,  P.O. 
Box  802,  Brattleboro,  VT  05302.  EOE 
Phone:  (802)  254-231 1 ,  ext.  101 
FAX:  (802)  257-1305 
E-mail:  reform2@sover.net 


METRO  EDITOR 

The  Columbian,  a  growing,  family- 
owned,  56,000  daily  newspaper 
(66,000  Sunday)  In  Vancouver,  WA, 
has  an  opening  for  a  motivated, 
imaginative  Metro  Editor  to  lead  its 
award-winning  reporting  staff.  You  will 
be  one  of  five  newsroom  managers 
responsible  for  planning  daily  and 
advance  projects. 

We  need  a  leader  who  will  empower  a 
staff  to  reach  new  heights.  A  minimum 
of  five  years  of  management  experi¬ 
ence  is  essential,  but  all  skills  and 
experience  will  be  taken  into  considera¬ 
tion.  Competitive  pay  and  great  bene¬ 
fits,  including  22  paid  days  off 
annually  and  profit  sharing  401  (k)  with 
;  generous  match. 

Send  resume  and  cover  letter  to: 

The  Columbian 
Human  Resources 
j  P.O.  Box  180 

;  Vancouver,  WA  98666 

I  Fax:(360)737-4005 

i  E-mail:  jobs@columbian.com 

i  Equal  Opportunity  Employer 

I  MUSIC  EDITOR 

j  New  Times  has  an  immediate  opening 
I  for  a  music  editor  at  its  weekly  news- 
;  paper  in  Ft.  Lauderdale.  Strong  writing 
.  ;  skills  essential.  Job  entails  planning/ 
I  editing  music  section,  hiring  freelance 
i  reviewers,  and  writing  a  local  music 
I  column  as  well  as  feature-length 
I  pieces.  Send  cover  letter,  resume  and 
j  five  best  clips  to:  Andy  Van  De 
;  Voorde,  P.O.  Box  5970,  Denver,  CO 
f  :  802 1 7.  No  calls  or  E-mail,  please 


EDITORIAL 


MUSIC  NEWS  EDITOR  wanted  for  SO¬ 
BS  hours  a  week  of  contract  work  for 
the  online  SonicNet  Network.  SonicNet 
Network  includes  SonicNet  and 
Addicted  To  Noise  websites.  San  Fran¬ 
cisco  area  residents  only.  E-mail: 
lisa@sonicnet.com  for  more. 


NEWS  EDITOR:  Small  daily.  QuarkX¬ 
Press  required.  Salary  $19,000.  First 
step  into  management.  Resume  to  Ken 
Garner,  The  Traveler,  P.O.  Box  988, 
Arkansas  City,  KS  67005. 


NEWS  EDITOR  for  aggressive  small 
daily  in  Southeastern  Arizona.  We  are 
an  award-winning  paper  looking  for 
someone  willing  to  work  and  have  fun. 
You  will  be  responsible  for  wire  pages, 
special-interest  pages  and  copy  edit¬ 
ing.  Additionally,  you  will  work  closely 
with  our  team  of  reporters  on  daily 
stories  and  special  projects.  QuarkX¬ 
Press  experience  mandatory.  If  you  are 
interested,  send  resume  and  samples  of 
your  work  to  John  Moeur,  monaging 
editor.  Sierra  Vista  Herald,  102  Fab 
Avenue,  Sierra  Vista,  AZ  85635  or 
E-mail:  svhnews@c2i2.com 


NEWS  EDITOR 

There's  an  opening  for  a  news-wise 
News  Editor  at  The  New  Jersey  Herald, 
a  strong  local  daily/Sunday  newspa¬ 
per  in  rural/suburban  northwest 
New  Jersey.  The  news  editor's  re¬ 
sponsibilities  are  to  lead  the  evening 
copy  desk.  This  editor  must  be  adept 
with  local  news,  the  bread  and  butter 
of  this  newspaper.  This  editor  has  to  be 
willing  and  able  to  guide  reporters  with 
news  judgments  in  pursuing  the  news 
and  focusing  stories  for  swift  understand¬ 
ing.  S/he  will  oversee  other  editors  in 
creating  lively  pages,  including  wire 
pages,  with  graphics  while  achieving  a 
timely  page  now.  Reports  to  managing 
editor.  Knowledge  of  MAC  graphics 
helpful  in  supervisory  role.  Health/life 
insurance  included  in  full  benefit 
package.  Respond  to  The  New  Jersey 
Herald,  Joe  Moszczynski,  managing 
editor,  2  Spring  Street,  Newton,  NJ 
07860. 


NEWS  REPORTER  wanted  for  weekly 
newspaper.  The  Hobbs  Flare,  in  south¬ 
east  New  Mexico.  Great  benefits, 
salary  commensurate  with  experience, 
advancement  possible.  Send  resumes 
with  clips  to  Publisher  Kathi  Bearden, 
Hobbs  News-Sun,  P.O.  Box  850, 
Hobbs,  NM  88241 . 


NEWSPAPER  WAR!  In  beautiful  NW 
Arkansas.  Above  average  pay,  great 
opportunities  for  talented  editors, 
reporters.  Send  resume  to  Ken  Marts, 
:  The  Daily  Record,  P.O.  Box  1 049,  Ben- 
j  tonville,  AR  72712,  Fax:  (501)  273- 
.  :  7777,  E-mail:  KentM@nwanews.com 


orcyi^ 

USHER 


The  communication 
link  of  the  newspaper 
industry  every 
week  since  1884. 


EDITORIAL 


NIGHT  CITY  EDITOR:  The  Wisconsin 
State  Journal,  with  a  90,000  daily  and 
165,000  Sunday  circulation,  seeks  a 
night  city  editor  to  direct  coverage  of 
late-breaking  news,  help  decide  play 
of  local  and  regional  stories,  zone 
copy  for  two  editions  and  work  with 
other  city  desk  editors  to  edit  stories. 
Applicants  should  be  able  to  edit  news 
stories  quickly  and  accurately,  work 
effectively  on  deadline,  exercise  sound 
and  ethical  news  judgment  and  com¬ 
municate  well  with  colleagues.  Pre¬ 
ferred  experience:  a  minimum  of  five 
years  in  daily  journalism  with  at  least 
two  years  as  an  editor.  The  State 
Journal  is  the  morning  newspaper  in 
Madison,  consistently  rated  one  of  the 
best  places  in  the  nation  to  live.  Send  a 
resume,  cover  letter  and  three 
references  by  September  14  to  Joyce 
Dehli,  city  editor,  Wisconsin  State 
Journal,  P.O.  Box  8058,  Madison,  Wl 
53708.  Fax  (608)  252-6119. 

E-mail:  jdehli@madison.com 
Affirmative  Action/ 

Equal  Opportunity  Employer 


OUTDOORS/RECREATION  REPORTER 
Experienced  reporter  to  serve  as  No.  2 
person  on  outdoors/ recreation  beat  at 
a  major  metro  daily.  Responsible  for 
features  on  the  entire  range  of  self- 
participatory  sports,  as  well  as  news  cov¬ 
erage  of  agencies  that  manage  fish, 
wildlife  and  recreational  resources.  Job 
will  include  some  editing  work.  Prior 
experience  in  this  field  of  reporting 
and  photography  is  helpful  but  not 
mandatory.  Clips,  resume  to  Steve 
Rocca,  sports  editor.  The  Times- 
Picayune,  3800  Howard  Avenue,  New 
OHeans,  LA  701 40. 


PHOTOGRAPHER:  Greater  Niagara 
Newspapers,  a  cluster  of  four  daily 
newspapers  in  Western  New  York,  is 
looking  for  an  enterprising,  creative 
photographer  to  fill  out  its  staff.  Please 
send  resume  to  James  Neiss,  chief 
photographer.  Greater  Niagara 
Newspapers,  MPO  549,  Niagara 
Falls,  NY  14302-0549. 


PHOTOGRAPHER:  Seeking  experi¬ 
enced  photojournalist  to  cover  news 
and  spelts  for  30,000-circulation, 
seven-day  daily  in  Pennsylvania.  Full 
color  section  fronts  with  great  play  for 
your  work.  Computerized  darkroom. 
To  apply,  send  resume  and  samples  of 
your  work  by  September  4  to  Bill 
Foley,  graphic  design  editor.  The  Daily 
Item,  200  Market  Street,  Sunbury,  PA 
17801. 


RACE/IMMIGRATION  REPORTER 
Cover  the  increasingly  diverse  Caro¬ 
lines  for  The  Charlotte  Observer  as 
part  of  our  Beyond  2000  team.  We 
want  someone  who  can  produce  break¬ 
ing  news,  trend  stories  and  analyses 
around  issues  affecting  the  lives  of 
African  Americans  and  newcomers 
from  around  the  world.  Should  have 
five  years  journalism  experience  and 
background  in  the  topic.  Send  resume 
and  ten  work  samples  to  Jim  Walser, 

I:  senior  editor.  The  Charlotte  Observer, 
j  P.O.  Box  30308,  Charlotte,  NC 
:  28230-0308.  jwalser@chaHotte.com 
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HELP  WANTED 


I 


REGION  EDITOR 

The  Citizen,  an  award-winning  16,000 
afternoon  daily,  is  seeking  a  newsroom 
leader  who  can  manage  our  stable  of 
free-lancers  and  help  direct  newsroam 
coverage  while  filling  in  on  a  geo¬ 
graphic  beat.  Great  for  a  reporter  who 
wants  to  move  to  editing  without  giving 
up  writing.  Position  works  closely  with 
a  talented  team  of  reporters,  photog¬ 
raphers,  designers  and  editors  to  put 
out  a  community  newspaper  with  the 
breadth  and  depth  of  much  larger 
paper.  Send  resume,  clips  and  1 0  local 
story  ideas  to  Managing  Editor  Alan 
Vaughn,  The  Citizen,  25  Dill  Street, 
Auburn,  NY  1 3021  or 

E-mail  to  newsroom@tds.net 


The  VYisconsin  State  Journal, 
Madison's  premier  newspaper,  is  seek¬ 
ing  a  deadline-driven  feature  reparter 
to  produce  daily  and  in-depth  stories 
about  computers  and  computer  tech¬ 
nology,  the  Internet,  television, 
radio,  movies  and  other  facets  af  the 
entertainment  industry.  This  person  will 
be  the  lead  writer  for  Click,  a  weekly 
section  that  focuses  on  technology  and 
the  media.  The  ideal  individual  will 
have  had  two  years  of  daily  newspa¬ 
per  experience,  and  a  degree  in  jour¬ 
nalism  or  a  related  field.  Candidates 
must  be  able  to  juggle  several  tasks 
simultaneously,  communicate  effec¬ 
tively  with  co-workers  and  story 
sources,  have  immediate  access  to  ade¬ 
quate  transportation  for  timely  cov¬ 
erage  and  be  able  to  enter  stories  into 
a  copy  processing  system. 

If  you  are  seeking  a  full  time 
opportunity  offering  competitive  bene¬ 
fits  in  a  diverse  community  please  send 
resume  and  cover  letter  no  later  than 
September  4,  1998  to  Madison  News¬ 
papers,  Inc.,  Attention  Human  Resources, 
1901  Fish  Hatchery  Road,  Madison,  Wl 
53713. 

AFFIRMATIVE  AQION/ 

EQUAL  OPPORTUNITY  EMPLOYER 


REPORTER  for  Idaho's  largest  weekly 
newspaper.  Looking  for  bright  writer, 
tenacious  story  researcher,  self-starter. 
Must  enjoy  living  in  a  mountain  ski 
resort.  B.A.  in  journalism  required,  but 
will  consider  other  degrees  plus  news¬ 
paper  experience.  Send  resume,  clips 
and  references  to  Barbara  Perkins, 
editor,  Idaho  Mountain  Express,  P.O. 
Box  1013,  Ketchum,  ID  83340. 

REPORTER:  Award-winning  mid-sized 
daily  on  the  fringe  of  the  Adirondacks 
seeks  general  assignment  reporter  with 
strong  writing  ability.  Prefer  at  least 
one  year's  experience  at  a  weekly  or 
smaller  daily.  Loaking  for  writer  who 
digs  and  will  uncover  the  fascinating 
angle  -  and  who  can  write  well  under 
deadline  pressure.  Our  region  offers 
great  mix  of  cultural  and  recreational 
.  activities.  Send  resume  and  writing 
samples  to  Stephen  Bennett,  managing 
editor.  The  Post- Star,  P.O.  Box  2157, 
Glens  Falls,  NY  12801. 

REPORTER:  Delaware  capital  daily 
needs  aggressive  reporter  with  strong 
values  and  commitment  to  community 
news.  Excellent  benefits.  Send  resume, 
clips  to  Andrew  VYest,  managing 
editor,  Delaware  State  News,  P.O.  Box 
737,  Dover,  DE  1 9903.  E-mail  to: 
a  west@newszap .  com 


writer  with  well  developed  personal 
standard  of  excellence  needed  to  cover 
cops  and  do  general  assignment  report¬ 
ing  for  23,000  PM  in  Appalachian 
Kentucky.  Degree,  2  years  of  reporting 
experience  required.  Competitive 
salary,  excellent  benefits.  Send  cover 
letter,  resume  and  clips  ta  Paul  Gott- 
brath,  c/o  The  Daily  Independent, 
P.O.  Box  311,  Ashland,  KY  41105- 
0311. 

REPORTERS  -  The  Las  Vegas  Sun  is 
seeking  government/ political  writers 
with  at  least  3  years  experience  to 
cover  one  of  the  richest  news  areas  of 
the  country.  No  calls.  Send  caver  letter, 
resume  and  clips  ta  Mike  Kelley, 
managing  editar.  The  Las  Vegas  Sun, 
800  S.  Valley  View  Boulevard,  Las 
Vegas,  NV  891 07. 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED  AD 


ere’s  your  opportunity  to  reach  CEOs,  publishers,  man¬ 
agers  and  decision  makers  in  the  specialty  and 
tree  paper  industries.  Just  tell  us  to  run  your  E&P 
classified  ad  in  the  next  issue  of  FPP.  It's  the  only 
magazine  exclusively  serving  this  fast  grovting  industry. 
It's  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox,  Classified  Sales  Representative 
Tel:  (212)  675-4380  ext.  173  •  E-mail:  mattw@mediainfo.com 


EDITORIAL 


REPORTER 

The  Maryland  Gazette,  a  36,000 
circulation  semiweekly  in  Glen  Burnie, 
just  a  stone's  throw  from  Baltimore, 
seeks  aggressive  reporter  willing  to 
tackle  all  facets  of  community  news 
reporting.  Opportunity  to  move  up  to 
daily  paper  in  same  chain.  Send 
resumes  to  Bob  Mosier,  editor, 
Maryland  Gazette,  306  Crain 
Highway,  S.W.,  Glen  Burnie,  MD 
21061. 


The  Times  Publishing  Company,  a  fam¬ 
ily-owned  newspaper  group  in  Erie, 
PA,  has  two  reporter  openings. 

We're  looking  for  a  reporter  who  is  a 
self-starter  and  able  to  work  as  part  of 
the  newsroom  team.  You  must  have  the 
ability  to  cover  a  wide  variety  of  topics: 
schools,  government,  breaking  news, 
in-depth  analysis,  and  features. 

Our  second  reporting  job  is  in  the 
revamped  lifestyle  department.  Tom 
Hanks  thought  enough  of  our  city  to 
make  it  the  setting  for  the  first  movie  he 
directed,  “That  Thing  You  Do!".  But 
we're  looking  for  more  than  a  one-hit 
wonder. 

We  want  a  lifestyle  reporter  to  cover 
trends  and  pop  culture,  in  a  community 
where  we  like  to  boast  about  our 
exciuisite  sunsets,  incredible  beaches 
and  record  snowfalls.  You  will  be  part 
of  our  new  In  the  Spotlight  team,  with 
an  emphasis  on  covering  the  entertain¬ 
ment  scene,  but  you  must  be  versatile 
enough  to  jump  in  and  report  on  gen¬ 
eral  lifestyle  stories.  We  are  looking  for 
someone  with  a  strong  news  sense  and 
excellent  writing  skills,  along  with  a  will¬ 
ingness  to  try  new  forms  of  storytelling. 

In  your  cover  letter  for  either  job,  tell  us 
why  that  thing  you  do  would  make  you 
a  good  fit  in  Erie.  Send  your  letter, 
resume  and  clips  to: 

Tony  Pasquale 
Administrative  Editor 
Times  Publishing  Company 
Times  Square 
205  W.  12th  Street 
Erie,  PA  1 6534 

(814)  870-1712 


REPORTER 

The  Rapid  City  Journal,  a  33,000  daily 
in  the  beautiful  Black  Hills,  has  two 
reporter  openings.  Applicants  should 
have  at  least  3  years  of  news  reporting 
experience.  Successful  candidates  must 
demanstrate  good  news  judgment, 
solid  news  reporting  and  feature  writ¬ 
ing  skills,  and  the  ability  to  produce 
under  deadline  pressure.  Please  send 
resume  and  clips  ta  Rapid  City  Journal, 
Human  Resources  Manager,  P.O.  Box 
450,  Rapid  City,  SD  57709-0405. 

Fax:  (605)  394-8446 
Equal  Opportunity  Employer 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publi^  in-depth,  well- 
crafted  staries  that  explore  the  issues, 
events  and  personalities  that  make  aur 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriecT  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  yau'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  COPY  EDITOR 

The  Seattle  Times  seeks  an  experienced 
sparts  copy  editor  with  at  least  three 
years  of  experience  on  a  metro  daily. 
Must  be  strong  word  editor,  with  an 
eye  for  detail,  goad  news  sense,  broad 
sparts  knowledge  and  the  creative 
spark  to  write  punchy  headlines  and 
captions.  Ability  to  design  a  page  in  a 
pinch  a  plus;  pagination  training  will 
be  given,  if  needed.  Send  cover  Tetter, 
resume  and  references  ta  Cathy 
Henkel,  Seattle  Times  Sports,  1 1 20 
John  Street,  Seattle,  WA  98109-5321 , 
telephone  (206)  464-5321  or  fax 
(206)  464-3255.  Don't  hesitate  -- 
we're  on  a  fast  track. 


SPORTS  EDITOR:  The  Niagara 
Gazette,  a  27,000  circulation  seven- 
day  paper  in  Western  New  York,  is 
seeking  a  strong  leader  for  its  sports 
staff.  The  paper  is  part  of  a  cluster  in 
the  Niagara  Frontier,  and  the  sports 
editor  will  be  the  lead  person  for  sports 
for  all  four  papers.  Please  send  resume 
to  Terry  Shaw,  managing  editor, 
Niagara  Gazette,  MPO  549,  Niagara 
Falls,  NY  14302-0549. 


S 
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HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

SPORTS  WRITER/COPY  EDITOR 
Sports  writer/copy  editor  needed  for 
on  immediate  opening  at  this  20,000- 
circulation  seven-day  newspaper  in 
eastern  West  Virginia,  close  to  Wash¬ 
ington,  DC  and  Baltimore,  MD.  Suc¬ 
cessful  applicant  will  have  excellent 
interviewing,  reporting  and  writing 
skills,  as  well  as  the  ability  to  paginate 
using  QuarkXPress  software.  Send 
resume  and  clips  to  Maria  Lorensen, 
editor.  The  Journal,  207  W.  King 
Street,  Martinsburg,  V/V  25401 . 


SPORTSWRITER/COLUMNIST 
The  Lawrence  (KS)  Journal-World,  the 
best  20,000  circulation  daily  in  Amer¬ 
ica,  is  looking  for  a  talented  writer  who 
is  excited  about  his  or  her  profession 
and  has  something  to  say.  We  have  a 
compatible  sports  staff  of  seven.  We 
run  a  16-page  sports  section  on  Sun¬ 
day.  We  cover  the  dickens  out  of  Kan¬ 
sas  University  with  two  beat  writers  in 
place.  Same  with  local  and  area  high 
schools.  We  are  looking  for  someone 
who'll  produce  exciting  sidebars  and 
columns  on  KU  home  and  road  games. 
Someone  who  can  grab  readers  with  a 
column  on  the  K.C.  Chiefs,  a  high 
school  coach,  a  karate  kid  or  a 
horseshoe  pitcher.  Experience,  talent 
and  fire  in  the  belly  are  essential.  We 
are  a  third  generation  family  owned, 
7-day  AM  paper  with  a  great  staff, 
many  with  larger  newspaper  experi¬ 
ence.  Check  our  website: 

www.liworld.com 

Contact  sports  editor  Chuck  Woodling 
at  cwoodling@ljworld.com  or  (78^ 
832-71 47  or  Lawrence  Journal-World, 
609  New  Hampshire,  Lawrence,  KS 
66044.  Fax:  (785)  843-4512. 


THE  ASPEN  DAILY  NEWS,  a  1 2,000 
circulation  seven-day  daily,  is  seeking 
a  Special  Sections  Editor  for  its  weekly 
entertainment  supplement  and  its  busi¬ 
ness  and  real  estate  publication.  The 
position  also  requires  1 2  special  sec¬ 
tions  to  be  published  annually.  Appli¬ 
cants  should  have  QuarkXPress  experi¬ 
ence,  knowledge  of  good  design, 
strong  organizational  »ills,  and  oe 
able  to  write  lively  and  concisely. 
Please  send  resume  and  clips  ta  Caro¬ 
lyn  Sackariason,  Aspen  Daily  News, 
517  East  Hapkins  Avenue,  Aspen,  CO 
81611. 


THE  DAILY  ITEM,  a  28,000  circulation 
newspaper  in  central  Pennsylvania,  is 
seeking  a  sports  reporter  to  cover  a 
sports  rich  area  with  emphasis  on 
scholastic  yjorts  but  which  also 
includes  Big  Ten  basketball,  Penn  State, 
and  Bucknell  University  sports.  Please 
send  cover  letter,  clips,  and  resume  to 
Charlie  Lentz,  sports  editor.  The  Daily 
Item,  200  Market  Street,  P.O.  Box  607, 
Sunbury,  PA  17801. 


;  THE  DENVER  POST,  Colorado's 
[  statewide  newspaper,  is  seeking  a 
;  versatile,  competitive  business  reporter 
who  is  adept  at  aggressive  beat  cov¬ 
erage,  telling  stories  well  and  explain- 

Iing  complex  issues.  Our  immediate 
need  is  for  a  reporter  to  cover  the 
health-care  industry,  with  an  emphasis 
on  consumer  issues.  Contact  Business 
Editor  Dan  Meyers,  The  Denver  Past, 
1 560  Broadway,  Denver,  CO  80202. 
(303)820-1306 
business@denverpost.com 


THE  GAZEHE,  a  100,000-plus  circula¬ 
tion  daily  in  Colorado  Springs,  Col¬ 
orado  has  an  immediate  opening  for  a 
full-time  designer/copy  editor  for  the 
night  news  desk.  A  successful  candi¬ 
date  knows  how  to  engage  readers 
through  creative  design  and  typog¬ 
raphy;  has  a  strong  knowledge  of 
grommar,  English  and  AP  style;  and 
writes  brilliant  headlines.  Strong  com¬ 
puter  skills  and  a  knowledge  of  Win¬ 
dows-based  programs  are  a  plus.  A  col¬ 
lege  degree  in  journalism  or  a  related 
field  and  at  least  three  years  of  experi¬ 
ence  on  a  daily  newspaper  are 
required.  Send  cover  letter,  resume 
and  work  samples  to  Jo  Ann  Barrow, 
news  editor,  P.O.  Box  1 779,  Colorado  i 
Springs,  CO  80901  by  Sept.  15.  No 
phone  calls,  please.  The  Gazette  is  an 
equal  opportunity  employer. 

THE  HOBBS  NEWS-SUN,  an  award 
winning  daily  paper,  has  an  opening 
for  a  reporter.  We  offer  excellent  bene¬ 
fits,  401  (k),  and  a  great  working 
environment.  Please  send  resume  and 
clips  to  News  Editor,  Hobbs  News-Sun, 
P.O.  Box  850,  Hobbs,  NM  88241 . 

E-mail:  news@hobbsnews.com 


THE  ISLAND  PACKET,  a  McClatchy- 
owned  newspaper  on  Hilton  Head 
Island,  needs  a  sports  copy  editor.  We 
seek  candidates  who  can  aggressively 
handle  copy,  write  crisp  headlines, 
and  design  pages  creatively.  Knowl¬ 
edge  of  QuarkXPress  is  a  plus.  Send 
cover  letter  and  resume  to  Fitz 
McAden,  executive  editor.  Fax:  (803) 
842-8314;  postal  address:  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 

E-mail  address:  packet@hargray.com 


THE  ST.  JOSEPH  NEWS-PRESS  is 
accepting  resumes  and  clippings  for 
beginning  and  experienced  reporters 
for  both  immediate  and  future  open¬ 
ings.  A  variety  af  beats  and  assign¬ 
ments  are  open  on  this  award-winning 
daily,  located  in  an  affordable  and  his¬ 
toric  city  near  Kansas  City.  Reply  to 
Executive  Editor  Bob  Unger,  P.O.  Box 
29,  St.  Joseph,  MO  64502  or  respond 
by  E-mail  to:  bobu@npgco.com 


THE  ST.  LOUIS  Post-Dispatch  is  seeking 
an  experienced  science  journalist  to 
lead  a  team  of  six  to  eight  reporters  cov¬ 
ering  science,  health  (including  medi¬ 
cine)  and  technology.  This  team  leader 
will  help  direct  and  shape  the  newspa¬ 
per's  caverage  of  science,  ranging 
from  the  Human  Genome  Project  to  the 
development  of  an  international  plant 
science  center  to  AIDS  research  to  rain 
forest  biodiversity  to  how  health- 
insurance  changes  impact  families. 
Applicants  should  have  a  strong  back¬ 
ground  in  science  journalism,  line¬ 
editing  and  newsroom  leadership.  A 
background  in  science  is  a  plus. 
Interested  applicants  should  send  a 
cover  letter,  clips  demonstrating 
science  reporting  and/or  editing  and  a 
resume  with  references  to  Cynthia 
Todd,  director  of  recruitment,  St.  Louis 
Post-Dispatch,  900  North  Tucker  Bou¬ 
levard,  St.  Louis,  MO  63101.  The 
deadline  for  applications  is  September 
7,1998. 


_ EDITORIAL _ 

TOP-NOTCH  SPORTS  DESK 
Downstate  Illinois'  largest  daily  seeks 
top-shelf  skills  —  copy-editing,  design, 
headline-writing,  paginatian  —  for  sec¬ 
tion  serving  a  thriving  sports  com¬ 
munity.  Send  cover  letter,  resume  and 
references,  design  and  headline  clips 
to  Kirk  Wessler,  sports  editor.  Journal 
Star,  1  News  Plaza,  Peoria,  IL  61 643. 


WE'RE  LOOKING  for  someone  seeking 
adventure  an  the  last  frontier  with  a 
firm  grasp  of  Illustrator,  QuarkXPress 
and  Photoshop.  You  must  be  able 
to  gather  information  independently 
and  distill  it  into  a  strong  visual 
package.  Send  work  samples  to 
Anchorage  Daily  News,  Attn:  Human 
Resources,  P.O.  Box  149001,  Ancho¬ 
rage,  AK  99514-9001. 

WRITER/EDITOR  sought  for  large- 
circulation  health  newsletter  published 
by  national  consumer-advocacy  group. 
If  you  can't  turn  out  sparkling,  user- 
friendly  writing  on  tight  deadlines  with 
little  or  no  need  for  editing,  don't 
apply.  Must  be  able  to  rewrite  material 
procfuced  by  researchers  and  make  the 
science  come  alive.  Good  reporting 
skills  are  critical.  Must  have  3  to  5 
years'  experience  writing  for  a  major 
newspaper,  magazine,  or  wire  service 
for  the  lay  public.  Salary  competitive 
with  for-profit  publications.  Send  letter, 
resume,  and  samples  of  non-technical 
writing  to  CSPI,  EP:NAW,  1875  Con¬ 
necticut  Avenue,  NW  #300,  Washing¬ 
ton,  DC  20009. 


INFORMATION  SYSTEMS 


CIRCULATION  INFORA4ATION 
SYSTEM  MANAGER 

The  Virginian-Pilot  has  an  opening  for 
a  Circulation  Information  System  Man¬ 
ager.  This  position  will  be  responsible 
for  utilization  of  GEAC's  World  Class 
series  circulation  system.  The  position 
will  be  responsible  for  user  support, 
data  management,  and  helping  circula¬ 
tion  with  sales  and  marketing  analysis. 
Other  duties  will  include  subscriber 
sales  and  retention  analysis  utilizing 
our  VisionShift  database  marketing 
system. 

The  candidate  must  have  a  proven 
record  of  accomplishments  using 
GEAC's  circulation  system  and  a  work¬ 
ing  knowledge  of  Microsoft  Access  and 
Excel.  Knowledge  of  Mapinfo  and/or 
UNIX  is  desired  but  not  necessary. 

Come  see  why  Money  Magazine 
recently  selected  Norfolk/Virginia 
Beach  as  the  #1  metropolitan  area  for 
quality  of  life. 

Interested  candidates  should  submit  a 
resume  to: 

Pam  Smith-Rodden 
Circulation  Director 
The  Virginian-Pilot 
1 50  West  Brambleton  Avenue 
Norfolk,  VA  23501 

Fax:(757)622-2591 

An  Equal  Opportunity  Employer 


INFORMATION  SYSTEMS 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to:hr@cnicorp.com 
Please  include  your 
name  on  the  subject  line. 


THE  SEATTLE  TIMES 
INFORAAATION  SPECIAUST/ 
REFERENCE  UBRARIAN 

The  Seattle  Times  (227K  daily;  505K 
Sunday)  seeks  an  information 
specialist/ reference  librarian  to  help 
acquire,  maintain  and  promote  in¬ 
formation  services  in  its  newsroom. 
Strong  computer  skills  are  required, 
plus  the  ability  to  take  on  challenging 
research  projects,  coach  beat  reporters 
and  work  closely  with  renowned 
investigative  team.  Requirements:  4- 
year  college  degree,  preferably  with 
research  background  and  experience 
in  the  news  or  other  deadline-oriented 
business.  Must  be  expert  at  searching 
online  services  such  as  Nexis  and 
Dialog,  and  must  be  familiar  with  pub¬ 
lic  records.  Experience  with  web  build¬ 
ing  and  PC  databases  desirable.  The 
Times  is  a  Pulitzer  Prize-winning,  fam¬ 
ily  owned  newspaper  with  excellent 
benefits.  Send  cover  letter  and  resume 
to  Patricia  Foote,  assistant  managing 
editar.  The  Seattle  Times,  P.O.  Box  70, 
Seattle,WA98111. 

MAILRCX3M 

MAILROOMAND 
CIRCULATION  MANAGER 

Zone  2.  Opportunity  for  experienced 
manager,  well-versed  in  GMA  SLS- 
1 000  operations  and  maintenance,  1  st 
and  3rd  class  postal  regulations.  Com¬ 
puter  knowledge  a  plus.  Bilingual 
English-Spanish  desirable.  Attractive 
compensation  package.  Resumes,  with 
salary  history,  in  confidence  to  Suffolk 
Life  Newspapers,  P.O.  Box  9167, 
Riverhead,  NY  11901,  or  FAX  (516) 
369-5930,  attn:  IBK. 


It's  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E^P 
Classified  Advertising  Depart¬ 
ment  with  an  attached  note  list¬ 
ing  the  newspapers  or  compa¬ 
nies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're 
answering  is  on  your  list  we'll 
discard  your  reply. 
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HELP  WANTED 


■ 


MARKETING 


DATABASE  MARKETING  MANAGER 

The  Virginian-Pilot  has  an  opening  for 
a  Database  Marketing  Manager.  This 
position  will  be  responsible  for  Duilding 
a  marketing  database  utilizing  GEAC's 
VisionShift  database  management 
system.  The  position  will  be  responsible 
for  creating,  maintaining  and  measur¬ 
ing  the  results  of  targeted  subscriber 
sales  and  retention  campaigns.  Other 
initiatives  will  be  aimed  at  generating 
incremental  advertising  revenue  utiliz¬ 
ing  targeted  sales.  Initial  projects 
will  include  linking  all  internal  databases 
to  the  VisionShift  system,  selecting 
and  importing  external  data  as 
appropriate.  Later  projects  will  be  aimed 
at  utilizing  the  database  to  generate 
additionaf  revenue  and  subscriber 


The  candidate  must  have  a  proven 
record  of  accomplishments  in  targeted 
soles  campaigns  and  strong  inter¬ 
personal  skills.  Demonstrated  knowledge 
of  Microsoft  Access  and  Excel  or 
VisionShift  is  highly  desired  but 
not  required.  Knowledge  of  Mapinfo  is 
a  plus. 

This  is  a  high  visibility  position  with  lots 
of  room  to  grow.  The  successful  candi- 
dote  will  have  an  opportunity  to  create 
a  database  marketing  effort  from  the 
ground  up.  Come  see  why  Money 
Mogazine  recently  selected  Norfolk/ 
Virginia  Beach  as  the  #1  metropalitan 
area  for  quality  of  life. 

Interested  candidates  should  submit  a 


D.R.  Carpenter  III 
Vice  President/C5eneral  Manager 
The  Virginian-Pilot 
1 50  West  Brambleton  Avenue 
Norfolk,  VA  23501 

Fax:  (757)  622-2591 
An  Equal  Opportunity  Employer 


PH0TCX5RAPHY 


PHOTOGRAPHER  -  Staff  Photographer 
wanted  for  a  90,000  daily  and  Sun¬ 
day  newspaper  in  Northeast,  Ohio. 
Please  send  resume  and  clips  to  Robert 
K.  Yosay,  chief  photographer.  The  Vin¬ 
dicator,  Vindicator  Square,  Youngstown, 
OH  44501 . 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house 
organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


PHOTOGRAPHY 


PHOTO  TECHNICIAN, 

CYAN  GOT  YOU  DOWN? 

Have  you  been  processing  hundreds  of 
mugs  and  thinking  if  you  take  the  cyan 
out  of  the  mayor's  face  one  more  time, 
you'll  scream?  What  if  you  were 
encouraged  to  put  the  mayor's  mug  in 
an  infographic  or  page  layout?  Would 
it  still  be  boring? 

Would  you  like  a  job  where  you  could 
use  your  Photoshop,  Freehand,  and 
QuarkXPress  skills  to  help  create  the 
best  visuals  for  our  readers?  If  you 
would,  WE  WANT  YOUl  Stars  and 
Stripes,  a  daily  First  Amendment 
newspaper  for  the  U.S.  military 
overseas,  has  openings  for  full-time 
photo/grophic  techs  in  Washington, 
DC. 

If  you  are  a  photographic  jack-of-all- 
trades  and  practice  ethical  journalism, 
you  could  become  part  of  our 
dynamic,  creative  team.  Our  depart¬ 
ment  will  handle;  preparing  photos  for 
pre-press  (this  is  not  a  shooting  posi¬ 
tion);  creating  maps,  infographics  and 
illustrations,  and  designing  pages  for 
publication.  Yes,  we'll  do  it  all  and  do 
it  well  because  our  readers  deserve  it. 

You'll  need  to  have  strong  skills  in 
either  Freehand  or  Illustrator,  and 
QuarkXPress,  and  be  expert  in  using 
Photoshop.  In  return,  we'll  offer  a 
;  salary  range  of  $30,000  to  $45,000, 
full  benefits,  a  cubicle  and  nameplate, 
your  own  loupe,  a  challenging  but  fun 
working  environment,  and  most  impor¬ 
tantly,  creative,  talented  people  to  feed 
off  of. 

If  you  are  an  energetic,  self-starter  who 
has  a  lot  to  contribute  to  our  photo/ 
graphics  team  please  send  resume, 
three  examples  of  your  work,  and  a 
cover  letter  describing  how  your  skills 
would  benefit  our  readers,  to  NAF 
Personnel  Office,  Building  1 1 ,  Room  2- 
106  WRAMC,  Washington,  DC 
20307-5001.  Applications  must  be 
received  by  September  15,  1998. 
Stars  and  Stripes  is  an  equal 
opportunity  employer. 

Fax:  (202)  782-7607 
E-mail:  webbs@stripes.osd.mil 


PRESSROOM 


COMMERCIAL  PRINTER  looking  for 
-  single  width  web  offset  press  oper- 
i  ators.  We  print  lots  of  color  and 
I  are  growing  over  20%  per  year. 
•  Supervisory  opportunities.  Full  benefits. 
:  Send  resume  to  Personnel  Department, 
:  P  &  P  Press,  Inc.,  6513  N.  Galena 
I  Road,  Peoria,  IL  61 61 4. 

i  PRESS  OPERATOR 

;  Advancement  opportunity,  excellent 
:  benefits,  401  (k),  clean  modern  facility, 
:  great  pay.  Applicants  should  have 
j  Goss  Community  or  similar  press  run- 
:  ning  experience.  Send  resume  or  call 
:  CM  Printing,  5253  Sinclair  Road,  Col- 
j  umbus,  OH  43229.  (614)  885-6020. 

All  replies  confidential.  EOE 


PRESSROOM 


PRESS  SUPERVISOR 

The  Sun  Herald  on  the  beautiful  Gulf 
Coast  in  Biloxi,  MS,  is  looking  for  a 
press  supervisor  to  run  a  Headliner 
Offset  press  crew.  Successful  candi¬ 
dates  must  have  a  commitment  to  qual¬ 
ity,  good  communication  skills  and 
must  be  able  to  work  nights.  Excellent 
benefits  package.  Send  salary  history 
and  resume  to  Pressroom  Manager, 
c/a  The  Sun  Herald,  P.O.  Box  4567, 
Biloxi,  MS  39535. 


PRESSRCXDM  MANAGER 

Opportunity  for  hands-on  foreman, 
expert  in  single-width,  process  color, 
offset  press  supervision,  operation,  and 
maintenance.  Newspaper,  commercial 
web  management  experience  required. 
Computer  knowledge  a  plus.  Bilingual 
English-Spanish  desirable.  Twa  press 
lines  plus  platemaking.  Attractive  com¬ 
pensation  packages.  Resumes,  with 
salary  history  to  Suffolk  Life  Newspa¬ 
pers,  P.O.  Box  9167,  Riverhead,  NY 
1 1 901 ,  or  FAX  (516)  369-5930,  attn: 
IBK. 


PRESSROOM  MANAGER 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  seeking  an 
experienced  press  manager  with  prov¬ 
en  leadership  ability  to  oversee  the 
pressroom  operation,  including  plan¬ 
ning  and  directing  pressroom  activities, 
daily  pressruns,  expense  budgets, 
quality  improvement,  employee  per¬ 
formance  reviews  and  recognition, 
and  other  pressroom  issues.  Must  have 
minimum  five  years  experience  leading 
press  operations;  offset,  flexo,  double¬ 
wide  press  background  preferred.  Suc¬ 
cessful  candidate  will  have  strong 
communication  skills  to  provide  clear 
and  consistent  direction  for  a  staff  of 
35,  knowledge  of  PC  programs  (Office 
97,  Word  &  Excel),  and  college 
degree  or  equivalent  training  in  related 
field. 

Competitive  salary  and  excellent 
benefit  package,  including  medical, 
dental,  vision,  life,  retirement  and 
401  (k)  with  company  match. 

If  you  meet  the  above  qualifications 
and  thrive  on  meeting  team  goals 
under  deadline  pressure.  E-mail  to: 

resume@fresnobee.com 
or  mail  resume  and  cover  letter  before 
September  25  to  THE  FRESNO  BEE, 
,  Human  Resources  Department,  1626  E 
:  Street,  Fresno,  CA  93786.  An  Equal 
Opportunity  Employer. 


PRODUCTION/TECH 

I  THE  MODESTO  BEE,  a  McClatchy 
:  Newspaper  seeks  Maintenance 
i  Machinist  to  diagnose  and  repair  prob- 
;  lems  an  production  equipment.  Requires 
:  5  years  machinist,  or  3  years  in- 
:  dustrial  mechanical  maintenance 
:  experience.  Experience  with  newspa- 
i  per  press  and  packaging  equipment, 
i  AS/BS  degree  in  mechanical  engineer- 
i  ingaplus! 

i  Excellent  benefits  including  3  weeks 
i  vacation.  Salary  range:  $17.00- 
i  $24.00.  Send  resume  to  Modesto  Bee 
:  HR,  P.O.  Box  3928,  Modesto,  CA 
i  95352  or  Fax  (209)  578-2095. 

:  Deadline  is  September  11,1 998 


SOFTWARE  SALES 
TO  THE  NEWSPAPER  INDUSTRY 
Manufacturing  Rep.  -  Distributor 
Presentation  expert  enables  field  level 
mapping,  counts,  pricing  for  preprint 
insert  sales.  New  product,  fantastic 
initial  response.  Need  someone  to 
show  and  tell. 

E-mail:  sales@willawbend.com 
Call:  (972)  248-0451 


NVS  is  a  leading  technology  provider 
to  the  publishing  industry.  We  are 
known  for  our  ethical  partnership  style 
approach  to  sales,  commitment  to  our 
word,  superior  products,  marketing 
and  direction.  Our  business  focus  is 
voice  personals  with  a  product  line  that 


sytems  including  real  estate  lines  and 
carlines.  Our  popular  personals  internet 
site  leads  the  industry,  providing  our 
partnering  papers  with  high  traffic  and 
in-demand  content. 

We  are  building  a  sales  team  for  an 
exciting  new  business  opportunity  for 
the  publishing  industry.  We  want 
highly  motivated  self-starters  who  can 
advise  as  well  as  sell.  Candidates  must 
have  direct  sales  experience  and  knowl¬ 
edge  and  relationships  within  the  pub¬ 
lishing  industry.  Relocation  is  not 
required. 

If  the  opportunity  to  be  on  the  cutting 
edge  of  new  technology  interests  you, 
we  can  provide  maximum  satisfaction 
and  compensation  in  return  for  energy 
and  motivation. 

Send  inquiries  to  Lynda  Maywalt,  Vice 
President,  Newspaper  Voice  Services, 
1  1  50  Wehrle  Drive,  Williamsville,  NY 
14221.  Call  (716)626-1870  or  Email 
mmaywalt@date-maker.com 


SYNDICATE  SALES 


SALES  EXECUTIVES 

The  Los  Angeles  Times  Syndicate  is 
seeking  an  experienced,  enthusiastic 
sales  executive.  The  qualified  candi¬ 
date  will  service  clients  and  sell  syn¬ 
dicated  products  to  print  publications 
within  an  assigned  U.S.  territory. 

The  successful  candidate  must  be  will¬ 
ing  to  relocate  to  the  East  Coast  and 
have  at  least  2  years  of  sales  experi¬ 
ence  in  media  related  products. 

The  Los  Angeles  Times  Syndicate  offers 
a  competitive  compensation  and  bene¬ 
fits  package.  Qualified  candidates 
should  send  a  resume  with  salary  his¬ 
tory  to  Los  Angeles  Times,  Position 
#98S016/17,  Times  Mirror  Square, 
Los  Angeles,  CA  90053. 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column  Advertisements: 

Tuesday  noon  (EST)  for  following 
Saturday  issue 

Classified  Display: 

Friday  5pm  (EST)  8  days 
prior  to  publication 
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CUSSIFIED  ADVERTISING 
INFORMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  folloiwing  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . 

...$110  pci 

2-5  weeks . 

. .  .$105  pci 

6-13  weeks . 

. .  .$100  pci 

14-26  weeks . 

...  $  95  pci 

27-52  weeks . 

...  $  90  pci 

PAYMENT 


Make  check  payable  to  Editors.  Publisher 
MPMHin  or  charge  to  your  American  Express, 
VK/c  MasterCard  or  Visa.  Please  supply  name 

'■■■M  'HMRf'  BaiAim  on  card,  account  number,  expiration  date 
and  card  holder’s  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


ADMINISTRATIVE 


EXPERIENCED  daily,  weekly,  business 
journal  publisher.  Versatile,  profitable, 
revenue  getter.  Community  minded. 
Reply  to  Box  08620,  Editor  &  Publisher. 


CIRCULATION 


EXPERIENCED  Circulation  Director 
seeks  new  challenge!  Strong  Manage¬ 
ment,  Budgeting  and  Marketing  skills.  I 
am  a  goal-oriented  manager  that 
encourages  teamwork.  Will  relocate 
for  the  right  opportunity. 

Call  ChaHes  at  (978)  582-7948 


EDITORIAL 


16-YEAR  SPORTSWRITER,  11 -year 
NFL  beat  man  seeks  writing,  editorial 
position.  Online  experience.  Reply  to 
Box  0861 5,  Editor  &  Publisher. 


ENTHUSIASTIC  journalist  seeks  report¬ 
ing/editing  position  with  daily  news¬ 
paper  or  magazine.  Was  a  city  editor 
for  close  to  two  years  with  Illinois  pub¬ 
lishing  group  which  published  34 
newspapers.  I  am  diligent,  detail 
oriented,  a  great  interviewer  and 
reporter  and  do  not  shy  from  any 
story.  $35-$40K  to  start.  Prefer  Chi¬ 
cago  area.  Cover  features,  human 
interest  topics,  as  well  as  politics,  edu¬ 
cation  and  police.  I  am  currently  a 
police  reporter  for  a  Connecticut 
weekly.  Moving  to  Chicago  very  soon. 

AAanzin(K3@aoT.com 


EXPERIENCED  JOURNALIST  ready  to 
return  to  the  business.  10  years  experi¬ 
ence  (1984-'94)  at  4  different  papers 
in  the  Southwest  ranging  from  18,000 
to  350,000  as  sports  writer,  sports 
editor,  news  editor.  Finance  degree. 
Journalism  minor.  Will  consider 
opportunities  at  all  size  papers.  Con¬ 
tact  Mike  at  (21 4)  537-8916. 

E-mail:  huxn97a@prodigy.com 


EXPERIENCED  award-winning  editor/ 
writer  seeks  new  career  challenge  with 
specialty  publication. 

(305)  891-2595 


INNOVATIVE  WRITER  whose  stories 
have  been  nationally  syndicated  seeks 
fresh  writing  opportunity.  Reply  to  Box 
08605,  Editor  &  Publisher. 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX;  (212)  929-1259  or  E-mail:  eileenl@mecliainfo.com  anytime. 


FREELANCER,  researcher  In  the  Grand 
Strand,  SC  region  offers  services  to  out- 
of-market  newsgroups.  Services  include 
spot  news  reporting,  documents  pro¬ 
curement,  etc.  Call  Yarborough  at 
(843)  280- 1020,  or 

E-mail:  mpmh@gte.net 


NOVELIST  SEEKS  COLUMN.  Writes 
humor,  living,  features,  more.  Open  to 
suggestions.  Experienced  page  designer. 
(305)759-4029. 

adlib@herald.infi.net 


SEEKING  CHANGE  OF  scenery.  Expe¬ 
rienced  editor/ reporter  seeks  editorial 
position  with  top-quality  community 
paper.  Zone  5.  Dave  (31 9)  653-7482. 


SEMINARY  GRADUATE  seeks  to  com¬ 
bine  22  years  in  daily  journalism 
(reporting  to  editorships)  with  people's 
growing  interest  in  spirituality,  reli¬ 
gion.  Embracing  orientation;  multifaith 
aware;  flexible  in  media;  Reply  to  Box 
08608,  Editor  &  Publisher. 


SPORTS  WRITER.  Five  years  experi¬ 
ence.  QuarkXPress  knowledge.  Focus 
of  preps.  Will  relocate.  Prefer  Zone  5. 
Coll  Keith  (810)  395-7215. 


THIRTEEN-YEAR  sports  writing/copy 
editing  veteran  for  major  AM  doily 
with  NFL,  NHL  primary  beat  experi¬ 
ence  seeks  to  re-enter  profession  after 
hiatus  in  collegiate  athletic  administra¬ 
tion.  A  team  player  and  stickler  for 
detail.  Mike  (71 6)  681 -5394. 


PHOTOGRAPHY 


CREATIVE  PHOTOGRAPHER  seeking 
freelance  assignments.  Southern  Cali¬ 
fornia  area.  Digital/E-mailed  nation¬ 
wide. 

WaltWeis  (909)  865-5672 


PHOTOGRAPHY,  COPY  EDITOR,  web 
site  consultant,  page  layout.  10-t-  years. 
Looking  for  new  challenge.  Relocate? 
Contact:  sapio@clarityconnect.com 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers. 
For  Newspapers,  magazines,  books. 
Jeff  (973)  575- 1005 
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SHOP  TALK  AT  THIRTY  b  y  d  o  l  (;  i.  a  s  w  e  r  i  h  e  i  m  e  r 


Ill  Winds  Blow  Over 
Windy  City  News  Racks 


I  REMEMBER  SOME  of  the  com¬ 
ments  we  got  from  those  familiar 
with  the  rough-and-tumhle 
streets  of  (Chicago  when  we  told 
them  of  our  decision  to  use  news 
boxes  to  distribute  our  free  newspa¬ 
per,  the  Chicago  Jewish  Watch 

out  for  the  anti-Semites,  they  said.  And 
be  prepared;  Anything  that  can  hap¬ 
pen,  will  happen. 

As  it  turned  out,  the  first  warning 
w'as  not  nearly  as  accurate  as  the  sec¬ 
ond. The  work  of  suspected  anti- 
Semites  —  we  have  had  a  news  box 
set  on  fire  and  one  blown  up  —  has 
been  relatively  mild  in  comparison  to 
other  destructive  activity. 

Yet  the  biggest  surprise  has  come 
from  the  one  place  we  least  expected 
trouble:  local  governments.  One  of 
them  even  went  so  far  as  to  teach  us  a 
lesson  about  our  First  Amendment 
rights  one  hot  July  evening  four  years 
ago.  We  had  been  complaining  to 
(Chicago  officials  about  someone  cut¬ 
ting  our  security  chains  and  moving 
our  news  boxes  in  the  downtown 
area.  They  suggested  a  competitor 
might  be  responsible  and  assured  us  in 
writing  that  they  regretted  the  actions, 
and  that  city  employees  were  not 
involved. 

At  9:35  p.m.,  however,  we  witnessed 
a  city  worker  get  out  of  his  city- 
licensed  vehicle  across  from  the  Art 


Wertheimer  is  the  editor  and 
publisher  of  the  Chicago  Jewish  Star. 
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Institute  on  Michigan  Avenue,  approach 
our  legally  placed  news  box  and,  with 
one  muscled  squeeze  of  his  4-foot-long 
red  bolt  cutter,  sheer  the  case-hard¬ 
ened  cable  securing  it  against  vandal¬ 
ism. Then  he  moved  the  box. 

Because  we  pho¬ 
tographed  that  inci¬ 
dent,  w'e  could  illus¬ 
trate  our  Page  One 
article  protesting  this 
violation  of  our  First 
Amendment  rights 
with  a  dramatic  image. 

We  pressed  our  case 
against  the  city  and 
refused  to  cut  a  deal  or 
to  accept  an  offer  of  cash  in  an  enve¬ 
lope  (yes,  it  really  happened). 

Eventually,  with  the  assistance  of  the 
American  Civil  Liberties  Union,  Illinois 
Press  Association  and  some  local  politi¬ 
cians,  the  city  agreed  to  cease  such 
hooliganism.  We  also  received  $1,600 
to  cover  theft  and  damage  to  our  prop¬ 
erty. 

The  experience,  along  with  subse¬ 
quent  events,  taught  us  two  things: 
First,  free  speech  rights  mean  diddly  to 
government  officials  here,  and,  second, 
they  don’t  mean  much  more  to  most 
Chicago  newspapers. 

As  to  the  former,  (diicago  is  certainly 
not  the  only  municipality'  to  try  to  reg¬ 
ulate  news  boxes.  But  the  administra¬ 
tion  of  Mayor  Richard  M.  Daley  has 
devoted  inordinate  attention  to  the 
task.  Some  say  Daley  is  by  nature  a 
neatnik,  but  whatever  the  motivation, 
newspapers  began  to  feel  his  presence 
soon  after  he  took  office  in  1989. 

In  1992,  the  city  tried  to  encourage 
newspapers  to  voluntarily  enhance  the 
North  Michigan  Avenue  streetscape. 
Although  it  was  soon  hailed  as  “suc¬ 
cessful”  by  a  (Chicago  official,  it  didn’t 
stop  the  city  from  simultaneously  and 
illegally  taking  independent  steps  to 
reposition  news  boxes  into  orderly 
rows,  keeping  the  bolt  cutters  busy. 
Those  activities  stopped  for  a  while 
following  the  Jewish  Star  incident,  but 
suddenly  in  March  of  this  year  the 
Daley  administration,  without  consult¬ 
ing  local  newspapers,  introduced  the 


city’s  first  comprehensive  news  box 
ordinance,  codifying  the  city’s  attitude 
toward  news  boxes. 

For  starters,  its  in-your-face  introduc¬ 
tory  section  characterized  news  boxes 
in  denigrating  language  as  increasing 
“visual  clutter”  (signifi¬ 
cantly,  those  words 
were  used  in  1991  by 
Judge  Frank  H. 
Easterbrook  in  the 
Chicago  Ohserver  case, 
in  which  the  Ckturt  of 
Appeals  allowed  the 
banning  from  city 
streets  of  billboard¬ 
sized  advertising  news 
boxes,  not  news  boxes  in  general). 

The  regulations  follow,  in  the  origi¬ 
nal  version  of  the  ordinance,  from  that 
premise,  thus  instituting  a  one-year 
pilot  project  to  replace  individual 
news  boxes  with  between  65  and  100 
multiple-titles  ones. The  ordinance  gave 
preference  to  daily  publications  like 
the  Wall  Street  Journal  or  USA  Today 
in  filling  the  available  slots. 

Advertisements  not  larger  than  1 2 
square  feet  in  size  were  allowed,  as 
were  telephones,ATMs  and  other  para¬ 
phernalia.  It  allows  “news  rack-free 
zones”  to  be  established,  and  calls  for 
newspapers  to  report  to  the  city 
monthly  on  the  locations  of  their  news 
boxes.  Newspapers  can  also  be 
charged  by  the  multiple-title  news  box 
contractor  not  more  than  $5  per 
month  for  space  in  the  multiple-title 
news  boxes.  (In  the  final  version  of  the 
ordinance,  the  last  three  items  were 
deleted  or  modified.) 

One  may  be  forgiven  for  thinking 
that  such  an  ordinance  could  not  have 
originated  in  a  freedom-loving  country 
like  the  United  States.  It  must  have 
originated  from  some  far-off  land  run 
by  leaders  who  burden  citizens’  free 
speech  with  regulations  weightier  than 
those  applied  to  soda  vending 
machines,  who  take  it  upon  themselves 
to  decide  which  speech  can  reach 
public  attention,  and  who  proclaim 
promotion  of  aesthetic  values  while 
they  create  a  nightmare  streetscape 

(See  Shop  Talk  on  page  42) 


Free  speech 
rights  mean 
diddly  to  Chicago 
officials  —  and 
little  more  to  local 
papers 
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Corporate  Sponsor 


The  Editor  &  Publisher 

Online 


At  the  Editor  &  Publisher  Online  Classifieds  Industry  Symposium,  you'll  encounter 
new  adventures  in  online  publishing  that  you  haven't  and  won't  find  at  any  other  indus¬ 
try  event  to  date;  Money-making  ventures! 

One  stop  shopping,  netw  orking,  learning.  .All  under  one  roof  at  the  historic  Adam’s 
Mark  Hotel  in  St.  Louis,  October  5-7. 

You’ll  hear  from  the  industry  pros.  The  pioneers. 

You’ll  meet  the  best  and  top-of-the-line  industry  vendors  and  suppliers.  The  standard  bear¬ 
ers,  our  sponsors:  IsoQuest.  RealMedia.  Thomson  Interactive.  Classified  Ventures. 
.And  our  exhibitors:  Ad  Quest  Classifieds.  Ad-Star.  CareerPath.com.  Consumer 
Sews  Systems.  Edgil  Associates.  Electrografix.  FutureTense.  Inf  net.  .Mortgage 
Market  Information  Services.  MPl.  Stauffer  Media  Systems.  TMS.  L'niversal  Sew 
Media. 

You’ll  go  home  enriched,  enei^ed.  and  ready  to  take  on  the  competition  to  your  classified 
advertising  revenues! 

This  stuff  can’t  be  learned  or  mastered  in  any  one-day  “workshop.”  .Nor  will  you 
become  a  master  in  three  days.  More  likely,  a  sponge.  Totally  immersed  in  and  satu¬ 
rated  with  information.  Ready  to  wring  out  all  that  you  soak^  up  about  technology, 
marketing,  vendors,  strategic  alliances  and  partnerships,  auctions,  e-commerce, 
content,  and  the  competition. 

Find  the  time,  find  the  means  to  do  this.  You  must.  Register  today. 


Platinum  Sponsor 

REALSMEDIA' 
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Industry  Symposium 

October  5-7  •  The  Adam’s  Mark  Hotel,  St.  Louis,  MO 
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Rc^slrr  bt'l'ore  .Sqrti-mlH'r  and  lake  adviinu^  ol  our  euH\  rate  ol  jiest  $'9S.  For  fiirtlR-r  iiilomution  or 
to  rejtisler  online,  visit  our  Web  site  -  wnw.mediainlo.coni  --  or  call  212-6”S-a.M<0  X  28S. 


Agehce  France-Presse 

is  pleased  to  announce 
a  photography  exhibit  by  AFP  photographer 
HOCINE  Winner  World  Press  Photo  of  the  Year  1997 


ALGERIA 

A  COUNTRY  IN  MOURNING 

From  the  start  of  his  career  in  1970.  AFP  photojournalist  Hocine  has  been  por¬ 
traying  his  fellow  Algerians  in  their  every-day  li\es,  w  ith  particular  emphasis 
on  people  li\'ing  in  harsh  conditions.  Since  the  onset  ot  the  Algerian  conflict 
in  1992.  Hocine  has  documented  the  pain  and  suffering  of  this  ravaged  country 
where  70.()()()  people  have  been  killed  thousands  wounded  and  orphaned  and 
thousands  more  gone  missing. 


The  Nev\scum  is  the  first  American  museum  to  show  his  photography.  This 
special  exhibit  features  forty  of  Hocine  s  most  powerful  images. 
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